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Sparks 


An effective sales staff (like 


Rome) can’t be built in a day 
+e * + 


The irony of it all is that steel 
output can be affected by so many 
disturbing factors. 


The man behind ‘the wheel is 
out front when it comes to pau- 


ing substantial tar sums, 
+ ok * 


Water seeks its own level. and 
motorists seek out those dealers 
whose service is right all ways. 

* oa . 


Escape the Freeze 

Among the few manufactured 
items wholly exempt from the most 
drastic price-freeze order ever im- 
posed in Great Britain are auto- 
mobiles. An order fixing prices at 
the January-December level on 
neatly every other item became 
effective last week. 


‘Spurchases’ 

A new word has been added to 
the growing lexicon of merchan- 
dising. Packaging specialists of the 
DuPont Co.’s Cellophane division, 
who formerly termed unplanned 
buying as “impulse purchases,” 
have coined the word “spurchases” 
to designate spur-of-the-moment 
buying decisions. | 


Out the Window 


Bad debt losses of wholesalers 
increased 76 percent from 1946 to 
1947, according to the Bureau of 
the Census. 

However, bad debt losses during 
1947 were substantially below pre- 
war levels. Compared with an aver- 
age 1947 loss rate of 7 cents per 
$100 of credit sales, bad debts rep- 
resented 35 cents for each $100 of 
sales back in 1937 and the rate 
increased to 37 cents in 1938. 


Top Cars 
New car registrations for two 
months, plus 44 states for 
March: 


+ 


1947 

Pos. 
11#,651— 1 
105,398— 2 
61,484— 8 
415,444— 4 
$9,188— 5 
87,572— 6 


Make 
Chev. 
Ford 
Plym. 
Buick 
Pontiac 
Dodge 
Olds. 
Stude. 
Mercury 
Nash 
Hudson 
Chrysler 
Kaiser 
DeSoto 
Frazer 
Packard 
Cadillac 
Willys 
Crosley 
Lincoln 


1—155,010 
2—116,856 
8— 72,428 
4— 54,668 
5— 51,275 


596,995 
For further details see page 
22, today’s issue. 
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hrysler Holds Way 
After 75,000 Workers Go on Strike 


STRIKING WORKERS HIT THE BRICKS AT DODGE MAIN 


Their faces reflect a grim story ... few smiled at the prospect of spearheading this round. 


Output Hits New °48 Low 
As Chrysler Goes Out 


By Bernie Thomas 
Staff Writer 

THE Chrysler strike last week re- 

sulted in this nation’s automo- 
tive output dropping 1,000 units be- 
low the previous week, when the 
lowest effort of the year had been 
recorded. 

According to Automotive News 
estimates, U. S. vehicle output 
last week included 51,509 cars and 
26,990 trucks—a total of 78,499 
units. Only the return ‘of Gen- 
eral Motors plants, idled the week 
before by steel shortages, kept 
the accounting from being still 
lower. 

During the week ended May 8, 
U. S. plants assembled 51,117 cars 
and 28,405 trucks—-a total of 79,522 
vehicles, according to Automotive 
News’ revised tabulations. 


Chrysler last week was able to | 


build an estimated 6,704 cars and 
trucks before being strikebound, 
but continuance of the strike will 


cost the corporation and the indus- | 
try the production of 24,000 ve-| 


hicles this week and every week 
thereafter as long as the shutdown 





Studebaker Holds Price Line 


SOUTH BEND.—Identified as the 
Stfidebaker ‘49ers, a postwar 
line of trucks which embody “pace- 
setting achievements in styling and 
engineering” was announced’ last 
week by Studebaker Corp. 

Prices on the new models range 
from $1,147 for the 14-ton chassis- 
cab-6%-foot pickup body to $1,- 
782 for the 195-inch wheelbase 
chassis-cab. List prices on the 
average for all models will show 
no increase over those of the pre- 
vious line, according to K. B. 
Elliott, vice-president in charge of 
sales. | 

But im the 1'-ton models, aver- 
age list prices are $34 lower, while! 


in the lighter models they are $33 
higher, Elliott explained. 

The trucks, covering a wider 
range of models and capacities, 
take in 12 different wheelbases, 
said R. G. Hudson, truck division 
manager. To Studebaker’s heavy- 
duty series has been added a 2-ton 
vehicle. 

. * . 
EW to the 1%-ton list is a 171- 
inch wheelbase model designed 
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continues. Whether the loss could 
ever be made up was problematical. 
+ * * 
gues a loss takes on added pro- 
portion in the fact that 80 per- 
cent of Chrysler’s output is pas- 
senger cars and that its share of 
the nation’s total car output is 
more than 20 percent. 


However, the rest of the na- 
tion’s plants appear to be recoy- 
(Continued on Page 37, Col. 1) 


Production 


Automotive News Estimates 
U. S. Cars, Trucks 


79,522 
78,499 
75,969 


Last Prev. 1947 
Week Week Week 
For complete production totals 
by makes, see table, page 87 





on °49 Trucks 
to take either a 14 or 15-foot body. 
In the lighter category, a %-ton 
truck was introduced. 

Hudson said full truck produc- 
tion was being attained in Stude- 
baker’s new assembly plant, ac- 
quired recently from the govern- 
ment, This building concentrates 
assembly activity under one roof 
in a building that offers approxi- 
mately one million square feet of 
floor space. 

In citing the features of the 
‘49ers, Hudson pointed out that 
Studebaker engineers devoted spe- 
cial attention to improved mechani- 

(See STUDEBAKER, Page 30, Col. 3) 


—Detroit Times Photo. 


Weckler Terms 
Strike Futile, 
Hits Price Spiral 


cas following statement was 
issued by Herman L. Weckler, 
Chrysler Corp. vice-president and 
general manager, as the Chrysler 
strike got underway last week: 

For the employes of Chrysler 
Corp., for everybody interested in 
the company and for the people 
who wish to buy our cars and 
trucks, it is too bad that the UAW- 
CIO has choSén to strike instead 
of accepting a $10,000,000 offer of 
settlement. 

The union demanded $28,000,- 
000. It broke off negotiations 
after a refusal to consider a 
wage increase of six cents an 
hour which the company offered 
in order to keep its employes and 
plants at work. 

The company had pointed out to 
the union representatives that wage 
increases at this time would benefit 
nobody; would only result in higher 
prices and higher living costs; and 
that this had been the effect of the 

(See WECKLER, Page 34, Col. 2) 


STUDEBAKER ‘49er—New to the company's truck line for 1949, 


U. S. Conciliators 
Eye New Talks 


UAW Spurns 6 Cents, 
Cuts Demand to 17; 
Suppliers Shut Down 


By Mac Gordon 
Staff Writer 


HRYSLER CORP. held the door 
open for a renewal of wage 

negotiations Thursday even as its 
production facilities lay paralyzed 
by a company- 
wide UAW -CIO 
strike. 

Herman L. 
Weckler, vice- 
president and 
general manager, 
and Robert W. 
Conder, director 
of labor relations, 
reiterated the 
corporation’s de- ; 
sire to meet the -— - 
union again in an SS. ew 
effort to break the wage stalemate 
which provoked the shutdown. 


peace 
uled and UAW leaders were pro- 
ceeding with plans for what they 
described as a “tight economic 
blockade” against Chrysler. 
Federal conciliators in Detroit, 
after confessing their failure to 
bring about a settlement in final 
pre-strike negotiations, indicated 
they would seek to arrange new 
company-union meetings “at the 
earliest suitable moment.” 
” * * 


ORE than 75,000 workers “hit 

the bricks” at 10 a.m. Wednes- 
day (May 12) in the first author- 
ized strike of a major auto maker 
since the 113-day General Motors 
tieup of 1945-46. Chrysler had not 
suffered such a shutdown since the 
organizing sitdowns in 1939. 

The amount of a wage increase 
was the one and only strike issue. 
Chrysler had stood pat on its offer 
of a 6-cent-an-hour raise, rejecting 
a compromise UAW proposal to 
settle for 17 cents. The original 
union demand was for 30 cents, 
later whittled to 18% and finally 
to 17 in the last futile efforts to 
avoid a strike. 

Stoppage of Chrysler’s car pro- 
duction and virtual cessation of 
truck output forced Briggs Mfg. 
to halt its Chrysler body sup- 
plier plants. Only a trickle of 
Dodge trucks was being pro- 


(Continued on Page 34, Col, 1) 


which was made public 


this week, is this %-ton pickup. Covering a wider range of models and capacities, the ‘49ers 


will be offered in 12 different wheelbases. 


achievements in styling and engineering," 


Embodied in the vehicles are “pace-setting 


according to R. G. Hudson, truck division man- 


ager. Here Studebaker officials look over a new model at a Detroit preview. Left to right 


x B. Elliott, sales vice-president; 


S. A. Jeffries, chief truck engineer, and Hudson. 
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Automotive Newsreel . 
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| Auto Standings of the Regions Slee 
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LATEST §N HUDSON LINE—Hudson announces production of the new Hudson Super 
series and Commodore series six-passenger club coupes, both of which are available with 


either the new 121 h.p. su 
lines have a wheelbase 


r-six engine or the improved 128 ae. super-eight engine. Both 
124 inches, an overall length of 207'/, 


inches and a width of 


77 1/16 inches, and they are offered in 10 standard and two speciat colors and five two- 


tone color combinations. Front seats that tip 
provide eas 


entrance and exit for back seat passengers. 


inward as they tilt forward, and wide doors, 
Both series of coupes are 


equipped with crank-operated, full-opening rear quarter windows. Of special interest to 
businessmen and travelers are the spacious luggage compartments in the coupes that are 


said to hold up to 15 pieces of luggage. 








Babe Ruth Again to Aid 


Ford Junior Baseball 

DEARBORN.—Babe Ruth was 
back in baseball’s high-salary 
bracket last week as J. R. 
Davis, vice-president of Ford 
Motor Co., announced his sign- 
ing for a second year as con- 
sultant to Ford in its sponsor- 
ship of American Legion junior 
baseball. Although terms of the 
contract were not disclosed, 
Davis said that it would rank 
Ruth high on the list of base- 
ball’s top money-earners in 1948. 

The Bambino, who is current- 
ly in Hollywood serving as a 
technical advisor in the filming 
of the motion picture, “The 
Babe Ruth Story,” will begin his 
tour of the country on behalf of 
the Legion diamond program 
early in June. 











AT HIGHWAY PARLEY—Albert J. Bradley, executive vice-president of General Motors, 
has been elected chairman of National Highway Users Conference. The retiring president, 
Alfred P. Sloan jr., chairman of GM, was unanimously elected chairman emeritus. Shown 
| at the Second Highway Transportation Congress, sponsored by NHUC, are Albert S. Goss, 
| master, National Grange; Sloan, Bradley, and Arthur C. Butler, director of NHUC. 


Call for More Output 


Wilson Again Advocates Increase in Work Week 


To Meet Growing Needs 


DETROIT.—The nation must in- 
crease its production to meet re- 
quirements of the second national 
defense program and the Marshall 
plan or curtail its standard of liv- 
ing, C. E. Wilson, president of Gen- 
eral Motors, told farm editors at 
the spring mecting here last week 
of the American Agricultural Edi- 
tors Assn. 

“If an important part of our pro- 
duction,” he said, “is to be siphoned 


off for other purposes, unless we} 


produce more there will be a short- 


GM Lops 5 Pet. 
Off Prices of 
Small Motors 


DETROIT.—General Motors an- 
nounced last week a reduction of 
5 percent in the prices of house- 
hold appliances and small electric 
motors used in such equipment. 

Included in items affected by this 
price reduction are small electric 
motors manufactured by Packard 
Electric division, Warren, O.; Del- 
co Appliance division, Rochester, 
N. Y., and Delco Products division, 
Dayton, Oo. 

Price cuts were also made on 


electric refrigerators, electric 
ranges, automatic washing ma- 
chines, electric ironers, electric 
clothes dryers and electric water 


heaters, produced and sole by the 
Frigidaire division, Dayton, O. 


House Approves 
Bulwinkle Bill 


WASHINGTON.—The Bullwinkle 
bill, exempting rate agreements in 
the transportation industries from 
the anti-trust laws, was passed last 
week by the House of Representa- 
tives. The vote was 272 to 53. 

A similar measure has been ap- 
proved by the Senate and a joint 
conference committee will now seek 
to work out differences in the two 
bills. The ICC, which approves all 
earrier rate agreements in inter- 
state commerce, has endorsed the 
principle of anti-trust immunity. 


Holton and Stevens 


Holton & Stevens Tractor Co., 
Camilla, Ga., with Weyman E. Hol- 
ton and A. T. Stevens as owners 
and operators, recently opened as 
Ferguson tractor suppliers. 


‘| Ferguson, 
‘| Stran-Steel division of Great Lakes 


age in all lines of the things we 
need in our daily lives.” 


Wilson renewed a suggestion he 
made at the war’s close in calling 
for an increase in working hours. 
He suggested a compromise be- 
tween the present 40-hour week 
and the prewar 48-hour week. 
Previously he had recommended 
45 hours. 

The farm editors toured plants 
in Detroit and were entertained by 
several companies, including GM, 
Chrysler, Dearborn Motors, Harry 
Inc., Ethyl Corp. and 


Steel. 

Wilson pointed out that indus- 
trial know-how, political freedom 
and a workable system of private 
enterprise have all combined to 
make the United States a haven 
to those of less favorable circum- 
stances; “a place where millions 
want in but none want out,” Wil- 
son said. 

In calling for added hours of 
work, Wilson said: 

“This is the only way to increase 
the real purchasing power of the 
workmen. Production will not be 
increased by paying more money 
for the same work. Unless we pro- 
duce more there will be a shortage 
in all lines of things we need in 
our daily lives.” 

The editors’ convention was con- 
cluded by a dinner given under 
the auspices of Chrysler Corp. K. 
T. Keller, president, spoke on the 
automotive outlook and the issues 
in the UAW-CIO strike against his 
company. Keller was introduced by 
A. van Der Zee, the corporation’s 
vice-president in charge of sales. 


Serious Shortage 


Of Gasoline Seen 
For Next Winter 


DETROIT.—A _ severe gasoline 
shortage faces Detroit and the na- 
tion next winter, the Michigan Re- 
tail Gasoline Dealers Assn. was 
told at its annual convention here 
last week. 

Unless railroads halt their rapid 
change from coal to oil-powered 
locomotives and unless builders 
stop mass installation of oil heat- 
ing plants in new homes, motor- 
ists must expect a critical short- 
age, according to Rankin Peck, 
— director of the associa- 
tion. 


©o- 


West and South Boost Their Share of Sales 


By Bob Finlay | 
Managing Editor 


ne REGISTRATION figures for 1947, 


just released by the Public 
Roads Administration, reveal a 
swing in both cars and truck to the 
West, the Southeast and South Cen- 
tral regions on a percentage-of- 
gain basis. 
However, on a total registra- 
tion basis, 1947 figures, com- 
with prewar 1941, show 
little change in the standings of | 
the regions in either cars or 
trucks. 
These are the exceptions: The) 
South Atlantic region displaced the | 
West North Central for fourth 
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GAS TURBINE AUTO ENGINE—Visitors at the British Industries Fair at Birmingham exam- 
ine a gas turbine engine for autos. Its inventors claim it will eliminate gears, clutch, radia- 
istons, cylinders, spark plugs, exhaust fumes and vibration from cars. i z 
eet long and seven inches square. It weighs 250 pounds, is designed to develop 160'tion of the judgment. 
brake horsepower and can be adapted to any type of oil fuel, it is said.—(Acme) e—_—_—_—_—_— 


tor, 
five 










Sawyer Favors 
Minimum of 


U.S. Controls 


WASHINGTON.—The new secre- 
tary of commerce, Charles Sawyer, 
said last week he believes in as 
little control of the domestic 
economy as the United States can 
get along with. 

“In general,” he said, “my feeling 
is that the less government control 
of inflation or anything else, the 
better; but, obviously, where con- 
trol is needed to preserve our 
economy, it should be provided.” 


Sawyer said he thinks voluntary 
controls have done better than ex- 
pected thus far, and for that rea- 
son he would concede them a de- 
gree of success. But he would not 
say that he was satisfied with what 
they have accomplished. 

Following discussion of the ECA 
program and help to other nations, 
Sawyer said the Commerce depart- 
ment has an “independent” job to 
protect American business, which 
continues regardless of other inter- 
national programs. 


Nutter Heads Baum-Liberty 


Baum-Liberty Motors, Inc., an- 
nounces the appointment of Charles 
L. Nutter as general manager of 
the Studebaker dealership at Baum 
Blvd, and Liberty Ave., Pittsburgh. 








place in cars, and displaced the 
West South Central for fourth place 
in trucks. 
* - e 

A§ FOR state leadership in cars, 

California lengthened its lead 
over New York to a little more 
than half a million cars. California 
had 2,992,060 in 1947, 2,614,106 in 
1941. New York had 2,481,478 in 
1947 and 2,510,169 in 1941. 

The national truck gains were 
terrific, averaging 34.20 percent, 
while car gains averaged 4.15 per- 
cent. 

On a percentage-of-gain basis 
for the regions on cars, the Pa- 
cific—California, Oregon and 
Washington—led with an_ in- 
crease of 13.93 percent. 

Next came the South Atlantic— 
Delaware, Maryland, District of Co- 
lumbia, Virginia, West Virginia, 
North Carolina, South Carolina, 
Georgia and Florida—with an 8.51 
percent gain. 

Third place, with a gain of 8.03 
percent, went to the East South 
Central, including Kentucky, Ten- 
nessee, Alabama and Mississippi. 

+ * * 
| > FOURTH place in gains was 
the Mountain region, including 
Montana, Idaho, Wyoming, Colo- 
rado, Arizona, New Mexico, Utah 
and Nevada, with 7.98 percent. 

In fifth place, with 7.06 percent, 
was the West South Central, includ- 
ing Arkansas, Louisiana, Oklahoma 
and Texas. 

The New England region— 
Maine, New Hampshire, Ver- 
mont, Massachusetts, Rhode 
Island and Connecticut—took 





} 
| 








sixth place with 6.45 percent 
gain. 

In seventh place, with a gain of 
6.99 percent, was the East North 
Central, including Ohio, Illinois, In- 
diana, Michigan and Wisconsin. 

Next came the Middle Atlantic- 
New York, New Jersey and Penn- 
sylvania—with a loss of .79 percent. 

In last place was the West North 
Central region—Minnesota, Iowa, 
Missouri, North Dakota, South Da- 
kota, Nebraska and Kansas—with 


a loss of .83 percent. 
* * o 


| ALL OF the regions gained on 


trucks, with the East South 

Central leading with 52.68 percent. 

Close behind came South Atlantic 
(Continued on Page 35, Col. 1) 


Four Are Accused 
Of Plot to Pack 


Finance Charges 


SPRINGFIELD, Mass.—Three 
Greater Springfield used-car deal- 
ers and a nationwide finance com- 
pany have been charged with con- 
spiracy in setting excessive finance 
rates in used-car sales. 

Arraigned in Superior Court be- 
fore Judge William A. Burns on a 
total of 22 secret indictments re- 
turned by the grand jury and 
charging conspiracy and violation 
of the general laws in connection 
with the financing of used cars 
were: 

Michael J. Debari, of the Better 
Used Car Mart Exchange, Spring- 
field; J. Elliot DeFalco, of Para- 
mount Motors, Springfield; Bay 
State Motors of Holyoke, and the 
Associates Discount Corp., a na- 
tional financing house with offices 
here. 


GM Starts Appeal 
Of Emich Decision 


CHICAGO.—-A notice of appea! 
in the Fred F. Emich case was 
filed here last week by General 
Motors Corp. and General Motors 
Acceptance Corp. 

Emich, a former Chevrolet deal- 
er, was awarded $1,236,000 on Feb. 
26 in U. S. District court. He orig- 
inally sued for $2,800,000, claiming 
that his contract was cancelled be- 
cause he used his own finance 
company instead of GMAC, a 
charge denied by the many wit- 
nesses for the defense. 

Judge Walter J. La Buy said 
that the time of filing the volumin- 
ous record for the U. S. Court of 
Appeals has been extended to Aug. 
6. GM and GMAC, in filing their 
notice of appeal, posted a super- 
sedeas bond of $1,400,000, a move 


The engine is| Which automatically stays execu- 





os "y 
THRONG AT FORD SHOW—A fypical seen scene at the Minneapolis Ford Truck and 
i 


Equipment show in the Minneapolis Armory. nal count showed that more than 17,700 
people attended the show during its three-day run. 


Hoffman to Quit 
As CED Chief 


NEW YORK.—The resignation | 
of Paul G. Hoffman as chairman 
of the Committee for Economic 
Development will be accepted and 





|has been chairman of CED since 
it was organized in September, 
1942. He will remain as a member 
of the CED board. 


Charlesworth Ill 


CLEVELAND. -—-Hugh Charles- 
worth, former assistant general 
sales manager of Lincoln-Mercury 





his successor announced at a din- 
ner to be given by CED trustees 
in his honor, at the Waldorf-As- 
toria hotel here May 20. Hoffman 


and now associated with Ohio Mo- 
tors (Lincoln-Mercury), is critic- 
ally ill following a brain operation 
here. 
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EALERS constantly ask 
question, “Will the retailing of | 
automobiles eventually gravitate 


into a chain store operation?” My 


answer is no, emphatically. 

Most factories have had experi- 
enve with branch house operations. 
All of them have discontinued sim- 
ply because it was proved to be 
more satisfactory to sell through 
independent dealers. 


There are many other reasons 
why factories will never under- 
take the retail selling of auto- 
mobiles. In the first place, it 
would add so much to their fixed 
expense as to risk their total in- 
vestment in bad years. 


Secondly, anti-chain store laws 
which exist in some states, and 
are being considered in other | 


states, would cost them more in| 


taxes than they pay in discounts | 
to dealers. 
* +. +. 


It’s a Bet on Man, 


Not on Money 
| eaten point out the opera- 
tion of the General Motors 
Holding Co. as a threat to inde- 
pendent retailing. The fact is Gen- 
eral Motors Holding gets out of 
the operations they finance just as 
quickly as possible. It is merely 
a financing arrangement whereby 
the company allots a dealership on 
the basis of good management 
rather than take any management 
that may have capital from some 
outside source. It is merely a bet 
on the man, rather than on the 
money. 


Dealers are worrying about the | 


number of factory executives who 
are resigning nd taking up deal- 
erships. This has been prevalent 
since the start of the industry. It 
is natural that dealers should be 
recruited from men formerly em- 
ployed by factories. Dealers also 
become factory executives 

The trend of factory men go- 
ing into dealerships right now is 
perhaps on the ascendency. 
There have been a lot of open 
towns to be filled since the war’s 
end. The business has been pros- 
perous. Maybe there have been 
occasions when a good dealer 
has been thrown out to make a 
place for factory men, but they 
have been few and far hetween. 

Dealers are also concerned on 
account of the growth of multiple 
dealerships—one dealer organiza- 
tion operating a number of dealer- 
ships in one town or in different 
towns. The prosperous condition of 
our trade stimulates such arrange- 
ments right now. Whether they 
live on or not, with the restoration 
of competitive conditions, 
other story. 


Dealers owning more than one 


outlet have been with us since 

the start of the industry. They are 

usually family affairs—sors, sons- 

in-law, brothers, nephew's and 

cousins. They really in fact 

amount to independent operations 
+ * * 


Sees Difficulty Ahead 


For Some Dealers 


Pesan are developing right now 
chain qualeranipe on the basis | 





is an-| 


Dealers tell me 


By John 0. Munn 





or salesmen's comments, 
addressed to John 0. Muun in care of Automotive News, Detroit, 
and the writer's name will be kept in confidence if requested. 


the|of incentive plans for the 





| 
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*‘Thumb-Print’ Checks 


Favored in Minneapolis 

MINNEAPOLIS.—A new idea 
called the “thumb-print” plan 
to curb forgery of checks and 
other legal instruments has won 
the approval of the automotive 
industry here. Under this plan 
any stranger who wishes to 
cash a check must place his 
right thumb print on the back 
of the check beside his signa- 
ture. 

Glenn Atcheson, general man- 
ager of the Minnesota Automo- 
bile Dealers Assn., approved the 
“thumb-print” plan as an addi- 
tional safeguard against the 
possibility of purchasing stolen 
cars. 













questions or requests may be 






opera- 
tors. This development really is an 
independent operation because, 
while the original dealer may sup- 
ply the capital, he shares the 
profit with the operators. 

But there are developments tak- 
ing place in the retail field that 
should be the concern of :'ll of us. 
Dealers, who have never been in 
business before and who have not 
been tried under competitive fire, 
are taking on contracts and erect- 
ing buildings and making capital 
investments that will be difficult 
to support when competitive con- 
| ditions return 

This condition stands as a 

| threat to all dealers, dealers tell 

me, because much of this new 

| capital in the hands of inexperi- 

enced operators will be liquidated 

by means of long used car allow- 

ances, when competition returns, 
making it tough for everyone. 

A promise of a 50-car a!lotment 
|}a year is a bonanza for a new 
dealer. Of course, it wiil be a 
profit maker as long as vars are 
in short supply. That is the reason 
they are sought for so eagerly by 
men whether or not they expect 
to stay permanently in bvueiness. 

7 * 7 





NEW DELAWARE OFFICERS—Newly 


Gordon Smith, newly elected president, 





recently named at the annual meeting held in Wilmington. 
and right, |. 


1948 | 


400 


at Illinois Parle 





Perewatent ‘Contracts 


Opposed by Wright 


EAST ST. LOUIS, Ill.—Clarifica- 
tion of the wage-hour law in its 
application to retailers; repeal of 
federal excise taxes; elimination of 
diversion of motor vehicle tax 
money; a long-range basis in tack- 
ling highway and traffic problems, 
and legislation making periodic in- 
spection of passenger cars compul- 
sory, were urged in_ resolutions 
adopted at the 28th annual conven- 








elected officers of Delaware Motor Trades Assn., 


Left to right. seated: J. 


F. Smoot, retiring president; back 


° os row, standing, left to right: W. C. Holden, third vice-president; Isadore Keil, treasurer; 
Quotas Being Divided David W. Pratt, eunesliee secretary, and Robert J. Quillen, first vice- president. Edward 
Smith, second vice-president, was absent when the photograph was taken. 


Into More Shares 

= car allotments as a means 
of establishing new dealers is 

treating old, established, experi- | 


Young 





Heads Buffalo Group; 


enced dealers rather roughly. The | 
allotment for new dealers is taken ‘Over 300 A ttend Dinner 


out of the quota of dealers wet 
have proved their ability to stand | 
up in a competitive market. This | 
has resulted in a condition that, | 
while some established factories | 
are making as many cars as they 
did before the war, the established 
dealer is being cut down to a quota 


By George E. Toles 
Staff Correspondent 
BUFFALO. — The Buffalo Auto- 
motive Trade Assn. elected its of- 
ficers and directors for the coming 
year at the 47th annual meeting 


dent; Glen Campbell, Glen Camp- 
bell Chevrolet, Inc., secretary, and 
Joe Villa, Villa Pontiac, Inc., treas- 
urer. 

The following were re-elected di- 
rectors for a two-year term: Walter 


equal in some instances to but 55 
percent of his 1941 performance. 
Some old dealers, too, seem to 
have forgotten their experience 
after World War I and are build- 
ing high-priced mausoleums which 
are not only using up their prin- 
ciple, but working capital. Of 
course, dealers must be progres- 
sive and must expand to take care 
of the needs of their owners. It is 
a question of maintaining a sens- 


ible balance between the lack of 
(Continued on Page 10, Col. 5) 


last week. Attended by more than 
300 dealers, the meeting was de- 
scribed as the “largest and most 
successful 
organization.” 
Ralph A. Young of Engel’s, Inc. 
(Studebaker), was elected presi- 
dent, succeeding Thomas H. Mc- 


Elvein jr. of Cooley 
Inc. (Ford). 


Other officers elected were Claude 
H. Braun, Yaughn & Braun, Inc. 


(Chrysler - Plymouth), 


Motor Car Corp. (Packard); 
A. Root, Root-Torgler, Inc. (Nash); 
Carl J. Westcott, Westcott Motors 
Inc. (DeSoto-Plymouth) ; 
lats, Dick Willats, Inc. 


Motor Co. 
and Young and Villa. 


vice - presi- 


Arenz, Twin City Auto Co., 


Inc. 


(Buick); Chester J. Brost, Brost 
: Motors, Inc. (Dodge - Plymouth); 
in the history of the George C. Ostendorf, Ostendorf 


Floyd 


Dick Wil- 
(Hudson), 


Campbell was toastmaster at 
the dinner which followed the an- 





Safety First, Finally 


Driver Training Starts in Cincinnati After Assn. 
Wins Long Battle for Approval 


By Frances Rockwell Dentler introduced in Cincinnati’s three 
Staff Correspondent vocational schools. The board’s 
CINCINNATI. — (UTPS) Ever} new ruling carried by one vote. 
since last fall the Cincinnati Auto Following up its active leader- 
Dealers’ Assn. has fought to bring ship, CADA made an immediate 
behind-the-wheel driver training | joan of the first car to be used in 
into the local public schools. At|the summer course. This is a 1948 
every turn there have been argu-| Nash equipped with dual controls. 
ments, and thwarting of this pro-|]t was contributed by Nash Cen- 
gressive movement. tral Sales, Inc., of which R. E. 
The big battle was to get a | Reinhold is president. 
favorable vote from the school Purpose of CADA’s sponsorship 
board. Finally, after many con- | of the practical driver training is 
ferences and agreements, the |twofold. In the first place, em- 
board ruled that olnens may be | ployers in service and repair de- 
—__——| partments found that often gradu- 
ates of vocational schools couldn’t 
even drive a car. In many cases 
their parents didn’t own cars, and 
they had no opportunity to learn. 


It is to the auto industry’s ad- 
vantage to have _ well-qualified 
employes. Ability to drive a car 
is an important qualification 
which adds to the students’ value 
as future employes in the auto 
industry. 

The second purpose is a civic 
one. A_ behind-the-wheel driver 
training course will result in a 
safer city, and good public rela- 
tions for the CADA at the same 
time. Local traffic authorities have 








nual business meeting. Special 
honor was paid Marjorie M. 
Baker, who has completed 17 
years of service as executive sec- 
retary of the association. 


E. C. Bull, one of the oldest as- 
sociation members and president of 
the group for seven years, was 
honored. Henry Seilheimer, district 
tax supervisor for the state of New 
York, who is retiring July 1, was 
honored for his 51 years of service 
and his cooperation with dealers 
as head of the bureau of motor 
vehicles here. 

Charles A. Parsons of Amster- 
dam, president of the New York 
state association, spoke briefly on 
the coming state convention to be 
held in New York City June 1-3. 
He emphasized the equipment show 
to be held in conjunction with the 
convention and said that booths 
have been sold out. 


On the House 


Ken Elliott, 
press preview, 


of his startling postwar cars two years ago 
Chrysler workers held out hope to the last minute 
that the strike would be averted; 


in cash; 


Studebaker’s sales chief, 
is as proud of his company’s 1949 trucks as he was 


lunches there every day... 
tied at 97.5 percent with Idaho for sixth place 
in paid-up members compared to potential .. . 
Detroit dealers are co-sponsoring the first Mo- 


tion of the Illinois Automotive 
Trade Assn. held here May 6 and 7. 

The sessions attracted a near rec- 
ord turnout of approximately 400 
Illinois dealers. 

Following an address by Ben 
T. Wright, NADA president, 
wherein he gave his ideas on 
factory-dealer relations and other 
subjects, the IATA in another 
resolution expressed support of 
the NADA factory-dealer rela- 
tions efforts. 

Wright in his talk voiced opposi- 
tion to putting dealer franchises on 
a permanent lifetime basis. He de- 
clared such a plan would be a 
“monopoly.” 

Elected as IATA president for the 
coming 12 months was Harry 
Mitchell of Peoria. Other associa- 
tion officers elected included H. B. 
Craycroft of Vandalia, first vice- 
president; Harry A. Egolf of Pe- 
oria, second vice-president, and 
Willis Brodhead of East St. Louis, 
treasurer. C. W. Coons was re- 
named as secretary-manager. 


Elected as directors to replace 
those whose terms expired were: 
J. A. Auffenberg, Belleville; William 
W. Yates, Bloomington; H. H. Wal- 
lace, Carbondale; James F. Good- 
win, Chicago; Harry L. Pierce, El- 
gin; Fred Rodeghier, Joliet; Wil- 
liam Palmatier, La Salle; O. E. 
Glover, Milford; H. R. Carlton, 
Mount Carmel; Miles W. Talbot, 
Mount Vernon; W. J. Piggott, R 
Island; G. P. Kreider, Springfiel 
J. J. Landis, Olney; Ray Hanson, 
Aurora, and Irwin Cochran, Cham- 
paign. 

Speakers in addition to Wright 
were L. J. Buckland, New York 
City, on “What It Looks Like 
Now,” and John W. Stokes, tax 
service expert of New York and 
Detroit, on “The New Tax Law 
and the Dealer.” 

Wright reminded his listeners 
that “customer goodwill is a must, 
and many dealers have lost this 
goodwill during the last few years.” 
He said they should do what “many 
smart politicians are doing — go 
home and repair your fences be- 
fore it is too late.” 

“Automobile retailing is a fast- 
moving business,” Wright contin- 
ued. “You don’t stand still. We 

(Continued on Page 31, Col. 1) 


Mac-Nash Sold 


After Conviction 


LITTLE ROCK, Ark.—Purchase 
of Mac-Nash Motors, Inc., here, 
from Cedric M. McMullin, recently 
convicted of conspiracy to defraud 
in a war-assets case, was an- 
nounced last week by the new 
owner, Louis Eisenmann, who said 
the firm’s new name would be 
Louis-Nash Motors, Inc. 

Eisenmann said he had already 
signed an agreement to take over 
the Nash franchise and holds a 
two-year lease on the building 
which was built two years ago for 
the Nash dealership. McMullin re- 
cently was fined $5,000 after plead- 
ing guilty to conspiracy in connec- 
tion with car purchases from the 
War Assets Administration by use 
of forged veteran’s priority cer- 
tificates. 


in Detroit last week for a 
Rank-and-file 


it was more evi- 


dent than in any previous auto strike, and gives 
union leaders something to think about... 
More than 


500 dealers contributed to a fund 
that paid for Virginia association’s new home 
it’s hoped eventually to hold dealer 


Tennessee now 


CADA WINS SAFETY BATTLE—After fighting for months to introduce driver training in 
the Cincinnati public schools, the Cincinnati Auto Dealers Assn. has won its goal. The 
first dual irpteing car was contributed by Nash Central Sales. Left to ig Tom Jennings, 
Jennings Buick; A. F. Kirsten, L. T. Patterson Co., president, CADA; Erdie Turner, 
secretary CADA; R. E. Reinhold, president, Nash Central Sales; Roy E. Cahill, principal, 
Central Vocational high school; Miss Mildred C. Keiffer, supervising teacher of safety; 
Dr. George R. Reavis assistant superintendent of instruction, Cincinnati public schools. 
Standing in rear: W. Winter, coordinator of automotive division, Central Vocational, 


and C. A. Cronin, Cronin Motor Car Co., chairman of vocational committee. 


emphasized the city’s need for such 
courses, if the safety record is ever 
to be improved. 


Next September the organization 
will place additional cars in service 
for the regular school session, when 
six schools will hold instruction. 





tor City Open July 1-4... 

Wemhofft Frank Pierce, Dearborn Motors head, believes a 
buyer’s market in tractors is still months away .. . 

We're glad to note the increasing number of dealers who are carry- 

ing on an active public relations program. 
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AUTOMOTIVE WE STAND FOR: 
11. Fair and equitable contracts between manufac- 

M turers and dealers in motor vehicles, parts and ac- 
A cessories, {2. A fair profit to the dealer on every 
used vehicle accepted in partial payment for a new 

car or truck. 13. Every dollar of gasoline tax col- 
E lected by state or federal governments applied to 
the building and maintenance of highways. { 4. The 

R elimination of governmental and bureaucratic con- 
trols over this industry. 15. A return to the pre- 
e@ NEWS cepts of independence and the rewards of applied 
energy and ability, which made America and gave more of her citizens 
more of the better things of life than anywhere else in the world. 






Amernao 


sa _—_—. 





Capsule Cosmont 


ers at the Second Highway Transportation Congress 
emphasized the need for long-range planning to improve 
America’s highways. 
Every highway and safety group session seems to 
have the same theme. Howsabout a little short-range 
planning to get those chuckholes filled? 


. + * 


Postwar automobiles cost about 8'4 cents per mile to 
operate, compared with 5 to 6 cents per mile in prewar 
Years, an American Automobile Assn. survey shows. 

This, coupled with gradually increasing new-car 
prices, gives the industry something to think about. 


John Singleton, the fabulous character in Cleveland who 
wot long ago was selling almost-new cars at apparent losses, 
has just been sentenced to 10 to 70 years in Ohio peniten- 
tiary. Claims against him exceeded a million dollars. 

We can remember, though, when the public was sing- 
ing his praises to high heaven and damning legitimate 
dealers. 

* * * 


More than 45,000 persons attended Syracuse’s recent full- 
scale auto show. 

This, plus the millions who jam dealer showrooms 
every time a new model is introduced, give further evi- 
dence that the auto is still America’s No. 1 attraction 
Also it points up the need for the industry to get going 
again on national shows. 

e * & 

T. W. Skinner, Lincoln-Mercury’s general manager, pre- 
dicts that the industry will produce about 600,000 cars and 
trucks annually in California, or around 13 percent of the 
nation’s total. 

If Californians keep buying and the chamber of com- 
merce keeps plugging, maybe we'll have to move the 
whole industry out there. Or does Florida protest? 

* a . 

Scientists say that, if war should come soon, we would 
be in an awful fix for gasoline. 

Would we then be able to lick the gasoline problem 
as we did the rubber bottleneck in World War I]? 
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PROBABLY THE only way to 
keep me from scolding the AAA 
(American Automobile Assn.) is to 
keep me from driving my own car 
over 1,800 miles in a week’s time. 

fy father used to 
AAA say that there was 
NEEDS THE no better place for 
NEW LOOK! a man to do con- 
structive thinking 
than ahold of the handles of a 
horse-drawn plow. Well, piloting an 
automobile over the miles of seem- 
ingly endless highways on a long 
cross-country trip has somewhat 
the same advantage. You not only 
get an opportunity to commune 
with nature but a swell chance to 
think things out! 
* * * 

ONE OF THE conclusions I al- 
ways arrive at is that either the 
AAA is falling down on its oppor- 
tunity for serving several million 
motorists who pay it an annual 
tribute, or I am woefully ignorant 
of what AAA is accomplishing. 
This is not the first time that this 
column has called attention to its 
deficiencies. Each time we do so, 
I get a rousing Bronx cheer from 
the executive heads of this organ- 
ization and a fancy blueprint of 
what they are planning to do— 
only to find a year later that I was 
right in the first place and that 
nothing much has happened in the 
intervening 12 months. 

* * * 

IN MOST EVERY other phase 
of our industry, we can justly 
claim to be miles ahead of any 
foreign competition but when it 
comes to serving the motoring 
public on the highways, our na- 
tional organization is still in the 
Model T era as compared with 
England, France, Germany or Italy 
even before the war. In making 
this statement, I am trying to keep 
in mind the dimensions of our mo- 
toring population as compared with 
Europe. Magnitude and volume, 
however, have never been alibis 
in America for not rendering the 
utmost service and usually it has 
been an advantage because the 
revenues have been proportionately 
greater. 

* * +. 

NOW RATHER than to appear 
to be nagging the AAA into action, 
I have one constructive suggestion 
with which it can experiment, with 
my compliments. One of the most 
important services such an organ- 
ization can render to its members 
is reliable information as to the 
best hotel or motor court facili- 
ties available in a given locality. 
The blue and white AAA sign in 
front of such an _ establishment 
should be a guarantee that it of- 
fers A-1 accommodations and at 
a fair price. That these signs no 
longer give such assurance to the 
motoring public is now universally 
recognized. How and when these 
institutions received the signs and 
whether they were entitled at the 
time they were hung up to such 
recognition, is not the point at 
issue. I would call in every sign 
in America until such time as that 
institution has been reinspected 
and reappraised on the basis of 
modern demands. To reinstate such 
recognition, a hotel or motor court 
would have to apply for a rein- 
spection, attaching an amount suf- 
ficient to cover the cost and agree- 
ing that it could be made at any 
time and without prior notice. A 
dependable, well-trained investiga- 
tor would drop in, inspect all fa- 
cilities, approve a standardized rat- 
ing and submit the report to head- 
quarters. There would be no charge 
to the institution other than cover- 
ing the nominal cost of inspection. 
This reeognition, if earned, would 
then be extremely valuable to those 
who could display the 3A sign and 
of inestimable service to its tour- 
ing members. 

* + * 

IN EUROPE, for example, the 
price of every room must be plain- 
ly stated and hung in the lobby. 
Many even effer an inducement of 
a discount to a motor club mem- 
ber. I have not the space here to 
mention the hundred and one ways 
in whieh I believe the service of 
the AAA to its membership could 
be improved. Most of them are ob- 
vious to anyone who has sought 
to avail himself of this service. I 
will welcome any rebuttal to my 
criticism from anyone sufficiently 
interested to reply.—G.M:S. 
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NEW YORK CITY MOTORISTS MAY HAVE 
This S/MPLE METHOD 10 INSURE SAFER DRvina! 






‘The Straight Dope... .’ 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. 
letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News, Detroit 26, Mich. 


used, if you so request. 


Writing Style 

I like your paper very much. It 
gives the straight scoop on the 
things that every man who is in- 
terested in the automotive indus- 
try wants to know. 

I am also pleased with the way 
the articles are written up. I am 
an author myself, although mostly 
poetry, and I appreciate the style 
of the men who write your ar- 
ticles—Prc. Hersert E. Bowman, 
USMC 655859, Marine Barracks 55, 
Camp Le Jeune, | N. C. 


Favors Jobbers 

Jack Weed’s column in your 
April 12 issue was interesting and 
thought-provoking. Having met 
him at the ASIS show last De- 
cember, I am sure that he is sold 
on the idea that such a show 
could not have been promoted if 
there were not a great many prog- 
ressive jobbers in the industry. 

Speaking from experience. I be- 
lieve that jobbers all over the 
country are looking for merchan- 
dise that will sell like “hot cakes.” 
I know of one manufacturer who 
recently changed from selling 
through tire companies te jobbers, 
who has jobbers all over the coun- 
try begging for the line, and I am 
sure he does not have the pessi- 
mistic outlook as expressed in 
Weed’s article. 

I think the same condition exists 
in the equipment end of the busi- 
ness. I believe there are a great 
many jobbers sufficiently interested 
in equipment sales to put out the 
necessary time and effort required 
to do a good job. It is true, how- 
ever, that this type of selling re- 
quires more effort than selling 
parts, and manufacturers must se- 
lect their jobbers with more care 
than they have been doing. 

Manufacturers of new products 
should realize that jobbers cannot 
afford to pioneer new items unless 
they are convinced that there is a 








No attention is given to unsigned 






real demand for the product; that 
| there is a sufficient margin of profit 
to warrant the time and effort nec- 
essary to introduce the line, and 
that the merchandise is out of the 
experimental stage. We have sev- 
eral new items on our shelves that 


have not sold like “hot cakes.” 
The manufacturer made a profit 
on his sale to us but left us hold- 
ing the bag with an outlay of capi- 
tal, time and effort. 

The history of our business is 
possibly a parallel to a number of 
other jobbers. We went into busi- 

(Continued on n Page 14, Col. 1) 


Coming Events 


MAY 
May 21-22—French Lick, Ind. (French Lick 
Springs hotel). Eleventh annua! conven- 
tion, Automobile Dealers Assn. of Indi 


ana, Inc. 

May 27-29 — Buffalo. 26th Convention of 
Automotive Engine Rebuilders Assn. 

May 31-June 1—Boston (Hotel Statler) 
Eighth annual convention, Massachusetts 
State Automobile Dealers Assn. 

JUNE 

dune 1-3—New York City (Hotel Commo- 
dore). Twenty-fifth annual convention 
New York Automobile Dealers, Inc. 

June 6-11 — French Lick Springs, 
Annual SAE summer session. 

June 10—Kansas City (Hotel President) 
Ninth annual convention, Missouri Auto- 
mobile Dealers Assn. 

June 20-22—Mackinac Island, 


Mich. Twen- 


ty-seventh annual convention, Michigan 
Automobile Dealers Assn. 
AUGUST 

Aug. 18-20—San Francisco (St. Francis) 


SAE West Coast meeting. 
SEPTEMBER 
Sept. 27-29—New York City (Waldorf-As- 
toria). National Used Car Dealers Assn 
annual convention. 
OCTOBER 
Oct. 17-19—San Antonio, Tex. Annua! con- 
vention, Texas Automotive Dealers Aasn 
Oct. 17-19 — Augusta, Ga. (Sheraton Bon 
Air hotel). Annual convention and equip- 
ment exhibit of South Carolina Automo 
tive Dealers Assn. 
NOVEMBER 
Nov. 21-23—White Sulphur Springs, W. Va. 
(Hotel Greenbrier) Annual convention, 
Automobile Dealers Assn. of West Vir 


ginia. 
JANUARY 
Jan. 24-27—San Francisco (Civic Audi 
torlum). Annua! Convention and Equip 
ment Show of NADA. 
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Following months of preparation, one of the 
most comprehensive and intensive truck sales 
training programs ever developed is now 
being presented to the truck selling personnel 
of Ford Dealers. 

The course calls for a series of meet- 
ings, conducted by Ford personnel in all 
33 Ford districts. These coordinated Truck 
Specialists’ Conferences cover every phase of 
effective truck merchandising. Motion pic- 
tures, slide films, charts and audience partici- 
pation ¢alks provide meetings of outstanding 





BUILDERS OF FORD, LINCOLN AND MERCURY CARS e FORD Bonus Built TRUCKS, 
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interest and value. Emphasis is placed on the 
proper use of the exclusive Ford ‘‘Truck 
Selector,” which facilitates the selection of 
the correct Ford Truck for any customer’s 
requirements. 

With the Ford Truck and equipment market 
potential estimated at half a billion dollars, 
the Ford Truck business is big business. These 
new Truck Specialists’ Conferences are only 
one part of the long-term, far-reaching truck 
selling plans aimed at keeping Ford Dealers 
“Out Front with Ford’”—in, trucks, too! 
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Listen to the Ford Theater, Sunday afternoons, NBC 
Network. See your newspaper for time and station, 
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FARM TRACTORS AND MOTOR COACHES 
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While Volume Soars... 
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Financing Check Shows Squeeze 
On Fixed-Income Group 


DETROIT.—-A spot check of 300 
names on a list of persons cur- 
rently financing purchases of new 
cars failed to reveal a single payee 
in the fixed income brackets such 
as schoolteachers, firemen and po- 
licemen, according to a bank credit 
manager here last week. 

At the same time, it was report- 
ed by Arthur O. Dietz, president 
of Universal C.LT. Finance Corp., 
that all financing volume during 
the first quarter of this year ex- 
ceeded $786,000,000, an increase of 


Chrysler Sued 
For $100,000 by 
Toledo Dealer 






Gerald F. 


(Gig) 
Dixon, operating Dixon Motor Sales 


at 506 Main St., filed a suit for 
$100,000 damages in common pleas 
court here last week against Chrys- 
ler Corp. and Shank-Cobley, Inc., 
1017 Madison Ave. 

Dixon contended the automobile 
manufacturing firm had failed to 
keep its agreement to give him a 
contract as a direct dealer in new 
DeSoto and Plymouth cars in the 
East Toledo area. 


Dixon said he had handled new 
automobiles for Chrysler Corp. 
since February, 1945, as an asso- 
ciate dealer, purchasing them from 
Shank-Cobley and reselling them. 
He added he signed an agreement 
to end his associate dealer contract 
last October, at the insistence of 
both companies. 

The plaintiff said he agreed to 
the termination because the Chrys- 
ler Corp. promised him a direct 

- dealership contract beginning Jan. 
1. However, Chrysler has failed to 
give him the dealership and has 
delivered no cars to him for resale 
since Jan. 1, according to the suit. 


The dealer said he has pur- 
chased new equipment, enlarged his 
plant and made numerous changes 
at the insistence of the manufac- 
turer and in expectation of the 
dealership contract. 

He asked a $100,000 judgment, 
unless Chrysler should give him a 
direct dealership or permit him to 
continue as an associate dealer. 

J. B. Wagstaff, DeSoto sales man- 
ager, said he was not familiar with 
the East Toledo situation, but that 
his firm “under no circumstances” 
would bind itself with a promise 
of a dealership. 

Wagstaff said he knew of no way 
in which Dixon might have re- 
ceived the impression he was to be 
given a dealership contract with 
Chrysler. “We don’t bind ourselves 
until we sign a contract,” Wagstaff 
commented. 

In Toledo, W. H. Shank, president 
of Shank-Cobley, said Chrysler 
Corp. on Jan. 1 took away his own 
right to distribute DeSotos in the 
East Toledo area, and to date had 
net given that territory to any 
dealer. 

Shank said Dixon’s associate 
dealership was terminated at the 
insistence of Chrysler Corp. and 
that Shank-Cobley was not involved 
in the dispute. 





Chrysler Export 
Ups Davideit 


DETROIT. — Appointment of H. 


O. Davideit as truck sales manager 
of the Export 


division, Chrysler 
Corp., to replace 
L. L. Salsinger, 
who has resigned, 
was announced 
last week by C. 
B. Thomas, pres- 
ident of the divi- 
sion. 

In addition to 
serving as truck 
sales manager in 
all foreign coun- 
tries, Davideit 
8. @, Dantsen also will head up 
the division's marine engine and 
industrial engine saies abroad, 
Themas announced. Davideit joined 
the fleet sales division of Chrysler 
Corp. in 1933. 





88 percent over the same period 
last year. 

Retail motor vehicle financing 
was up 96 percent to $99,389,679 
from $50,786,082 and wholesale mo- 
tor vehicle financing was 68 percent 
higher than in the first quarter of 


Outlook Good 
For L-M in West. 
Skinner Finds 


DETROIT.—Back from a 10-day 
trip to the West Coast, where he 
officiated at the opening of the 
Lincoln-Mercury plant in Los An- 
geles, Thomas W. Skinner, L-M 
general manager, reports that pub- 
lic enthusiasm for the division's 
new line of cars is as great, if not 
greater, than that shown in the 
East. 

“Residents of California and the 
other Western states especially ap- 
preciate our new Lincolns, Lincoln 
Cosmopolitans and Mercurys be- 
cause of their fine performance,” 
Skinner said. “They drive long dis- 
tances out there and riding and 
handling qualities of our new cars 
quickly become apparent.” 

Skinner said he was impressed 
with the very modern and well 
equipped dealerships which he vis- 
ited during an inspection tour 
which started with San Francisco 
and the Bay area and extended 
down the coast to Los Angeles. 


“Our new Lincoln-Mercury deal- 
ers, almost without exception, are 
now housed in well-designed, mod- 
ern structures, each of which is 
a credit to its community,” Skin- 
ner said. 

The entire group of 16 Ford and 
L-M executives who attended the 
dedication of the plant was im- 
pressed with the organization at 
the new plant, Skinner said. This 
is significant because the new 
plant has been in production less 
than two months. 

Two other L-M plants, at Me- 
tuchen, N. J., and St. Louis, will 
be dedicated later this year, Skin- 
ner said. 


Hammes Expands Shop 
Romy Hammes Co. (Ford), 227 
N. Lafayette Blvd., South Bend, is 
building a $45,000 one-story con- 
crete and brick addition to its ga- 
rage facilities. 


Si Plant 7 West | 


1947, according to a report by the 
Wall Street Journal. 

Credit sales constituted about 
10 percent of new-car sales last 
year. However, this year shows 
financed sales to be up about 50 
percent and still rising. Sale of 
cars in the lower-priced ranges 
is about 20 percent on a credit 
basis. 

In the medium-priced levels, 
about half of the cars are being 
bought on time, it was reported. 


One credit manager of a private 
financing firm said that the auto- 
motive companies have “priced 
themselves right out of the picture” 
as far as incomes below $5,000 are 


concerned. 
+ * * 


Auto Financing Rises 


37 Percent in Canada 


| OTTAWA. — The Canadian gov- 
|ernment reports that financing of 
motor vehicle sales moved upward 
sharply in March when a total of 
12,657 units were financed for $11,- 
689,147. 

The volume of new vehicle sales 
being financed is running close to 
peak prewar levels. There were 
4,791 units financed for $6,628,329 in 
March this year, compared with 
3,489 units for $4,669,554 last year 
in the same period for 37.3 percent 
and 41.9 percent gains respectively. 
These sales involved financing of 
2,819 passenger cars for $3,518,477 
in March, 1948, against 2,071 for 
$2,336,273 in March, 1947, increases 
of 36.1 percent and 50.6 percent re- 
spectively, and 1,972 commercial 
vehicles for $3,109,852 this March, 
compared with 1,418 for $2,333,281 
last year, gains of 39.1 percent and 
83.3 percent respectively. 
| Financing of used vehicles has 
expanded markedly in_ recent 
months and in March this year 
showed 7,866 units for $5,060,818 
against 4,631 for $2,401,529 last year, 
| gains of 69.9 percent and 110 per- 
| cent. 





144 Veteran Employes 


| Feted by Pontiac 
| PONTIAC.— Pontiac Motor will 
honor 144 of its veteran employes 
at a dinner tonight (May 17) in 
the new plant dining room. Gen- 
eral Manager H. J. Klingler and 
other factory officials will be hosts. 
The employes, who have a record 
of 3,959 years of employment with 
the company, will receive watches. 





BOSSES SEE PLANT—Officials of Dodge witnessed the opening of the new San Leandro 


(Calif.) plant recently. Left to right: Fred J 
Colbert, president; John P. Mansfield, San Leandro plant manager, and L. J. 


ager; L. 
Purdy, vice-president in charge of trucks. 


. Lamborn, vice-president and general man- 





DEALERS AT DODGE PLANT—More than 600 Dodge dealers and sales personne! from 
western states inspected the epening of the new Dodge San Leandro (Calif.) piant. Photo 


shows truck assembly line 


1948 


ZERO! BUT ICE MELTS—Dr. George 8. Watkins 
watches ice melt from one section of a windshield 
while another section, exposed to the same sub-zero temperature, remains coated 


L-O-F Reveals 





Libbey-Owens-Ford research director, 
equipped with heat conducting glass 


Windshield 


That Stays Free of Ice 





TOLEDO.—Heat conducting 
glass, put to use for de-icing wind- 
shields in one of the severest win- 
tere on record in the last quarter 
century, is now ready, according 
to Libbey-Owens-Ford, to give the 
American traveler new safety and 
additional comfort in cold weather. 

Glass normally is used as an in- 
sulator, but it becomes a conduc- 
tor of electricity by coating it with 
an invisible film. | 

The research staff of the com- 
pany, which holds patent rights 


ATAM to Feature 
Dealer Aids at | 
June 4-8 Parley | 


CHICAGO.—Displays of associa- 
tion bulletins, membership forms, 
emblems, used car warranties, 
yesr books, insurance plans and 
other material will be a feature 
of the Automotive Trade Assn. 
Managers summer meeting to be 
held June 4-8, inclusive, at the 
Grove Park Inn, Asheville, N. C. 


Ben T. Wright, president of the 
National Automobile Dealers Assn., 
will be one of the printipal speak- 
ers on the program, which will 
also include discussions of associa- 
tion activities, problems affecting 
dealers, reports on state and na- 
tional legislation, and other sub- 
jects. 

Preceding the meetings, direc- 
tors will convene on the afternoon 
of June 4. A cocktail party for 
members will follow. 

o new members have been 
added to the ATAM roster: Miss 
Margaret T. Boodry, executive sec- 
retary of the Rhode Island Auto- 
mobile Dealers Assn., Providence, 
and Leon L. Weeks, secretary of 
the Idaho Automobile Dealers 
Assn., Boise. They bring the total 
to 64 members. 


Hudson Dealer 
Seeks $561,550 


In Cancellation 


LOUISVILLE, Ky. — A $561,550 
damage suit was filed here in fed- 
eral court last week against Hud- 
son Motor Car Co. and Koster- 
Swope Motors, distributor for Hud- 
son, by Charles J. Riedley, former 
Hudson dealer. 

Riedley charges that Hudson and 
Koster-Swope “conspired” to de- 
prive him of a dealership last July 
in violation of the Sherman anti- 
trust act. He accused them of re- 
straint of trade and of attempting 
to monopolize interstate trade. 

Through his attorney, Riedley de- 
clared that Hudson canceled his 
dealer’s contract which he had held 
since 1934. This action, he charges, 
resulted in losses totaling $153,850 
in capital outlay, prospective prof- 
its and goodwill. 

Included in the total is $25,000 
which Riedley claims he spent for 
improvements in his place of busi- 
ness. 

The suit calls for treble damages 
amounting to $461,550 plus $100,000 
for violation of an implied contract. 

A Hudson spokesman in Detroit 
said comment would be withheld 
pending the opening of court pro- 
ceedings. 





on the new windshield, declares 
that the winter-long tests bear 
out successful results of earlier 
laboratory experiments with this 


novel glass, and satisfy every 
qualification for its commercial 
manufacture. 


“Ice doesn’t have a chance; it 
just can’t form on the warm sur- 
face of the glass,” according to 
R. A. Gaiser, one of the research- 
ers who installed a windshield on 
his automobile and tested it in re- 
peated freezing rains and sleet 
storms as well as in sub-zero 
weather. 

Higher voltage than is normally 
found on the average family car 
is required for efficient operation 
of the de-icer. The most feasible 
method of supplying current, Gais- 
er believes, is to replace the con- 
ventional generator with an AC 
generator. 

The AC current then can be 
transformed to voltages sufficient- 
ly high to perform the necessary 
de-icing operation. Many police 
and fire cars and ambulances have 
AC equipment for radio transmit- 
ting purposes. No additional equip- 
ment would be needed in those 
cars. 


First Suit Filed 
By J&L in Steel 
Gray Market 


First legal action instituted by 
any steel producer against alleged 
gray market operators was filed 
in Detroit and Chicago last Thurs- 
day by Jones & Laughlin Steel 
Corp., Pittsburgh. 

Named defendant in the com- 
plaint filed in Wayne County Cir- 
cuit court was Harry C. Edwards, 
doing business as Edwards Indus- 
trial Engineering, 723 Fisher Bldg., 
Detroit. A second suit was filed 
simultaneously in Chicago Federal 
court against Howard Kimble, 205 
Wacker Drive, Chicago, one of Ed- 
wards’ associates. 

Specifically, Edwards and Kimble 
are charged with offering for sale 
to Ford Motor Co. 7,500 tons of 
steel ingots per month for 12 
months, which they represented to 
be of Jones & Laughlin manufac- 
ture, at a gray market price of $75 
a ton. Published mill price of such 
ingots at that time was $36 a ton. 


Armco Prices Cut 
$1-$3 a Ton 


MIDDLETOWN, O. — Armco 
Steel Corp. last week instituted 
price cuts ranging from $1 to $3 
a ton. Items on which prices were 
reduced included: 

Steel cold rolled sheets, $1 a ton; 
steel cold rolled strip, $1; ingot 
iron cold rolled sheets, $1; ingot 
cold rolled strips, $1; enameling 
strips, $2; ingot iron galvanized, 
$3, and ingot iron galvanized 
paint-strip, $3. 


Scott Nash Honored 
Nash Motors has awarded its 
highest dealer honor to Scott Nash 
Co. of Omaha. B. J. Howard, zone 


manager, presented the 10-point 
plaque to Jd. G. Seott. 
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Why not roll those tire dollars 


right into your till? 


“ws OWNERS buy tires and tubes from some- 
one—why not you? 


You already have the customers—new and used 


car buyers and service customers. And you’ve got © 


the physical set-up—room for a profitable, new 
tire department. 

It’s a big, billion-dollar market. And if you go 
into it the right way, there’s no question that you 
can build up a mighty profitable tire volume—fast! 


And here are 2 reasons why we think you’ll find 
that this is the right way! 


1. Goodyear Tires and Tubes Are Easiest To Sell. 


The fact that more people ride on Goodyear tires 
than on any other kind is no accident. Year after 
year, Goodyear keeps coming up first with new 
developments that millions of drivers want. 


Like the new Super-Cushion Tire and LifeGuard 
Safety Tubes that make Goodyear far and away 


GOODSYE 


the easiest tire line for you to sell. 


Goodyear product leadership means steady, 
high volume profits for your tire department. 


2. Goodyear Proved Profit Plan for Car Dealers. 


Here’s why it’s a proved plan: Goodyear and out- 
standing car dealers have worked together to de- 
velop this successful program into a money-maker. 
They have found it will bring in a steady stream 
of new profits for them. 

Together with car dealers, Goodyear has made 
it an all-inclusive plan for you . . . everything from 
sales planning and service space to advertising, 
personnel training and bookkeeping. 

The proved Profit Plan starts you off right— 
and sets you up to show up big new profits! 


So move fast. Contact your Goodyear distributor 
or district office now to get in on this profitable 
business right away! 


MORE PEOPLE RIDE ON GOODYEAR TIRES THAN 





A set-up that sells tires. Your tire sales department 
can look like this. It’s one of hundreds of depart- 
ments Goodyear has helped car dealers to install. 
It’s easy, economical with Goodyear Display 
Fixtures. 





ON ANY OTHER KIND 
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Designer’s Eye View of New Models... 


For Low Lines Watch Highlights 


By Bob Finlay 
Managing Editor 


ahead—he is busy on the 1950 and | 


‘51 Fords right now. There’s just 


THE lines must be low, but the | @ chance that Ford might wonder a 


highlights hold the s 
loveliness. 

That’s the dope we got from 
George W. Walker, outstanding in- 
dustrial designer, 
when we dropped 
in to find out all 
about the coming 


things in car 
styles. 
Walker is the 


man who styled 
the 1949 Ford, 
which will take 
its bow in June 
and which has 
caused consider- 
able interest. He 
also designed the Nash 600 and 
Ambassador, and at various times 
has been consulted by Packard, 
Graham-Paige and _ International 
Harvester. 

He should know what's ahead. 
But there’s one small point. Ford 





G. W. Walker 


ecret of | bit about the big piece of change 


Ford pays Walker for his ideas if 
he went around giving them away 
for nothing. 
* * * 

No to change the subject, but 

do you know how a designer 
goes about his work? Or what to 
look for in a new model? Can you 
tell at a glance whether something 
that looks new and gorgeous will 
hold up under the.close scrutiny of 
time? 

Stand back a bit and watch 
how the lights hit the metal. The 
highlights tell a great deal of the 
story. They are the things the 
designers work over until they 
are nearly batty. 

But once they get just the right 
contour of the rolled metal going 
in just the right direction, they hit 
the bull’s-eye. 

In the popular-priced cars, the 
contour can’t be too broad, or it 
will make the car look short and 





is paying him to tell Ford what’s 











high. It’s supposed to look long | 
and low. 

It can’t be too straight, or the} 
highlights will give an illusion of 
waving—which will also shorten the 
line. Other mistreatment of the 
highlights gives a bubble-gum ap- 
pearance. 

The highlight line must be flow- 
ing, gently curving, giving an im- 
pression of movement even while 
standing still. 

It is difficult, painstaking work, 
but once you get the highlights 
right, according to Walker, you've 
got a low, clean silhouette that will 
hold the eye. 

* * * 

[Sane are other points the de- 

signer must watch for, too. He 
must design a broad car, but he 
can’t go too broad. The eight-foot 
garage is standard in the U. S., and 
anything that goes beyond that is 
unfunctional. 


Visibility must be kept in mind 
for safety’s sake. 

Headroom is very functional, 
but it involves a compromise with 
lowness. There is the story of one 





heres what they, like about it! 


Furnishes an almost automatic report of 


Provides a simple record that enables the 

service man to give his customer a complete 
history of the work and parts applied to his car 
on previous visits. 


a The type of Diebold equipment used to 
, house this information makes reference to 
the record easy—even during busy hours! 


The Service Order and the Customer’s Case 
History (Service Record) automatically come 
together at proper place for posting new items. 


How To GET A SERVICE RECORD SYSTEM THAT WILL | 
IMPROVE CUSTOMER RELATIONS FOR YOUR BUSINESS: { 


iebold 


(aay) WA M/// 
ROTARY ) VERTICAL 
WW// 


& 


VISTELE MICROFILM 


RECORD-HANDLING Systems 


MICROFILM + ROTARY, VERTICAL AND VISIBLE FILING EQUIPMENT « SAFES, 
CHESTS AND VAULT DOORS « BANK VAULT EQUIPMENT * BURGLAR ALARMS 
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ATTENTION-GETTER—This displa 
Wash., is designed to emphasize ¢' 
sedan, the top of which 
beside it. 


in the showroom of L. & R. Motor Co. (Hudson), Everett, 
streamlined lines and low silhouette of the new Hudson 
s lower than the top of the back seat of the 1911 model Hudson 





auto man who opposed the trend 
of low cars because he couldn’t 
get into them with a top hat. But 
the men in overalls were buying 
more cars, 80 cars thumbed their 
noses at the toppers. 

Auto makers, of course, have de- 
signers and stylists of their own. 
They employ consultants outside 
their own organizations to get a 
fresh view on consumer tastes. 

And so the designer, to be suc- 
cessful, must have a knowledge of 


*Grand Rapids, Mich. 


parts and material usage. 


Record is flexible. Customer’s names can 
easily be added or taken out of record to 


keep it up-to-the-minute. 


Provides an excellent source of data from 
which to solicit seasonal or replacement 
jobs from regular customers by phone or 


direct mail. 


the 


To Diebold, Inc. 
1559 Fifth St.,S.W. 
Canton 2, Ohio 
Gentlemen: 

The Customer’s Service Record installed at Row Motor Sales 
sounds interesting if it will work for us. 


Simply check this 
coupon, tear off 


bottom of this 


pageand mailtous. 


(_] We'd like to discuss it with the Diebold Man 


["] Send literature 


Company Name 
My Name 
Company Address 


City and State 














public tastes, engineering, merchan- 
dising and costs. 

Those tastes keep changing. The 
people who rejected the pregnant 
Buick of the Thirties are demand- 
ing similarly pregnant cars today. 

+ * * 


oo auto taste, when it got past 
the buggy stage, went for hoods 
almost as long as the horse and 
box-like passenger compartments, 
Walker points out. Then came a 
little shortening of the hood and a 
box stuck on the rear for luggage. 

The next step was a little con- 
tour in the back, a little slant to 

the windshield. 

Now there is a good deal of con- 
tour, fore and aft, and the passen- 
gers have been moved off the rear 
axle to be cradled in the middle. 
Meanwhile, from a front view, the 
square box has also been contoured, 
now to a point where it curves 
right out around where the fenders 
| used to be stuck on. 

+ * . 
© START his work, the de- 
signer is given drawings of the 
chassis, or if the car is starting 
from scratch, dimensions of the 
chassis, and the approximate costs. 

Walker says he then makes a 
number of rough sketches of the 
overall car and appointments. Then 
he confers with the maker’s body 
j}and engine engineers, and cost, 
| manufacturing and production peo- 
| ple. 
| Then come color sketches—to 
attempt to visualize the car as a 
| finished product. When some- 

thing promising is developed, the 
| designer goes on to the next stage 

—the quarter-size clay model. 

These are made to exact dimen- 

sions, and as many as eight of 

these may be made to get exactly 
the right look. 
| Next come conferences on costs 
| and manufacturing. Then full-sized 
| clay models, more conferences, then 
|/a plaster job which is finished, 
|painted and put on wheels. All 
|possible studies are made before 
| going into the die stage—which may 
| cost $15,000,000 and make or break 
a company. 
| Some auto companies have lost 
as much as $200,000,000 by guessing 
wrong on new looks. 
| After the full-sized model, the 
lear is costed and engineered for 
| body drafting to working models 





for dies. 
| Walker has 14 on his staff, in- 
|cluding clay modelers, illustrators, 
| designers and two girl stylists. 

If they have hit the mark on 
the last job, you'll hear thousands 
of people in Ford salesrooms in 
June, saying: 

“That’s my baby.” 


Continental Boosts 
Motor Shipments 


DETROIT.—Shipments of Conti- 
nental Motors automotive and in- 
dustrial engines, which accounted 
for approximately 60 percent of 
1947 sales, were 51 percent greater 
in the six months ended April 30, 
1948, than in the like period last 
|'year, C. J. Reese, president, has 
announced, The total was 122,355 
units, against 81,003 a year ago. 

The gain reflects enlarged pro- 
|duction capacity and improved 
|manufacturing efficiency resulting 
from extensive modernization of 


production and assembly lines, 
Reese said. April shipments to- 
taled 31,146 engines, compared 


| with 32,873 in March. The decline 
is accounted for by the shorter 


work month. 


William Ullman, Washington correspon- 
dent, keeps AUTOMOTIVE NEWS readers 
up to date on political and economic trends 


‘in the nation’s capital every week. 
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New and used car dealers alike know that Pontiac is a 
most-wanted used car. Used car buyers regard—and 
accept—Pontiac as a completely satisfying answer to 
their motoring needs. 


There are many reasons for this: Pontiac is designed 
to be in style year after year. It is soundly engineered to 
give fine, economical performance. It is precision 
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Y Nolher reason 


why Pontiac 





manufactured to give long-lasting service. In short, 
Pontiac represents an unmatched combination of quality 
and value. New or used, Pontiac is the ideal car for 
“one-car” families. And the public knows it! 


That’s why today, even with thousands of miles behind 
them, Pontiac used cars are so outstandingly popular. 
Because of this basic situation, the Pontiac dealer can 
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os 


One of a Series of Current Pontiac 


pha ait tata 


1 Motors 





Used Car buyers 





look to the future with confidence because he knows 
his used Pontiacs will be desirable merchandise — 
demanded by a public that knows and respects Pontiac's 
quality and dependability. 


He knows his Pontiac used cars will always be an 
important factor contributing to the growth and 
success of his business —now and in the future. 
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Record 700 Dealers Present. . . 


Incentive Pay 


Theme 


Of N.C. Parley 


PINEHURST, N. C. — Discussion 
of the benefits and operation of 
the incentive pay system for em- 
ployes highlighted the business ses- 
sions of the 13th annual convention 
of the North Carolina Automobile 
Dealers Assn., held here last week. 


Incentive pay was discussed by 
John H. Fassitt, president, Foss- 


ing by noting that business failures 
are 400 percent higher than they 
were a year ago. 

Frank W. Lovejoy, of Socony- 
Vacuum Oil Co., New York, touched 
upon the subject in his luncheon 
address, “It’s Later Than You 
Think,” an inspirational appeal for 
common sense in merchandising. 





D. Wilson Uzzle, Oldsmobile dealer 
of Durham, N. C., took it and group 
insurance as his theme in a dealer 
symposium at the final session, 
when many questions from the floor 
demonstrated the impression the 
plan has made upon the state’s 


Hughes Co., Philadelphia, who, 
after explaining how the plan 
was being operated 
by his concern, stated that it paid 
off because “we are giving our 
employes nothing except an op- 
portunity to share the profits with 


REO DEALER SESSION—Dealers for Reo in the entire New England area met recently in 
Boston to discuss sales, omy and promotional plans with representatives from Lansing. 
T. W. Paul, New England regional manager, conducted the meeting. D. C. Streeter, general 
sales manager, discussed sales and merchandising plans for today's market. T. E. Chan- 
cellor, sales manager of the school bus division, outlined the Program for promoting safe 
pupil transportation, and John S. Pingel, advertising manager, analyzed advertising and 
sales promotional efforts. Joining with the distributors and dealers for the meeting were 
W. C. Dague, anny IR fs branch manager; T. F. McCullough, Providence (R. |. 

° r 


management.” dealers. pene manager; K. , branch manager from Manchester, N. H., and Ra!p 
The subject was also dealt with Gene Ochsenreiter (Dodge- oan te — oe in New Haven, Conn. Left to right: Pingel, Streeter, T. W. 


Plymouth), Asheville, became the 
new president of the group; 
Brack Wilson (Ford), Smithfield, 
vice-president; C. C. Cole (Chev- 
rolet), Yanceyville, secretary, and 
D. Wilson Uzzle (Cadillac-Olds- 
mobile), Raleigh, treasurer. Paul 


by Ernest Burwell, Chevrolet dealer 
of Spartanburg, S. C., in a talk en- 
titled “Preparing for C Day,” in 
which the speaker recommended it 
as part of the plan by which the 
industry would prepare for changed 
conditions. He pointed up his warn- 


L. Abernethy, Charlotte, remains 
as NADA director, and Mrs. Bes- 
sie B. Ballantyne, Raleigh, as ex- 


lina motor vehicle department on 
its current campaign to reduce 
highway accidents and set in mo- 
ecutive secretary. tion the new laws governing auto- 

The convention adopted a reso-|mobiles passed last year, and 
lution commending the North Caro- ' pledged its cooperation in further- 





The vision and courage that founded America’s great 
Automotive Industry guides us in greater service to it 


This scene signifies more than the post-war birth of a great manufacturing plant. 
It signifies faith and confidence . . . faith in the future of our country, confi- 
dence in the Automotive Industry we serve from our new modern plant in Fort 
Wayne, Indiana. 

Nor is this confidence something new on our part. Years ago, U. S. Rubber 
worked hand in hand with Automotive Engineers in their search for ways to 
make cars run more smoothly, more quietly. This collaboration proved eminently 
successful . . . for today the engine of every fine car is insulated from the frame 
by rubber which absorbs vibration and reduces noise. And rubber is used in 
hundreds of other places throughout the car. 


Cc. Metcalfe, 





U.S. Rubber Engineers have led the way in extending the principle of bond- 
ing rubber to metal into every phase of transportation. They are ready to help 
you solve whatever rubber problem you may encounter. 


ENGINEERED RUBBER PRODUCTS FOR THE AUTOMOTIVE INDUSTRY 
















ing the public acceptance of the 
regulations. 

It was brought out in the annual 
message of the retiring president, 
Allan Mims of Rocky Mount, that 
during the past year there were 
188 fewer lives lost on the state’s 
highways than in the year before. 

John W. Stokes, tax consultant, 
New York, in an address on income 
taxes, claimed that the existing 
method of taxation imposed an un- 
duly heavy burden on corporations 
in the $25,000-$50,000-a-year class, 
to which many auto dealers be- 
long. He said that the 53 percent 
tax this category had to pay was 
out of line with the 38 percent 
imposed upon corporations over 
$50,000. 

One of the highlights of the 
convention, which was attended 
by a record-breaking crowd of 
more than 700, was the Old 
Timers’ dinner, when 55 men who 
have been continuously in the 
auto business for 25 years or 
more were honored. The two 
longest in the business, G. C. 
Thomas, Cadillac-Olds dealer, and 
Lee A. Folger, Buick dealer, both 
of Charlotte, and both continu- 
ously in the business since 1908, 
received awards, which were pre- 
sented by Gov. R. Gregg Cherry. 

Other talks were given by Ray 

Chamberlain, NADA _ convention 
manager; Sally Woodward of Filan- 
ley and Woodward, New York—the 
first woman ever to address the 
association—who spoke on “What's 
Your Score With Women?”; John 
former Time corre- 
spondent; Jack Steele (Dodge), and 
J. F. Scarborough (Chevrolet). 


Dealers Tell Me 


(Continued from Page 3) 
facilities and a broad over-exten- 
sion that would defeat its purpose 
when the going gets tough again. 

It seems to me that dealers 
never need to worry about factor- 
ies retailing cars. There are too 


many influences in America fa- 
independent 





businesses that keep our 
economy functioning. Too much 
centralization in a democracy 


portant part of the four million 
small 


| leads to the destruction of de- 


mocracy. It is dangerous to al- 
low more and more business to 
get into the hands of a few 


people. 

Centralization of great wealth 
and power in many fields of en- 
deavor leads eventually and in- 
evitably to government control. In 
other words, if the wealth ulti- 
mately gravitates into the hands 
of a few corporations, no matter 
what political party is in power, 
the government will take over sim- 
ply because the people will de- 
mand it. 

Only by keeping the small busi- 
nessman in the ascendancy can 
we guarantee the free enterprise 


system. 


Public Goodwill 
Must Be First, 
Truckers Told 


DETROIT. — Walter W. Belson 
director of public relations for the 
American Trucking Assns., de- 
clared here last week that the 
trucking industry must correct sit- 
uations tending to dilute the good- 
will earned by the industry in re- 
cent years. 

Belson pointed out that a public 
opinion survey made in 1940 
showed 38 percent of those polled 
held an adverse opinion of the in- 
dustry and of truck drivers, where- 
as a second survey made in 1946 
showed only 18 percent were ad- 
verse and the criticism of half of 
them was qualified. 

The customer relations section 
meeting Thursday in Hotel Statler 


|heard John Viking, Webber Cart- 


age Lines. Chicago, discuss “What 


| Are We Doing for the Customer?” 


Harold Becker, traffic manager, 
Chrysler Corp., pointed out that 
truckers often mistakenly believe 
that industrial traffic men sell 
their firms’ tonnage rather than 
buv the services of the trucker. 

“Shippers buv transportation,” 
Becker said. “We are not selling 
tonnage” 

Walte: Ayers, vice-president in 
charge of merchandising, Brooke, 
Smith, French & Dorrance, Inc., 
Detroit, pointed out that goodwill 
is the best salesman in any busi- 
ness, 
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“Sometimes it takes a lot of 
looking before a fellow really finds 
himself. As a kid I was always brood- 
ing about my future like most boys do, 


aay ‘ hoping for money, education and the 

, good old American ‘Up.’ 

“Things began to move a little when I 
got my first real money, $200.00 for helping 

a farmer with his harvest. When I put it in the 


bank they told me it would grow big if I just 
left it alone. 


“Out of high school I got a job in a factory 
making auto parts. Talk about work. My pay was $65.00 





estate. I was a regular rolling stone, I suppose, but gath- 
ering a little ‘moss’ and experience as I went along. 


“One night I sat up late trying to figure things 
out. When I finally asked myself the simple question, 
“What do you really like best?’ the answer popped right 
into my head. ‘Automobiles’ was the answer. I’m sure 
that’s when I found myself. 


ee 

Now comes the payoff. It was a dozen years 
since I banked that first money. Now it came to my 
rescue almost twice as big as when I put it in. 


““W/ ith my best friend for a partner we rented 
a lot, put up our own shack, hung up our own signs, 
and bought some used cars. Yes we sold ’em, and believe 
it or not a couple hundred more that first year. 


“After three years of hard work and good 
profits we screwed up our courage and applied 
for the Dodge-Plymouth dealership. 
After weeks of discussion with the 
Dodge officials we got the dealer- 
ship right in our own home town. 
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Reading time: 
minute, 56 seconds 








Search and Find 


YOURSELF 


eee 





a month for a six-day week, including holidays. 1 stayed 
two years, learned a lot about autos, saved some more 
money, put it in the bank, left it alone. 


““W/ hen the first World War ended things were 
topsy-turvy, so I tried school again. When my savings 
began to dwindle I couldn’t stand the strain so I quit, 
and started searching for myself all over again. 


“IT got a job making maps for an engineering 
outfit. I worked in a general store. I hired out as a farm 
hand. I tried selling automobiles and took a flier in real 





“If there’s any moral to this story I guess it’s 
that it pays to save your money for a day of rain,—or 
opportunity. Beyond that, once a good guy really finds 
himself the going is a whole lot better. I sure hope noth- 
ing stops the rising generations when they go searching 


for themselves.” 


Write for our free booklet contain- 
ing a number of these typical success 
stories taken from our files. Chrysler 
Corporation, 341 Massachusetts Ave- 
nue, Highland Park 3, Michigan. 

















Chrysler Corporation 


PLYMOUTH ¢ DODGE ¢ DE SOTO CHRYSLER * DODGE “ Job-Rated” TRUCKS 
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Auto Makers’ Profits 


GM Revenue Sets Record; K-F Shoots Up; 
Chrysler Slides a Bit 


ETROIT.—General Motors Corp 


reaped record profits in the 
first quarter of 1948, while Chrys- 
ler Corp. experienced a sharp de- 
cline and Kaiser-Frazer Corp. was 
enjoying a gross profit gain of 
almost $7,000,000 over the first 
quarter of 1947. 

GM was able to increase profits 
53 percent over the same period 
a year ago on a 35 percent in- 
crease in sales. GM reported a net 
income of $96,481,412 from net 
sales of $1,089,151,693. Net sales in 
the first quarter of 1947 were $804,- 
853,209. 

GM’s record income was worth 
$2.12 a common share and com- 
pared with $60,793,191, or $1.31 a 
share in the same period of 1947. 

Chrysler reported that net earn- 
ings for the first quarter of 1948 
dropped to $14,921,644, compared 
with record earnings of $21,502,408 
in the first quarter of 1947. 


* * * 


(COSA TELERS sales dropped 5 
4 percent from the same period 


| totaled $3,667,000 before 
taxes and $2,288,000 after taxes. 


a year ago, resulting in a 36 per- 
cent drop in profit, according to 
the corporation’s report. 


Consolidated earnings for Kais- | 


er-Frazer Corp. and its subsid- 
iaries for the first quarter of 1948 
income 


GM's report to stockholders said | 
the coal strike did not affect first- 
quarter operations but resulted in | 
a steel loss which was being felt | 
in second-quarter -output of auto- 
motive and other products. 

GM sales of cars and trucks to 
dealers in the U. S. and Canada 
and overseas shipments totaled 
536,848 units, compared with 450,- 








227 in the first quarter of 1947. 


Alfred P. Sloan and C. E. Wilson, 
GM chairman and president, point- 
ed out as factors in first-quarter 
operations a relatively high level 
of production and inflationary in- 
fluences. 
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| facilities.” 


ROAD OF ICE—Goodrich engineers have 
"Iceland,"' an Akron indoor arena, for collection of data on casings on ice. Here a car | 


iven tire testing a new twist by renting 


is deliberately skidded to determine resistance on ice. Both new and recapped tires are 
used in the experiments 








| quirements for working capital, 
|Sloan and Wilson said “a lower 
“Reserves set up on the basis of | percentage of earnings than in pre- 
original cost become insufficient | war years is flowing to stockhold- 
for the replacement of worn-out ers in the form of dividends.” 

or obsolete plants and equipment,” | In the 10 years ended in 1941, 


prices mean higher costs for new 





“Inflation affects the cost of do- 
ing business just as it affects the | 
cost of living,” they noted. “Higher | 


they said. | according to the report, GM divi- 

ee: | dends were 85.7 percent of net 
INTING out that rising prices| income. In the four war years 
had increased greatly the re-| this ratio dropped to 70.6 percent 


Ht -| RST to get Premium Tire Changeover Profits 
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THE MARK OF TECHNICAL EXCELLENCE §N NATURAL AND SYNTHETIC RUBBER 





Super Low Pressure 


(Vhuleoutl 


Daytom 


.. more repeat business. . 









Increased profits . .new cus- 


tomers—all these are yours when you add the extra 
advantages of premium tires to the cars you receive with 
ordinary original equipment tires. 

The premium tire that will do this for you is the Super 
Low Pressure Autocrat by Dayton! This tire gives you 
many exclusive sales features 


Easier Driving Less Driving Fatigue Longer Car Life 
Faster, Surer Stopping with Famous Toe-Action Tread 
Superlative Easy-Chair Riding Comfort Greater Beauty 
Reduced Car Maintenance 


Super Strength—4-Plies of Raytex Fortified Military Truck 
Type RAYON Give 6-Ply Rating 


The luxury lines of the Autocrat add a touch of distine- 


Greater Driving Safety 


tion to the beauty of the finest car. Truly, this is the 
tire you will be proud to offer your most discriminating 
customers. 

Get the complete profit story of this outstanding 
change-over plan. Call your Dayton Distributor today, 
or write to The Dayton Rubber Company, Dayton 1, Ohio. 





and last year’s dividends were 
down to 504 percent of net in- 
come, it was said. 

K. T. Keller, president of Chrys- 
ler, told the corporation's stock- 
holders: 

“During the first quarter of the 
year, Chrysler Corp.'s operations 
have been beset by rising costs 
and continuing shortages of basic 
materials. The output of automo- 
biles and other products was fur- 
| ther restricted by a local shortage 
|of fuel-gas supply.” 

Chrysler’s quarterly earnings 
were equal to 4.4 percent of sales, 
compared with a 5.48 percent aver- 
age in the five prewar years, Kel- 
|ler pointed out. The corporation's 
net earnings in the last quarter of 
| 1947 totaled $19,308,131. 
| “Shortages occasioning interrup- 
| tions to operations recur with dis- 
tressing frequency since the war,” 
Keller stated, “and they seem like- 
ly to be aggravated in the near- 
; term future by the impact of the 
| recent coal strike on work in prog- 
| ress in suppliers’ mills and plants, 
and will inevitably result in re- 
stricting volume during the next 
| few months.” 

* * + 

EMAND for the corporation’: 
products has never been as 
| Strong as it is now, and every ef- 
|fort is being made to keep output 
at the highest level, Kel'er said. 

Kaiser-Frazer’s profit of $3,- 
| 667,000 before taxes compared 
with a loss of $3,236,000 on oper- 
ations in the first quarter of 
1947. Gross sales for the first 
quarter of 1948 totaled $79,095,000 
as compared with $27,250,000 for 
the like period of 1947. 


Edgar F. Kaiser, K-F general 
manager, said that earnings for 
the first quarter of 1948 reflected 
a rescheduling of production to a 
one-shift basis. 

He predicted that a continuance 
of the one-shift program would 
double K-F earnings in the second 
quarter. 

K-F adopted a one-shift program 
because of the failure of under- 
writing to go ahead with a pro- 
posed sale of stock, Kaiser noted. 





|As a result, 
| was abnormally 


| day 


he said, production 
low in February 
and March, but that the company 
has increased output by scheduling 
production on a nine-hour, six-day 
week. 

Even with such increased out- 
put, K-F will not be able to take 
care of its backlog of orders, he 
predicted. 


New Departure 
Opens Ohio Plant 


SANDUSKY, O.—An open house 
was held Apr. 19-20 by the New De- 
parture division of General Motors 
at its new ball bearings plant here. 

Speakers at the luncheon on the 
opening day were C. E. Wilson, 
president of General Motors; Lester 
A. Lanning, resident manager of 
New Departure; E. G. Gangware, 
chairman of the Sandusky chamber 
of commerce, and John R. Kahler, 
chairman of the city commission. 


Transmitter Gift 


Don Allen’s City Chevrolet, Inc., 
Buffalo, has provided radio station 


|'WEBR of Buffalo with a mobile 


transmitter station unit mounted 
on a chassis with a 125-inch wheel- 
base on which is mounted a Gru- 


}man curb-side body. It is sound- 


proofed and is equipped with desks 
and technical instruments. Noon- 
newscasts are transmitted 
from directly in front of the Allen 
dealership. 





State Auto Fees Up 
17 Percent in ’47 

WASHINGTON.—While total 
motor vehicle registrations in- 
creased 10.2 percent in 1947 over 
1946, state motor vehicle regis- 
tration and license revenues in- 
creased 17.4 percent. Increased 
tax rates, as well as increased 
registration of more heavily- 
paying vehicles, are responsible 
for the difference. 

Total state motor vehicle re- 
ceipts in 1947, excluding motor 
carrier taxes and gasoline taxes, 
were $611,650,000, against $520,- 
730,000 in 1946. 
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Information Available On 


Auto-Lite Resistor Spark Plug 





ADVERTISEMENT 


proves radio, radar, television and 
radio-telephone reception by sup- | 
pressing spark plug interference. | 
Copies may be secured by writ- | 
ing Merchandising Division, The | 





IDLING because the wok gap 
can be given a wider initial set- 
ting, which helps eliminate occa- 
sional missing. 


SAVES MONEY by burning 


v 


gasoline as the result of eocestenss 
misses. 

SUPPRESSES SPARK PLUG 
INTERFERENCE with radio, radio 
telephone, radar and _ television 




























trical life-line from battery to coil to distributor to 
~ spark plug for many of America’s finest cars. 


1 CL Torento, Ontario 
(i 


wert | > 


THE ELECTRIC AUTO-LITE COMPANY 


i! 
1S Listen to Auto-Lite’s radio program, YOUR THURSDAY NIGHT MEETING starring Dick Haymes, Gordon Jenkins’ Orchestra. Thursday 9:00 P. M., E. T. CBS 


Lite Spark Plugs, specified as original factory equipment 
on many leading makes of cars and trucks. 


Tolede 1, Ohic 


















. TOLEDO.—Due to the huge| information in an interesting ques- Electric Auto-Lite Company, leaner mixtures for improved en- | reception. *Within 35 mv/m from 

demand for technical Pele tion and answer fashion. Points | 7°€¢° 1, — gine economy at idle and through- | 540 ke. to 150 me. at 50 ft. 

on the new Auto-Lite Resistor | covered include questions on how Here’s What It Does out the speed range. INCREASES ELECTRODE LIFE 

Spark Plug, Auto-Lite engineers | the Auto-Lite Resistor Spark Plug The new Auto-Lite Resistor REDUCES MIS-FIRING due to| up to 200% and more through the 

have prepared a booklet for gen- | increases electrode life up to 200% | Spark Plug, because of its low rate | lean spots in carburetion. virtual elimination of the inductive 

eral distribution. and more, reduces misfiring and | of electrode erosion, makes prac- REDUCES RING AND CYLIN-| Phase of the spark discharge. 

This booklet, entitled “The Inside | helps lubrication. In addition, it | tical wider initial gap settings and) ER WEAR because improved| Dealers are being supplied with 

Story of the New Auto-Lite Resis- | answers questions on how the provides these benefits: ignition minimizes washing away} the new Resistor Spark Plugs as 

tor * Spark Plug,” handles this | Auto-Lite Resistor Spark Plug im- PROMOTES SMOOTHER of lubrication by raw unburned | rapidly as possible. 
—————————— enandaiaaiiaaes tekstit ea a asi iiaananesieiantdalieagaabaath ation 
| 
5 
f 
| 
’ 

' tA ¥ 
/stto ? 
OU'LL agree it's difficult to pick the real Ann Sheridan Score yourself 100% if you picked the girl at the right f PAre,. at 
from these two photographs. It's difficult, too, to pick the as the real Ann Sheridan, beautiful and talented actress 
best spark plug from outside appearance. Spark plugs may soon to be seen in Warner Bros." thrilling new hit “Silver _ 
“look alike,” but there's a simple way to be sure you get River.”” At left is Miss Peggy O'Connor of Washington, 
the best. Ask for Auto-Lite Spark Plugs, the spark D. C., who looks so much like Miss Sheridan thata restau- @ ~~ 
plugs that are ignition engineered—designed by rant recently spot-lighted the table where she was sitting. bo ns 

} the same engineers who design the entire elec- You will be 100% right, too, when you switch to Auto- 


MONEY CANNOT BUY 
A BETTER SPARK PLUG 
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GENTS-FOR YEARS IL HAVE SOLD THE CARS YOU GUYS HAVE 
DESIGNED... MA4A7T HAVE YOU DOVE ? YOU HAVE CLOSED 
BUS StL W% Min Wt Tn DIOR Dow 
TRATES SMELL — 
YoU DESIGN DIRECTION WorcAzpns Te VOR 
070 BODIES 50 A MAN CAN LET ONCOMING 
areas AS WELL AS THOSE 1) THE REAR 
AWOW WHAT HIS INTENTIONS ARE 
7) hmater HAVING 70 OFEN LF 4/5 
2 pe 70 SIONAL. » THESE COULD 
SL AOCATEO ON FHE WIPEST /ART 
- THE BODY OM CAC SIDE ANP 
or FLICKER (01? EASY VISTB/LITY:, 
C002 eae HAVE YOU EVER THIED 
7? ( yo eaeesrane TH! S/SGNALS OF 
Some PEOPLE 7 HOLY 


(OR SMOKE- £€75 GEr 





























DWE THING WRONG ? 
BETTER WOULD T¢ oe 


\ HiNt FLT 
Ws VEZ. 


SO THIS 1S THE OFFIC 
OF TAE MOTOR CAR 
BODY DESIGNERS, EH- 
BY GOLLY. IM GOING To 
STOP IN AND GIVE 
THESE BOYS A PIECE 7. 








TWE SEEW BeTT 

DESIGNING FOR 

AN ASH CAN 
HAW! 


NAME JUST OWE THING 
THAT'S WRONG WITHS, 
THAT VE SIGN 
























PI MAKE A GOOD 
ROSES TION 









THAT GUY 
COVLON'T 
DESIGN A 
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7 |i hts, auto heaters and vacuum | merchandise on which there is a | manufacturers. However, we must 
bond After about 15 years of | | constant demand. \m convinced that the merchandise 


operation, we found that we had} In conclusion, I am going to state has a a aank aan ep 
made very little headway due to/that I think the present jobber “bus, is Fax Tarim LB. Jullien 
car manufacturers adopting these | organizations in this country can ian” Was hin —Te , 
accessories as standard equipment.| put over any new ideas in mer- | *"°» ington, VU. \. 

We then decided to get away from|chandise and merchandising re- ae, A 


pioneering new items, and handling | quired by accessory and equipment | Cojncides 


| While reading Jack Weed’s col- 
| umn in Automotive News of April 
|12 concerning outlets, we were 
very agreeably surprised to find 
that your thinking coincided with 
jours. Automotive Equipment Co. 
|offers to the automotive trade in 
| the Washington and Baltimore ter- 
ritory complete sales, installation 
and repairs on shop equipment. 

| We are strictly equipment dis- 
| tributors and do not sell parts 
| which will conflict with the car 
|manufacturers’ schedules. In spe- 
| cializing on equipment, we have 
| been able to train our personnel 
to properly advise and aid service 
departments in advisability and 
| proper use of equipment. We also 
| have service engineers to work in 
conjunction with the zone service 
| Managers in the layout and equip- 
ment for new dealerships. 

Our service department installs 
jand services all equipment. We 
also have a service man who pe- 
riodically inspects all equipment in 
service stations on a no-charge 
| basis and recommends to our serv- 
ice manager any repairs neces- 
sary. The service manager then 
contacts the owner and informs 
him of the cost of repairs. 


| We are the only firm offering 
| this service in this area and would 
appreciate your referring to us 
any equipment manufacturers who 
want this type of service—J. E. 
Hetse, sr. Automotive Equipment 
|Co., Inc., Washington, D. C. 


| > * * 


Liked Tribute 


George Slocum’s column in AuTo- 
MOTIVE News of May 3, re Bill 
| Saipan, is one of the finest trib- 
|utes to a man I have ever read. 


Letterbox 


(Continued frem Page 4) 





years were shock absorbers, auto- 
matic radiator fronts, trunks met- 
al tire covers, auto radios, spot- 


ness in 1920, pioneering the sale 
of new accessories. Among the 
items handled over a period of 
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4 , And as we all here in York feel 
CL ’ ~ ge genes | the same sense of loss, I wanted 
; oe |}you to know how much we ap- 
preciated your tribute.—H. w. 
| Stone, president, York-Hoover 
|Corp., York, Pa. 
. -» * 


| Dealer Advertising 


The inclosed photograph of a 
billboard which we are using is 
sent to you thinking that it may 
be of some interest, particularly 
because it happens to be a nice 
looking billboard, and novel in that 
not too many truck dealers engage 
|in this type of advertising. 


| The board is used on six of the 
highways running into Sioux City. 
In addition to this board we use 
the road signs, replica being shown 
on this letterhead. There are 10 
|of these road signs. 


In addition to this form of ad- 
| vertising, we use five one-minute 
| Spots each week for a 13-week 
period on radio. 


We also handle the Kingham line 
of semi-trailers. We have been en- 
gaged exclusively in the distribu- 
tion of Diamond T trucks since 
1928, so this is our 20th year in 


Ba wey |the business.—Francis R. Noonan, 
1415 River Rd., Sioux City, Ia. 
} . 
” |4 Hiss to Pion 





May I suggest that if John L. 
Lewis keeps on the way he has 


me been, he won't have a pit to hiss 
CLUTCHES bd TUE PEO a e te COOLERS om in.—Bob Gardner, manager, auto- 
. motive department, Lever Brcthers 
Long Manufacturing Division, Borg-Warner Corporation, Detroit 12, and Windsor, Ontario Co., Cambridge, Mass. 
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Find a person with a hungry mind, 
and you’ve found a person who’ll 
listen to your proposition—whether 
you’re selling ideas or realities, pres- 
tige or products. For, people with 
hungry minds are the kind of men 
and women who are eager to know 
all about everything that touches 
their daily lives, their happiness, 
their comfort, their country. 

Mere news never satisfies such 
people! They want to know what 
“cooks up’”’ the news—and how the 
process affects them. That’s why so 
many millions of them read THE 
AMERICAN MAGAZINE—hungrily! 
Each month it sits them down to a 
full meal of food for thought. 

IN THE May ISSUE, now on sale, 
they’ll read what Lowell B. Mason, 


BUD SCHIRMER (Detroit Manager)—H. A. PATTERSON 
The American Magazine 
General Motors Building 


Detroit 2, Michigan 


THE CROWELL-COLLIER PUBLISHING COMPANY, 250 


for people with hungry minds 


distinguished member of the Federal 
Trade Commission, has to say in 
vigorous defense of businessmen who 
are “‘persecuted”’ by his own commis- 
sion! And, in ‘‘Interesting People’ — 
the oldest, most popular, best-read 
feature section in any magazine— 
they’ll feed on twelve solid pages of 
fascinating facts about little-known 
folks who do big things! Many other 
authoritative articles, splendid fea- 
tures, and fine fiction complete the 
mental ‘“‘menu.”’ 

Yes, and every issue of THE 
AMERICAN MAGAZINE—from cover to 
cover—is planned, writ- 
ten, and edited for people 
with hungry minds. 

They don’t nibble it, 
they eat it up! 





People with hungry minds are the kind who also have the 
healthiest appetites for new and better products—and the 
means to satisfy those appetites. To automotive advertisers 
who want to develop a multimillion quality market the pages 
of The American Magazine offer unmatched values. 


* 
ALL-AMERICAN ...No other magazine can 


match the forty-year record of THE AMERICAN 
MAGAZINE in selling America’s men and women 
on the American way of doing business and the 
American way of life. 





IMPORTANT... Because its articles are by 
important people on important subjects -THE 
AMERICAN MAGAZINE is quoted in the press 
and on the radio more times per issue than 
any other magazine. 


Y POWERFUL... All the advantages of long life 


and continuity of impressions inherent in a great 
monthly—plus the timeliness and news interest 
of a great weekly. 


Y PENETRATING ... Requests received for 
250,000 reprints of many different articles 
appearing during the past year. 


Y COMPLETE... No serials, no warmed-up left- 
overs. Everything’s complete and fresh in each 
issue. 


(/ EYE-CATCHING... Deft arrangement of 


editorial content gives each advertisement 
maximum visibility—in any section of the 
magazine. 


\/ WIDESPREAD ... Reaches over 2,475,000 sub- 


stantial American homes every month. 


merican 


MAGAZINE 


PARK AVENUE, NEW YORK 17, N. ¥., PUBLISHERS OF THE AMERICAN MAGAZINE, COLLIER’S, AND WOMAN’S HOME COMPANION 
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AUTOMOTIVE WASHINGTON 


Uniform Traffic Codes 
Stressed at Congress 


By William Ullman 


hington Correspondent 





“Ce OF THE greatest barriers to constructive progress 
in the field of highway transportation lies in the lack 
of uniform traffic laws.” 

The man who made that statement at the recent Highway 
Transportation Congress, held here under the sponsorship 
of the National Highway?— io hentia cae 
Users Conference, was 
George R. Wellington of the 
Interstate Commerce Commission, 
a former state motor vehicle com- 
missioner and chairman of the na- 
tional committee on uniform traffic 
laws and ordinances. 

He is a man of long experience 
in his field of work and knows 
whereof he speaks, 

And since the fortunes of motor 
car manufacturers and sellers are 








automobile buy- 
ers get out of 
their purchases, 
it would seem a 
good idea to fol- 
low through here | 
with some of the 
ICC official’s re- 
marks. 

Basically, mo- 
tor vehicle 
traffic knows 
no state lines. 





| 


Uliman 
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NASH DEALERS MEET—Milwaukee zone and factory officials are shown at a recent busi- 


their home states. Their drivers 
are subject to the traffic 'aws of 
each state and each municipality 
they enter. Non-compliance with 
them may result in confusion, 
arrest, accident, death. 


Uniformity of laws will foster 


compliance and reduction of haz- 
ards, Wellington told the NHUC 


pretty well wrapped up in, and Private auto- 
identified with, the degree of high-| mobiles, buses and trucks move | &4thering. 
freely over them, often far from “Precise uniformity of traffic 


way pleasure, freedom and safety 

















ness management conference held in Milwaukee. Left to right at speakers’ table are J. E. 
Lamy, Canadian regional manager; H. C. Doss, vice-president in charge of sales; J. B. 
Fountain, Milwaukee zone manager; George Romney, assistant to the president; L. E. Stewart, 
assistant zone manager, and R. E. Griswold, business management manager, Milwaukee zone. 


” 


| regulations is highly important, 
he said. “Contradictory regulations 
in different jurisdictions result in 
confusion, substantial hazard to all 
concerned, and delay in the move- 
ment of traffic. 
“Even variances 
having the same general 
result in conflicting police and 
court interpretations, and are seri- 
ous obstacles to public under- 


in regulations 
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FOR AUTOMOTIVE HEATING, 
VENTILATING and AIR-CONDITIONING 
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H™ is a good little blower—and it has a 
motor that will keep it running smoothly 
for thousands of hours on continuous duty. Its 
excellent reputation for long life is backed up 
by years of engineering experience in working 


Solera: 


Sa 





MICROMOTOR BLOWER UNITS 


out a wide variety of applications. Redmond 
Micromotor Blower Units are built for Direct 
Current operation with delivery up to 125 cubic 
feet per minute. A. C. types are also available. 
Write us today for complete information. 
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standing of and respect for the 
traffic laws.” 
. + > 

Progress Report 

ELLINGTON’S outline of past 

efforts to secure nationwide 
adoption of a uniform vehicle code 
is not new, but what has been 
| done—and the task ahead—is im- 
| portant to the automotive industry 
| and trade. Here, in part, is his con- 
ltribution to “Removing Blockades 
to Highway Transportation Prog- 
ress.” 

“In a serious attempt to improve 
|this country’s economy the Na- 
tional Conference on Street and 
|Highway Safety was organized in 
the early twenties. It and others, 
including several groups represent- 
led here today, undertook to work 
lout a series of well considered 
|standards of uniformity, such as 
the uniform vehicle code for states, 
the model traffic ordinance for mu- 
nicipalities, the manual on uniform 
traffic control devices for states 
and municipalities. 

“The uniform vehicle code is 
a group of model acts designed 
for adoption by states. [t was 
first drafted in 1926 by a widely 
| representative committee and 
subsequently improved and am- 
plified by committees of the con- 
ference after extended discussion 
of basic principles in reviews 
made in 1930, 1934, 1938, and 

1944. Since 1934 the code has con- 
sisted of five acts as follows: 

“I—Uniform motor vehicle ad- 
ministration, registration, certifi- 
|eate of title, and anti-theft act. 
| “JI.—Uniform motor vehicle op- 
erators’ and chauffeurs’ license act. 





“IIl.—Uniform motor vehicle 
civil liability act. 
“IV.—Uniform motor vehicle 


safety responsibility act. 

“V.—Uniform act regulating 
traffic on highways. 

“The model traffic ordinance, as 
its name implies, is a code de- 
signed for adoption by municipali- 
ties, to harmonize with and supple- 
mert the state law, dealing with 
the community’s purely loval traf- 
fic problems. It was first developed 
in 1928 and has likewise been im- 
proved through reviews in subse- 
quent years by the same repre- 
sentative committee which has 
dealt with the uniform vehicle 
code. 

* x + 
Uniform Signals 
“= MANUAL on uniform traf. 

“fic control devices is a series 
of recommended uniform standards 
for traffic signs, markings, signals 
and islands, developed and period- 
ically reviewed by a joint commit- 
tee of representatives of the Amer- 
ican Assn. of State Highway Offi- 
cials, Institute of Traffic Engi- 
|neers and National Conference on 
Street and Highway Safety. To 
facilitate adaptation to 2dvances 
|}constantly being made in traffic 
|control techniques and_ devices, 
| these standards are designed for 
|application by administrative au- 
| thorities under power given in the 
| state and local laws. 
| “To facilitate adaptation of the 
|uniform code by any state to its 
particular needs, that code has 
|been divided into separate acts. 

“A state may replace any or 
all of its existing law with any 
or all of the five acts, or may 
advantageously build individual 
sections of any act into its code. 

“While engineering improvement 
jin highway and _ ~vehicles_ will 
|doubtless introduce other new 
| problems of traffic control for leg- 
islative consideration, the existing 
|} uniform code has thus far proven 
to be staunchly stable, and easily 
| susceptible to the minor changes 
that may be required. 
| * * * 


Parts, But Not Whole 

"oe REPORT of the 1946 Pres- 

ident’s Highway Safety Confer- 
ence committee on laws and ordi- 
nances summarizes the extensive 
progress made up to that time. 
|Few, if any, states have adopted 
the uniform vehicle code in its 
| entirety. Virtually all have adopt- 
;ed substantial parts of it. 

“Considerable further progress 
| was made by the 1947 legislatures, 
but the time was too short in a 
;}number of states to advance the 
| work in the systematic way recom- 
mended by the President’s confer- 
| ence. 

“A further review of the code 
is in progress and is expected to 
be completed in its main features 
well in advance of the 1949 legis- 
lative sessions. Great progress is 
lioped for in 1949.” 


, 
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lOO miles per nap 


Restfoam yields to every body contour of the rider. Yet 
it offers firm natural support. 


Whether they’re driving one mile or one hundred miles, 
America’s motoring millions demand comfort. 


They insist upon the kind of luxurious comfort they find 
in seat cushions and upholstery made of Hewitt Restfoam. 


No wonder this famous foam rubber cushioning has won 
such rapid favor among automobile manufacturers, de- 
signers, and engineers. 


These men know that Restfoam puts any price car in the 
luxury class as far as utmost riding comfort is concerned. 
They know, too, that unlike ordinary cushioning, 


Remember . . . Restfoam is nationally advertised. Car 
owners recognize it by brand name... insist upon it in 


upholstered furniture . . . look for it in the cars they buy. 


If the cars you sell are cushioned with Restfoam, be sure 
to tell your customers. This modern cushioning has been 
proved in thousands upon thousands of cars—and in buses, 
trains, and planes. The Hewitt representative to the auto- 
motive industry is George P. Hooper, 1914 Fisher Bldg., 
Detroit 2, Michigan. Phone TRinity 3-6970. 


WHEREVER YOU SIT... 
WHEREVER YOU SLEEP .. 


HEWITT RESTFOAM bivision . Hewitt-Robins Incorporated - Quality Rubber Products for 88 Years 








Dealer 


Eveleigh Elected President 
Of Watertown (N.Y.) Dealers 


Merton A. Eveleigh, owner of 
Smith-Eveleigh Motor Sales Co., 
was elected president of the Wa- 
tertown (N. Y.) Automobile Deal- 
ers Assn. at the group’s annual 
meeting. 

Other officers elected were Ralph 
L. Mifflin, vice-president, and Ly- 
man L. Goodrich, secretary and 
treasurer. 





Hall (Chrysler) Modernizes 
Location in Holyoke 


Hall Motor Co. (Chrysler-Plym- 
outh) has opened a new showroom 
and service department at 1584 
Dwight St., Holyoke, Mass. The 
company, of which William Alder- 
man is president and treasurer, 
has been in that location for 30 
years. 

The interior of the showroom is 
light ivory with gray floors and a 
glass-enclosed private and general 
office. There are fluorescent lights 
throughout the showroom and strip 


Doings 


lighting is used for the exterior 
sign. The company will maintain 
its old building for auto body 
service and will also operate a 
used-car lot across the street. 

* - 


Lyman Slack Awarded 


Mercury Franchise 
Appointment of Lyman Slack 
Motors as a Portland (Ore.) Mer- 
cury dealership is announced by 
George H. Patton, Pacific North- 
west Lincoln-Mercury district man- 
ager. The firm will have temporary 
headquarters at 12th and Taylor 
St. Slack is former general sales 

manager of Packard. 

* 


Adams Motor Sold 


Dungee Buys Ford Concern, 


Tulsa’s Oldest Deal 


Adams Motor Co. (Ford), said 
to be the oldest dealership in Tul- 
sa, Okla., has been sold to William 
C. Dungee of Bartlesville, Okla. 

Dungee, who also operates the 
Ford franchise for Bartlesville, 





NEW L-M BUILDING—Ark-Lin Motor Co. 


structural ceramic t.le and features a 


saw-tooth" 


323 Cross St., Little Rock 
Ark., has formally opened its new headquarters. The building is constructed of beige gi 


elpeeneseereery). 
design which is planned to give each 


car displayed a separate bay of its own, with perspectiye from three sides instead of one. 
Greater visibility from both motor and pedestrian traffic is provided by the novel design, 


at night attracts 


and special neon fightin 
ealership. 


general manager of the 


attention. David K. Russell is president and 





said the name of his new opera- 
tion would be changed to Dungee 
Motors, Inc. No personnel changes 
will be made, he added. 

Five of six partners in Adams 
Motor, C. R. Adams, W. H. Haw- 
kins, R. E. Loving, Claude Dorris 
and John B. Greever jr., are sell- 
ing their interests in the firm. A 
sixth partner, James A. Jones, will 
remain with Dungee. 

It was reported that selling price 
was “well into six figures,” but the 
actual amount was not disclosed. 

Adams and Hawkins opened the 
dealership on April 1, 1922, with 


the 5,000,000th Ford ever made as 
their first sale. They moved to 
their present location at 301 E. 
5th St. in 1924. 

During its 26-year history Adams 
Motor sold more than 15,000 cars 
and trucks. In its parts business 
the firm ranked among the top 20 
Ford dealers in the nation. 

* +. 


Beldt, Ex-War Prisoner, 


Gets Studebaker Deal 


Milford Beldt is the new Stude- 
baker dealer at Marysville, Kans. 
At present he is renovating the 





During the first three months of 1948 
The Evening Bulletin 


in Philadelphia carried 


AUTOMOTIVE ADVERTISING 
RETAIL ADVERTISING 
DEPARTMENT STORE ADVERTISING 
NATIONAL ADVERTISING 
TOTAL DISPLAY ADVERTISING 
TOTAL ADVERTISING 


More 
More 
More 
More 
More 
More 


than any other Philadelphia daily newspaper 









AUTOMOTIVE 
RETAIL 


NATIONAL 
TOTAL DISPLAY 
TOTAL 


HERE ARE THE FIGURES* 


3 MONTHS, JANUARY TO MARCH, 1948 


DEPARTMENT STORE 


Second 

Paper 
98,920 
2,735,806 
1,139,714 
595,905 
3,570,305 
4,885,370 


Bulletin 
Leadership 


45,123 
325,761 
40,249 
156,206 
475,573 
84,143 


Evening 
Bulletin 


144,043 
3,061,567 
1,179,963 

752,111 
4,045,878 
4,969,513 






* SOURCE — MEDIA RECORDS 


In March, 1948, The Evening Bulletin Lineage 
Leadership Was Even More Outstanding 






Evening 

Bulletin 
AUTOMOTIVE 56,698 
RETAIL ; 1,254,303 
DEPARTMENT STORE 495,727 
NATIONAL 302,975 
TOTAL DISPLAY 1,639,537 
TOTAL 1,974,678 





















Second 
Paper 


39,825 
1,028,747 
410,091 
223,346 
1,333,034 
1,800,171 


Bulletin 
Leadership 


16,873 
225,556 
85,636 
79,629 
306,503 
174,507 


















In Philadelphia... Nearly Everybody Reads The Bulletin 


EVENING AND SUNDAY 








garage building at Sixth and Cen- 
ter, now the Leupold Garage, and 
was to have it ready by May 20. 

Beldt is a veteran of World War 
I, having served with the famous 
168th infantry, 34th division. 
Wounded by machine gun fire in 
the right leg in the North African 
campaign, he became a prisoner 
of war for two years and two 
months, being in Sicily and north- 
western Germany. 

+ * * 


K-F Announces Winners 


In Picture Contest 

An expensive set of golf clubs 
was won by Bettenhausen & 
Schuldt Motor Sales of Blue 
Island, Ill, in a photographic 
contest sponsored by Kaiser- 
Frazer Dealer News among K-F 
dealers. 

The partners, Melvin E. (Tony) 
Bettenhousen and Albert Schuldt, 
won first prize with a picture 
taken in their showroom of a 1948 
Kaiser and a midget racer named 
“Kaiser Junior.” .Bettenhausen 
drives the racer in the annual 
midget racing circuits. 

Second prize, a 21-inch alumi- 
num suitcase, went to C. P. 
Woodworth of Woodworth Mo- 
tors, Andover, Mass. J. W. Mas- 
sey jr. of Massey Motor Co., 
Deming, N. M., won third prize, 
a table radio. 


Simpson Heads Buick Dealers 


In San Francisco Area 

The newly organized Mcetropoli- 
tan Buick Dealers Assn., consist- 
ing of 16 Buick dealers from San 
Francisco, Eastbay, Peninsula and 
Marin county areas, elected Clif- 
ford H. Simpson of Simpson Mo- 
tors, Palo Alto, president. 

Warren Boyd of Warren Boyd 
Co., East Oakland, was named 
vice - president, and Delbert F. 
Thompson of Contra Costa Motors, 
Richmond, was installed as secre- 


tary-treasurer. 
* 


+ * 

New Dodge Truck Outlet 
Rising in Indianapolis 

H. E. Fadely-Anderson, Inc. 
(Dodge-Plymouth), is building a 
$200,000 truck sales and service 
building at Virginia Ave. and 
New Jersey St., Indianapolis. 

The new building will be a one- 
story structure, covering approx- 
imately 25,000 square feet of 
floor space. It will be equipped 
with new service apparatus. New- 
car sales and service operations 
will be continued at the E. 
Washington St. address. 


* * * 


McRae Occupies New Home 


In Portsmouth, Va. 


McRae Co. (Packard), Ports- 
mouth, Va., has formally opened 
in its spacious home at 1629 High 
St. Occupying 10,500 square feet 
on a 25,000-square-foot corner lot, 
the McRae structure is one of the 
most advanced of its kind in the 
South. John T. McRae is president 
of the firm. 


* * * 


Dailey’s Chevrolet Fetes 


Independent Garage Men 
Dailey’s Chevrolet, Inc., 1925 
State St., Erie, N. Y., held an ap- 
preciation dinner April 28 for 150 
independent garage men of the 
area who purchase from Dailey’s. 
M. J. Logan, manager in charge 
of the Buffalo zone for Chevrolet, 


addressed the group. 
a * . 


Tucker Appoints Jester 


Distributor at Hartford 


Herbert L. Jester, 4 Iroquois Rd., 
West Hartford, Conn., who has been 
in the automobile industry for 30 
years, has been named distributor 
for the Tucker automobile in Hart- 
ford, Litchfield, Tolland and Wind- 
ham counties. 

> . * 


Roberts (Pontiac) Moves 

Roberts Motor Co. (Pontiac), Sa 
betha, Kans., sold its building at 
714 Main, and has moved into a 
building on the south side of the 
street. Complete renovation has 
been done to the building. A new 
plate glass front topped by a pane! 
of glass block has been installed 


* * 


Dealers Try Politics 
A. C. Bennett and Richard W. 


Grubb, automobile dealers in Cha 
tham, Va., have announced their 
candidacies for the town council 
The election will be held June 8. 
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What is Your Distribution 
Picture in New York? 


AUTOMOTIVE 
ACCESSORIES COVERED | 
IN THIS SURVEY =| 













ms 
SPARK Se [5 
PLUGS 






AUTO 
POLISH 







TUBES FAN 
SOLVENTS. 


Sus pictures change. filling stations, new car dealers, garages, tire outlets 


Fortunate is the executive who has foreknowledge and accessory stores to gather this data. Their 
. who can see ahead and act on his information. findings are summarized for the city as a whole. . . 


then broken down into the four major boroughs: 


That's the strong point of the new Journal-American 
5 | Manhattan. Bronx. Brooklyn and Queens. 


survey just published. The study is the second of a 
series of semi-annual analyses comparing today’s 
picture with that of six months ago. Not only does 
it keep you informed of the current sales standings. 
but it also helps you measure long-term trends in 
the light of your competition. 


Here is study to steer by .. . with it, you can set an 
accurate course to better sales in the world’s most 
productive market. For manufacturers and their 
representatives a complimentary copy is as close at 
hand as the telephone. Just call a Hearst Adver- 


Field men of the Research and Marketing Depart- tising Service Man. He will be glad to supply you 
ment of the New York Journal-American polled with a copy. 


american 


NATIONALLY REPRESENTED BY A HEARST NEWSPAPER 
HEARST ADVERTISING SERVICE 











20 : os ois AUTOMOTIVE NEWS, MAY 17, 1948 


Idle Payments Hiked, Payroll Taxes heeeral « 


1 & ai Semel Reremgeal pe ee wii 
-< gi Seeea scat NEW YORK.—Four states thus| two years as a result of the legis- 

—Te eT) me a pt te — ie pense far this year have enacted legisla- lation. ; 
a8 — tion providing for lower unemploy-| Besides adopting the “experience 


: _| rating” system, previously in effect 
ioe COMGERINEER San Contre |in most other states, Mississippi 


tions by employers and more liberal also increased benefits from $15 to 
benefits to recipients, a survey re- | $20 a week. 


veals. Kentucky also enacted a bill in- 

This action, although few legisla- | creasing benefits and enabling em- 
tures convened in regular session, | ployers with low labor turnover to| 
continued a trend which has been | reduce their payroll tax contribu- | 


OVERCOMES CROWDED CONDITION—Krueger Motor Co. (Buick-Olds-Pontiac-GMC), New | Progressing steadily and which last | [ions bat mc oe 
Braunfels, Tex., solved its floor space problem by erecting this Quonset hut setup at the rear | year saw unemployment benefits 7 d th - $20, 
of its used-car lot. The unit consists of 13 hut units, with partitions between various service | liberalized by nine states and pro- payment $7 an e maximum , 
departments such as paint, wash rack, etc. Overhead doors are used in the building, which | vision made by another 15 for lower instead of $5 and $16, and extends 
is 156 feet long and 24 feet deep. : tax contributions. the benefit period from 20 to 22 
ee ce ra - . ‘ weeks. The measure also revises 
Mississippi’s legislature this | the formula under which employers 








GM Publicist to Speak | Wrong Face year enacted an “experience rat- | pay taxes into the compensation 
. . DETROIT.—Several years of| ing” system under which the 2.7 | fund to reduce employer contribu- 
At Engineers Parley facelifted models have confused! percent contribution by employ- | tions by an estimated total of $1,- 


DETROIT.—-Ralph L. Lee, of the| even used-car dealers. The Michi-| ers will be scaled down to 0.9 | 500,000 a year. 
public relations staff of General| gan Used Car Dealers Assn. re- percent of payrolis according to A new law in New York state in- 
Motors Corp., will be guest speaker | ports that one dealer recently! gmployment stability records. |Creases maximum benefits to em- 
at a dinner meeting to be held by | bought a 1946 car and paid a cou- can les C director of the | Ployes from $21 to $26 a week and 
The American Society of Body En- | pie of hundred dollars too much| “™4rles Cameron, director of the | doubles potential “merit rating” re- 
gineers at the Rackham building | hecause he was under the impres-| St#te unemployment compensa- | p10, to employers. Estimates were 
here May 25. sion it was a 1947 model, Only! tion commission, estimated that | that tax credits granted employers 
Lee’s talk will be on the subject| way to be sure on some cars is| #pproximately 5,500 employers af- | next year will be increased by $80,- 
of employe relations and will be | to check serial and motor num-| fected by the new plan will save | 000,000. 
entitled “Man to Man on the Job.” | bers in the guidebooks. nearly $8,000,000 during the next Passed by the New York legisla- 





Here’s how Du Pont will help you make 
more money on anti-freeze this fall 


The new “Zerone” and “‘Zerex”’ price schedules in- 
crease the actual cash you receive for every gallon 
you sell. 





In its nation-wide advertising program this fall, 
Du Pont will remind motorists of the importance of 


having their cooling systems thoroughly conditioned 
before installing anti-freeze. 


Car-owners will be told to expect to pay a rea- 
sonable additional charge for carefully inspecting, 


checking and preparing the cooling system for anti- 
freeze. 


Trade leaders have repeatedly pointed out that all the checking and prepara- 
tion of the cooling system that precedes proper installation of anti-freeze is 
becoming increasingly impractical as a free service under today’s cost of 
service station operation. 


Du Pont’s national advertising campaign this year will be slanted in your 
interest. It will appear throughout the country in leading national magazines 
and newspapers—will reach millions of car-owners. 


We believe it will be to your interest to tie in with this money-making 


program. 


BLTTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 





4. States Revise Compensation Laws 


| ture but vetoed by Gov. Dewey was 
'a bill which would have made 
| workmen who are locked out by 
their employers or are unable to 
work because of a strike in an- 
other part of their plant immedi- 
ately eligible for unemployment in- 
surance benefits. Such workers in 
New York must still wait seven 
weeks before they can draw bene- 
| fits, while persons who lose their 
| jobs for other reasons need only 
wait one week. 


Also vetoed by Dewey was a bill 
which would have provided that no 
person could claim unemployment 
benefits in a week in which he 
earned $30. At present he can claim 
no benefits in a week in which he 
earns $24. 

Virginia’s legislature enacted a 
measure cutting the employers’ 
unemployment payroll tax from 
1 percent to 0.3 percent, to save 
employers an estimated total of 
$6,000,000 a year. It also increased 
maximum benefit payments from 
$15 to $20 per week. 

A bill approved by the Missouri 
legislature makes several unem- 
ployment compensation law changes 
designed to tighten administration. 
Main purpose of the new legisla- 
tion is to protect the unemployment 
| fund by stopping payments to those 
who quit employment without good 
cause. 

Rhode Island’s legislature reject- 
| ed a proposal to substitute a single 
administrator for the state’s pres- 
ent three-member unemployment 
| compensation board. Such a change 
was recommended by Gov. John O. 
| Pastore as a means of centralizing 
responsibility and improving ad- 
| ministration. 


A number of important bills re- 
| lating to unemployment compensa- 
| tion were still pending at this writ- 
| ing in the New Jersey legislature, 
j}including proposals designed to 
save taxpayers $38,500,000 in the 
first year of operation. 
| Bills to further liberalize the 
| Massachusetts unemployment com- 
| pensation law also were pending, 
| with opponents warning that the 
law already is too liberal. 

An increase of slightly more than 
12 percent in Maine unemployment 
compensation benefits, effective Apr. 
10, was announced by L. C. Fortier, 
chairman of the Maine unemploy- 
ment compensation commission. He 
explained this action was made 
under a section of the Maine law 
| providing that if, after reasonable 
|notice and hearing, benefit pay- 
|ments are in the aggregate such 
an amount “as will permit an in- 
crease in benefit payments without 
imperiling the solvency of the un- 
employment compensation fund, 
tio commission shall, by regula- 
tion, increase the amount by not 
| more than 20 percent.” 

General indications are that the 
trend toward both unemployment 
tax reduction and benefit liberal- 
ization will continue in the states 

| as long as employment remains 
| at a high level. With few excep- 
| tions, state unemployment com- 
pensation funds contain far high- 

er reserves than needed to meet 
| any anticipated unemployment. 

A recent analysis by the National 
| Industrial Conference Board found 
| that funds available for unemploy- 

ment benefits reached an all-time 
| peak of $7,100,000,000 on Sept. 30, 
1947. Every state now has in its 
reserve an amount “at least triple” 
| its highest annual expenditures for 
|unemployment compensation de- 
| spite “heavy benefit disbursements 
| during reconversion,” according to 
the analysis, which added that the 
|reserves of 22 states exceed 10 
| times their highest annual expendi- 
| ture. 





APTITUDE 
TESTS 


Enable you to BETTER PICK 
and PLACE new employees, to 
DISCOVER HIDDEN ABILI- 
TIES in present employees, to 
know which employees can be 
PROMOTED or TRANS- 
FERRED to best advantage. 


Executives Selection & 


Training Institute 
DANIEL L. BECK, Director 


956 Maccabees Bidg. Telephone: 
Detroit 2, Mich. TEmple 11-55-1 














—————S—SEmmemsesaeaeaeaeaeaeaeaeaeaeaO0—0°09—00000000..0 Ee 








1 
Te 


} OV 


can r 
permi 
and s 
eigh, | 

Rec 
way t 


3 


2 


ey 


travel 
Fu 
pecte 
trol « 
ent : 
ment 
The 
placed 
operat 





ASF 
Of L 
LOS 
Safety 
week 
tation 
in an 
city’s 
D. 
ASF’s 
was 
study, 
as th 
traffic 
ment 


$65 


WA 
cumul 
years, 
roadb 
equip! 
1948 | 
Uphai 
Amer 
equip! 

Imp 
keepil 
highw 
The 
Assn. 
be he 
July 
vance 
buildi 

The 
progr 
000,00 
ham s 
000,00: 
equip 
equip: 
mal. 


MA 
Renn 
call 
safety 
held : 
Prim: 
cials 
ested 
feren 
grour 
atten: 
Amor 
ing f 
Wiscc 
and t 
Assn. 


PAA 
For 
H 
A pr 
bers 
the | 
ence 
moti 
8 at 
Bedf 
plan 
Klug 


Bob 
gives 
and m 
pects 








Vas 
ade 
by 
to 
an- 
-di- 
in- 
in 
ven 
ne- 
ieir 
nly 


bill 


uri 
m- 
res 
on. 
la- 
nt 
se 


ct- 
zle 
>S- 
nt 
ge 


ng 
d- 


a- 
it- 
re, 
to 
he 


he 
n- 
ig, 
he 


in 
nt 
or. 
rT, 
y- 
te 
le 


le 


ut 








Highways & Safety... 


Traffic 


Study 


Eases 


Tangle in Raleigh 


I OW careful engineering study 

of street and traffic conditions 
can result in simple changes that 
permit traffic to move more freely 
and safely is demonstrated in Ral- 
eigh, N. C. 

Recently that city initiated one- 
way traffic movement on the two 
major downtown 
streets and rot- 
ary movement 
around the state 
capitol. A check 
made two weeks 
after the change 
revealed an aver- 
age reduction in 
travel time of 30 percent. 

Further improvement is ex- 
pected when modern traffic con- 
trol equipment replaces the pres- 
ent signals which retard move- 
ment. 

The one-way street program was 
placed in effect through the co- 
operation of the North Carolina 








ASF to Help in Study 


Of L. A. Traffic Needs | 


LOS ANGELES.—The American 
Safety Foundation revealed last 
week that it had accepted an invi- 
tation by Los Angeles to participate 
in an engineering study of that | 
city’s traffic situation. 

D. Grant Mickle, director of | 
ASF’s traffic engineering division, 
was named consultant for the 
study, which is intended to serve 
as the basis for improvement in 
traffic control and traffic depart- | 
ment operation in Los Angeles. 


* s 
Big Road Need 
$650 Million in Equipment 
Called For in ’48 


WASHINGTON.—Due to the ac- , 
cumulated deficit of the past few | 
years, some $650,000,000 worth of | 
roadbuilding and maintenance 
equipment will be needed for the 
1948 highway program, Charles M. 
Upham, engineer-director of the 
American Road Builders’ Assn., told 
equipment engineers here last week. 

Improvements in equipment are 
keeping pace with the postwar 
highway program, Upham added. 
The American Road _ Builders’ 
Assn.’s first postwar road show, to 
be held at Soldier field, Chicago, 
July 16-24, will demonstrate ad- 
vances in efficiency of new road-| 
building equipment. 

The $1.5 billion 1948 construction 
program will call for another $265,- 
000,000 worth of equipment, and Up- 
ham stated that an additional $150,- 
000,000 must be invested in new 
equipment to bring construction | 
equipment inventories up to nor-| 
mal. 





. > * 


Wis. Parley June 1 


MADISON, Wis.—Gov. Oscar 
Rennebohm has issued the formal 
call for the statewide highway 
safety conference which will be 
held at the state capitol on June 1. 
Primarily designed for public offi- | 
cials and trade associations inter- | 
ested in traffic problems, the con- 
ference will be open to any other 
groups and individuals desiring to | 
attend, the announcement said. | 
Among the leading forces arrang- | 
ing for the conference were the 
Wisconsin Automotive Trades Assn. 
and the Wisconsin Motor Carriers | 
Assn. 


PAA Expects 500 Members 


For Safety Conference 


HARRISBURG, Pa.—(UTPS)— 
A program for at least 500 mem- | 
bers who are expected to attend 
the second annual safety confer- 
ence of the Pennsylvania Auto- 
motive Assn., to be held on July 
8 at the Bedford Springs hotel, 
Bedford, Pa. is now being 
planned, according to Claude S. 
Klugh, PAA manager. 








Bob Finlay’s ‘‘Auto Advertising’’ column 
gives the latest developments in dealers’ | 
and rianufacturers’ plans for winning pros- | 
pects and influencing buyers. } 


AFTER several years of study, a 


| State Highway and Public Works 
Commission and city officials. (A 
| traffic engineering study of Ral- 
eigh made earlier by D. Grant 
Mickle, Foundation traffic engineer, 
recommended use of one-way 


streets). 
cs . + 


manual, “Uses of Traffic Acci- 
dent Records,” prepared by a spe- 
cial committee of the National 
Conference on Uniform Traffic Ac- 
cident Statistics has been pub- 
lished for free distribution by the 
Eno Foundation for Highway Traf- 
fic Control, Inc., Saugatuck, Conn. 

Containing practical guides for 
using accident facts in engineer- 
ing, education and enforcement, 
the manual is considered timely 
in view of current efforts stem- 
ming from the President’s High- 
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| way Safety Conference to im- 
| prove accident reporting and 
analysis. 


The Chamber of Commerce of 


| the U. S. has issued a leaflet which 


seeks to extend usage of the book, 
“Making Better Use of Today’s 


| Streets.” 


* * * 


Safety Film Is Ready 
For National Distribution 


WASHINGTON. — The film, “In 
the Driver’s Seat,” previewed at the 
White House and revised, will be 
ready shortly for distribution to 
state committees of the Inter-In- 
dustry Highway Safety committee, 
it was announced here last week. | 
The film is said to be the first 
motion picture developed for pub- 
lic support of the action program 
recommended by the President’s 
Highway Safety Conference. 

The 15-minute 16 m.m. sound film 
was produced by the American 
Broadcasting Co. in cooperation 
with the Automotive Safety Foun- 
dation and the Inter-Industry High- 
way Safety Committee. A print of 
the film is available without charge. 
Additional prints can be purchased 
at $37.50 each, it was declared. 
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MAKES WEATHE8—For new road building 
program at Albany. Public works department 
senior chemist Percy Burger removes piece of 
welded metal undergoing test in recently 
installed ‘'Weatherometer.'' Machine manu- 
factures weather in laboratory to test wear 
and tear on materials. Effect of a month's 
exposure to outside weather can be deter- 
mined in one hour. Materials for New York 
state's new multi-million dollar road building 
program are being tested here. — (Acme 
photo.) 








Collord Motors, Inc. (Dodge-Plym- 
outh), New Orleans, has acquired 
the distributorship for Seiberling 
tires in his territory. 
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Over JOO FEDERAL TRUCKS vom 
the Coca Cola Heet in Detroit 







cost, long life and bed-rock operating economy. 
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14 Topeka Dealers 


Sponsor Safety School 


TOPEKA, Kans. — Fourteen 
new-car dealers, all members of 
NADA and of the Kansas Motor 
Car Dealers Assn., are sponsor- 
ing an automobile safety school 
here. More than 2,000 persons 
attended the showing of a movie 
entitled “Teach Them to Drive” 
and a demonstration of psycho- 








I. R. “Dick” Collord, president of 


physical testing devices. 

The Topeka dealers have of- 
fered to furnish plans for the 
project to other Kansas asso- 
ciation members . interested in 
sponsoring a similar program. 
Clive R. Lane, secretary, Topeka 
Motor Car Dealers Assn., Liberty 
Life Bldg., Topeka, is in charge 
of distribution. 





Kokomo L-M Opens 


A one-day formal opening of 
Kokomo Lincoln-Mercury, Inc., was 
held in its home at 201 W. Su- 
perior St., Kokomo, Ind. The one- 
story structure houses a spacious 
display room, a lounge, office quar- 
ters, lubrication department and 
shop area. 
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By Costing Less to Run! 


@ For 38 years Federal has been building trucks that have enjoyed 
an outstanding reputation for ruggedness, dependability, low up keep 


Men in a position to judge—fleet owners, maintenance superintendents, 


FEDERAL MOTOR TRUCK CO. @ 


DETROIT 9, 


service mechanics, dispatchers and drivers—have learned by keeping 
comparative cost records, checking lay-up time, servicing and running 
costs that Federal Trucks have those qualities of endurance, economy 
and rugged all-truck performance that insure owner satisfaction. 


That's why so many truck users riow say: ‘Toss the Tough Jobs to Federal."” 


MICHIGAN 


Since 1910... Known in Every Country — Sold on Every Continent 
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Stringent Used-Car Ad Code 
Launched by L. A. Times 


spector for the Los Angeles BBB, 
said their agencies would cooper- 
ate in following through on com- 
plaint cases. 

“The majority of automobile deal- 
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Current Prices 


(As of May 10, 1948) 


following advertised delivered 
are based on factory retail prices 
the factories. They include dealer de- 
a and handling charges and federal 
taxes. They do NOT include transporta- 
tion charges, state sales taxes, or op- 
tional equipment. 



















LOS ANGELES.—A used-car ad- 
vertising code designed to pro- 
hibit misleading and unscrupulous 
sales promotion has been launched 
by the Los Angeles Times in co- 


a 


$1,673; 2-dr. sed, $1,611; Series 66 Super tion with all its dealer ad 

,673; 2-dr. + $1,611; Se uper operation with a ealer adver- | ers are enthusiastic about our pro- 

—4-dr. sed., $1,929; 2-dr. sed., $1,843; tisers. gram for the protection of the buy- 
ing public,” Hurlbert said. “Honest 


O. L. Hurlbert, classified advertis- 
ing manager of the Times, said all 
dealers using his newspaper had 
agreed to make written agreements 
to abide by the code’s provisions. 


conv., $2,333; stat. wag., $2,805; Series 70 

Roadmaster—4-dr. sed., $2,232; 2-dr. sed., 

$2,131; conv., $2,651; stat. wag., $3,249. 
CAPILLAC—Series 61—4-dr. sed., $2,- 


647; ary cpe., $2,511; Series 62—4-dr. sed., 
$3,174; 


dealers have long been disturbed to 
see buyers of used cars victimized 
by unscrupulous operators.” 

Bauer acclaimed the code as “a 









$2,781; sed. cpe., $2,719; conv., 
4-dr pa cathe Y-saan oer a HEASTON IS HOST—Ford personnel, who were guests of Mr. and Mrs. J. G. Heaston < , 
$4,686; 7-pass. Imperial, $4,887; 9-pass. | recently are shown at the Albuquerque (N. M.) airport before departing for Los Angeles Main points of the code, he said, | long stride toward cleaning up the 
bus sed $4 368: 9-pass. bus. Imperial, for the opening of the Lincoln-Mercury assembly plant. In Albuquerque the group visited provide that: used-car business.” 
$4,560 “yg ay a . 7 ’ | the Heaston-Thomas Motor Co., Heaston-Hail Motor Co. and Joe Heaston Tractor & Im- : . 
orn lement Co., dealerships in Ford and Lincoln-Mercury, Ford trucks, Ford tractors and 1, All advertising statements must ao 






be accurate and not designed to 


New York City Buys 


rd management relations: J. G. 








si T ae Tag “etarete “ic, gt | Beerborn (aim senipmert. Lette, ate. RL Revers | 
; % easton; ts reec aughter-in-law o nest R. Breech, vice-president of Ford; 
202; bus. cpe., $1,160; Fleetmaster—4-dr. | Breech: E. 0. Fait manager, Heaston-Hail Motor Co.; M. Weismeyer, Ford ‘essombly mislead the reader. i 
easton companies, 2. Any car advertised must be | 400 More Diesels 


'F. Krehbiel, 





R. Ormund, Ford plant engineering manager: 





sed., $1,345; 2-dr. | sed., $1,286; spt. cpe., | manager: 




























1,281; 1,628; stat, 1,893; 

Pcetine ti Oar SLOTS ast.’ ope, | 200 0. Remett, Pore’ pit. at the location advertised on the | ponTIAC.— Four hundred 50- 
eh , is day of publication. passenger Diesel motor coaches 

LTS: Dae ost. GL 136.15; opt. oe, ° = vaditi figure,” Hawkes said.| 3. Every car advertised will carry| with a value of $7,500,000, have 

$1,762.25; bus. cpe., $1,667.50; Windsor— Tire Sales Seen Fn a - gasoline consump- | a license number or motor number| just been purchased by the Board 

- = entra td: tas. ope ak C ° ° t in 1047 th a. ioed will pobebiy in the ad and the publicized number | of Transportation of New York 
v., $2,208.50; Saratoga — 4-dr. sed., Abe dye must correspond to the license num-| City, according to an announce- 

$2,105.75 Ky oP ontinuing ” ne oven Eiger i 20es. ber or motor number of the car| ment by General Motors Truck & 


$2,105.75; 2-dr. sed., $2,079.25: spt. cpe., 
$2,089.75; bus. cpe., $2,005.50; New Yorker 
—4-dr. sed., $2,211; 2-dr. sed., $2,184.50; 
spt. cpe., $2.195; bus. cpe., $2,105.75; 
conv., $2,604.50: Town & Country—6-cyl. 
4-dr. sed., $2,802.25; 8-cyl. conv., $3,184.50; 






Peak Levels 


AKRON. — Automobile 








tire re- 







He pointed out that any curtail- 
ment in new-car production result- 
ing from steel shortages would fur- 


ther enhance tire 


replacement 


advertised. 
4. Any car advertised must be in 


condition to demonstrate. 
5. When the selling price of a 
car is stated, the car must be de- 


Coach. These will be operated in 
Brooklyn, Queens and Staten Is- 
land. 

The order follows two previous 
orders placed by the board; 150 


Royal—8-nass. sed., $2,175.75; lim.. $2,-| nlacement sales will continue at/| sales by placing greater reliance 

50; r—8-pass. ., $2,227.75; 
a Oe ae . ens 5} | near-record levels in 1948, accord-|than ever on older vehicles which livered at that price regardless of | diesel coaches of 45- eneer 6a- 
ing to Howard N. Hawkes, assis- | constitute the bulk of the tire mar-| whether the buyer pays cash for pacity, which have ly a om do. 


CROSLEY—2-dr. sed., $927; conv., $959; 
stat. wag., $991; spt. “utility, $852. 





tant general manager of the U. S. 
Rubber Co. tire division. 










ket. Approximately 75 percent of 
the cars now in use are 1941 mod- 





the car or buys on instalment. 
6. No ad stating the car is guar- 


livered, and 500 45-passenger diese] 
coaches which will go into produc- 


DeSOTO—Deluxe—4-dr. sed., asin te 

ope '$1851;, Custom i-dr, ‘sed... $i.709; | He estimated that industry-wide | els or older, he said. anteed will be accepted unless all| tion this fall 

2-dr. - an at cpe., fy gd a ant saad oe cial sia conditions of the guarantee are ? 

conv., . . : stat. wag., . . $ es or e ril- em r i Se 

pais, Sed. sainits. “'" | tlod would be close to. 26,500,000| Peterbilt Distributor —_ With the Los Angeles Better Busi- | Pontiac Dealer Holds 

dr. sed., $1,512.75: bus. cpe., $1,439; | Units, compared with 26,730,000 for! Wilkerson-Perry Truck Sales Co, | ness Bureau. Opening in St..Albans, W. Va 

Custom—4-dr. sed., $1,607.50; town sed., the same period in 1947. Truck has opened offices and sales rooms Hurlbert said all complaints of e- 9 ° ° 
violation would be investigated by Pontiac Sales & Service, St. Al- 


$1,631.25; spt. cpe., $1,602.25; conv., $1,- 


991; 8-pass. sed., $1,981. 





casing sales for the same six- 
month period are figured at about 










at 120 E. Buchanan St., Phoenix, 
Ariz., and will be distributor for 


the Times’ special service depart- 
ment and those found to have vio- 


bans, W. Va., held its formal open- 
ing Apr. 24-25. 


FORD — Deluxe “6” —— 4adr. sed., $1. | 4,500,000 units as against 4,860,000 
.78; 2-dr. ., $1,211.89; bus. cne., | 27VU5 g_ainst 4,50, 
ise: Super Deluxe “@"—-4-dr. sed., $1,-| for the peak six months of 1947, | Peterbilt heavy-duty trucks in Ari- | lated the code will be denied adver-|_W. W. (Buddy) Hanshaw jr., 
pg an nig gi jpo'sa; stat’ wae.’ | “With over 2,000,000 more cars | 70n4, New Mexico, Southwest Texas | tising space in the Times. manager, is the son of a family 
$1893.32: Deluxe “V-8"—4-dr. sed., $1..|nmow on the road than there were | 2d Sonora and Sinaloa, Mex. J. L. Capt. H. M. Lorensen, chief in- | that has been serving the motoring 
345.56; 2-dr, sed., $1,287.67; bus. cpe,/a@ year ago it is entirely possible Wilkerson and G. O. Perry head the | spector for the police commission, | public of the Kanawha valley for 
$1,229.78; Super Deluxe ‘‘V-8""—4-dr. sed.. | that tire retail volume may exceed | outlet. and Robert J. Bauer, chief in- ' more than 35 years. 


$1,440.28; 2-dr. sed., $1,382.39; sed. cpe., 





















































































$1.408.71; bus. cpe., $1.329.77; conv., $1,- 
740.24; stat. wag., $1,972 972.26. ° e “ * 
es P Car Registrat 4A States for M 48-47 
tan—4-dr. sed., $2,711.50. assenger r registrations, ) es 10r Ware - 
HUDSON. “<@?—4-dr. sed., $2,- > 
003.75; (8-cyl., $2,092.25); 2-dr. sed., $1,- 
952.75: spt. cve., $2,000 (8-cyl., $2,089); 
Kage od <7 ed | 
sed., $2, -cyl.. $2, ; . ++ 84-1) | Car trations states are 
136.75; (8-cyl., $2,225.75). cinta teiees cio - s i 
KAISER—4-dr. sed., $2,104.21; Custom— : — 4 
4-dr. sed., $2,455.57. picted by BR. L. Pei representa : i : ' j 3 1a 5 i : 
LINCOLN—4-dr. spt. sed., $2,559.98; 6-| | tives im state capitals. ; i z : : 
pass. 523.23; conv., $2,943.88; 2 | 
CTP 4-dr. town sed., $3,170.01; Be pl ale a - a a 4 i [& late! B | Z |e 
4-dr. spt. sed., $3,170.01; 6-pass. cpe., 
$3,117.43. “30 States Previously 48) 13317, 1631, 36552) 4936, 1122; 3586; 10046) 22959) Tea) 9082 4741; 04] 4870, 5939) 10173; 2690) 16424) 13300, 7514) 1613) 297; 171308 
MERCURY — 4-dr. spt. sed., $1,997.06; Reported for March "47! 10966} 2084} 28687: 4410; 729; 2971; 9341} 24999; 1039) 5106! 1829) 1139) 5311; 5494) 8983) 2082) 16597) 9847| 4970! 879) 32, 147475 
G-pass. cpe.,_ $1,976.01; conv., $3,366.19; | Fiona P | 6|~st2)-=iM,SC«iYSSCS*YSCtéiaSCYSCi)SCiMSCYSSC | os) s2| | (3) too, $1) o7) 9 88! 
stat. a ee an aad ‘as 9; 80 24) 10) 15; 401 108) 1 Bi © i es 9 590 
NASH — *600" Slipstream — 4-dr. sed., | Georgia ea, 565/71; +0198) 105; 30) 60) 247) 0193; 77| 203) 123) 22) 063’ 192) 232) 06) 400; 346, 201, 66° | S762 
$1,006.90; Genes WSs. Ces.. 6t.ee Tee, . Se vk ae a7|__ 106, 30, 470) 33 106} 406] tt} ~— 62) 33! 9] 95] 55} 9} 92} 02] S29 
See ae, haem | om lt tel fe ee) Ae) ll eel sie a) lel sh 
sed. cpe., $1,459.05; Ambassador — 4-dr. s ra ee 27! Ss ee ! 
sed., $1,820.95; sed. cpe., $1,762.95; stat. | Kertucky 48! 208} 40, 920; 150 39 661 196 6806) 67) t22| !39] 7; 80) 9 192 50, 448, 232, 128, 44 1! 3914 
wag., $2,239.95; conv., $2,250. wie ina ‘47|__127;_—st8| 49; 22 41; 123} 422; 17] = 66} 33) 10} 75} = bt} 126 24; 220 91 7! 10; 2109 
OLDSMOBILE — Series ‘‘66’" Six — 4-dr. | Louisiana 48} «249; = «37, BIS! —:120 20; 61; «222; «2647; St} Ss«d6O}SC*771 8) 88; 113) 178) 66) 378) 256 209° #36 6) 3917 
ged. stand., 981/588: J* sits feluze. ‘“47| «163 = 28} S729 67 mn 2 th Fe US Oe + 39/ iz iti 110 37; 3061 «150, _—s*2I 33 | 2101 
697; 2-dr. sed. stand., $1,513; 2-dr. sed. | \aine , ¥ aa 79 3) 154) «31 | 19) 60) 163) 5} 33! 6 ae 22 8 %, 44; ~~ #&«#/10 1 941 
deluxe, $1,655; club cpe. stand., $1,488; ‘47| «83, = «29S 254] 38 14] 23/8275] 1331 Hl 4 321 55) 20; 127; «#4108; 45 iS 1237 
club cpe. deluxe, $1,628; conv., $1,845 —-- a 
stat, wag., $2,456: Series “68” Eight—4-dr. | Michigan " | 2036, 611; 4233) 609; 5!| 497) 1243) 2151; 222) 608) it 32) 269) 615) 1342) 561| 17831 1744) 423) 122 69| +19822 
sed, stand., $1,614; 4-dr. sed. deluxe, $1,-| === coe a ‘a7 a 377' 2596! 431) 49 311! 732! 2746 87| 619! 207) 120 639; 512 896 230; 1414! #1351! 249 67 | 14909 
755; 2-dr. sed. stand., $1,572; 2-dr. sed. | Minnesota 48 48) , 3) 7) +27) #9 19; 388; 1069) 11) 49) j V 280; 307) 313, 130 5671 7001 462 63 18) 6207 
deluxe, $1,713; et cpe. stand., $1,546; 0 ee "47) 390 57; 1127] 172] 21) 106} 356! 9892) 40) 199 83] 33/ 197! 245) 338 95' 772! 365! 272 42 802 
ee. eee Sette! seated eae trae” || Meunslesippy 48, 17); 83]; CCCI) STC Te a SS 2 
— See. Soe, tae a ae, _ 53} —}_Bt]s S55} 2} S94} 583} 5] 0} S40} 0} S93} 0st} 2} 57i}_—109}_——sS2i_—i 445? 
659: 2-dr. sed. deluxe, $1,731; 2-dr. sea. | Montane 48) 143) 15; 476; 104 2 50; 163; 298 | 52; 82) 79 6) (64 | 77; 86) 30; «194)”—s«*4d 104,44 2) +2212 
stand., $1,584: Series “78 Eight—4-dr.|/. Ss ons ‘47 89| 18} 302) 42 6 33 89} 230! ISI 73 27 12| 83) 62 98 16 180 40 64 5 1484 
sed, deluxe, $1,863; 4-dr. sed. stand., $1,- | New Hampshire 48; 125) =O) S346) S37 15, 40: 147) 237) 14; 651 28) | 31) 93; +\'t7| 53) 170) 123) 67) 1S “S| 1947 
717; 2-dr. sed. deluxe, $1,789; | 2-dr. sed. ie “47\ 97) 19 435 64 12 él} 174 306 tt} 105 23 10) 40! 136 124 32 364) 125 59! | ' 2206 
Fo gg yy Py so a of 7}? fey fF mw Ff 2 fe es F fo ee oF 574 
-dr. sed. » $2,008; 4-dr. sed. -* ‘ 1 2 \ \ 1 17 2 “ 6 2 4 5 58) 25 27 4 | 758 
$1,993; 2-dr. sed. deluxe, $2,024; 2-dr. sed. Vonee —_-— - - _ ba . 2 
: 48 969, 120) 3308, 364) 158) 184) 656) | 240| 478) 348 40, 506) 347, 693) 166) 1530| 695| 486) 129) 13909 
fand., $1,990; conv., $5,406. '47| 652} «126-2151! 246! ~—«SO|—«133)«S82| 22051 + BI] «369,146! «= s«9S| +402! ~—«527| +«407) «105! «1029! «5561-291; ~—«S7| 10010 
PACKARD — Eight — 4-dr. sed., $2,150; ' ——_——_—_— So 
: ; . De Washington "4n| 492/32) 1248) 135) 17! ssB) 265; 990) 95) 2367 TT 20; 166; 215! 348; 90) 324) 453) 300, S22) 44] CS 721 
aod. ep0., 98,138; 52.375) os $200: nee a7) 2641-31} 700|-—«18i-=S=«'2|~=«dt0|:s«sa2Ss«Stzi_~=s«3O}«Cdd9S!=«a3i=sg31s VBL «7B~«23|~=sSOTSOS7]saealstst i138 
Eight—4-dr. sed., $2,375; sed. cpe., $2,350; | ——_________ ! 12! Ut 42 | Pe ; . 
Super Eight—4-dr. sed., $2,690; sed. cpe.,| 44 States Reported *4A| 18882) 2648) 53321/ 6986) 1506| 4862| 14181) 34375| 3936) 8516) 6549 763) 6786) 8271| 14165) 4104) 23509) 16819| 10426) 2251) 544) 245540 
$2.665; ae. et ae wanes! to Date for March — *47|_(14777| 2891| 40022) 5929) i011! 3954) 12467) 35813} 1449| 7202] 2617! 1544) 7483) 7471! 11783) 2793! 22480! 13417! 6650! !195 35! 202983 
~pass. sed., $3,300; 7-pass. lim., $3,450; | Year "48| 54668) 8392)155010) 20877| 4212) 15525! 46860/116856| 13555| 21384’ 19951| 3551) 25361| 24272| 37380) 11322) 72428) 51275| 29158) 5809) 13461 739192 
deluxe 7-pass. sed., $3,650; deluxe 7-pass. to Dat ' | | | ' ' i 192 
ogg Bye gy Be + ee Bs ol O_o 47 45444) 9349) 116651! 17667! 2687! 12561! 37572105393; 3895] 20153! 7415! 4538/ 220961 22025! 36978/ 8280! 61434! 39133/ 19795! 37771 152: 596995 
675; sed. cpe., $3,625; conv., $4,095; (148’' 
wheelbase) 7-pass. lim., $4,668; 7-pass. ° 
tyes epg Commercial Car Registrations, 37 States for March, ’48-’47 
299.25; 2-dr. sed., $1,246.50; spt. cpe., 9 9 
$1,273; bus. cpe., $1,220.25; Special Deluxe 
—4-dr. sed., $1,377.50; 2-dr. sed., $1,324.75; oy j j | T 
spt. cpe., $1,351.25; bus. cpe., $1,293.25; } g } | | 
conv., $1,668.50; stat. wag., $1,879.25. Truck registrations by states are E 
PONTIAC—Torpedo ‘‘6’’—4-dr. sed. de- | | | | 
luxe, $1,600 (8-cyl., $1,647); 4-dr, sed, | | Telemsed here weekly, as com- | e a | 
stand., $1,512 (8-cyl., $1,559); 2-dr. sed., pleted by R. L. Polk representa- | : | 3 
$1,453 (8-cyl., $1,500); sed. cpe. deluxe, . ‘ é g | ; 2 
$1,572 (8-cyl.. $1,620); sed. cpe. stand., Srse  elate engtiat 3 g s | 3 5 ; 2 | 3 
$1,484 (S8-cyl.. $1,531); club cpe., $1,438 - | = © 2 = | S ° 
(8-cyl., $1,485); bus. ecpe., $1,387 (8-cyl., Z L he 1 # . 
$1,434); conv. deluxe, $1,894 (8-cyl., $1,- J eae 
941); Streamliner ‘‘6’’—4-dr. sed. deluxe, | ~ 31 States Previously ‘47|—«1134)—=«*194):«*14457)—=«129/—~=«S40) +~=—«s256) 6236! +«-258| 10776; 48 300) 10) 6959| 485) 623) 241 2678) 5| 638) 3176) 164) 50793 
=o na 5.203); + sed. mene. Reported for Marc a 48) 243 186! 12645! 553| 225! 6198 312) 9993 87; 2764 230; 5269| 428 705} 20! 2059) 19 678! 1359) 165! 44138 
ee See! ee eS h|6lUlUltS 48 | | toner 4) 39 [ 334) 992) T 187] 3) 477, 34)~=C = oT ea ee 
at Gan hae on oe oe) __296 mattis ttt %6 ml | toe? 
$2,312 (8-cyl., $2,359); stat. wag. stand., | Massachusetts *48| 8) 16) 436) 2] 9/20) +2097 2) 344) 1 tt 213) 2; 24| 10) 66) 8) BI 2) 1604 
$2,235 (8-cyl., $2,282). Sy 47| 4 5! 101! 9| os et 2| 140) 27! 3 46 ~ 7| 1 13 4 25! 472 
STUDEBAKER—Champion Deluxe—4-dr. | Mississippi ‘48/ 612! | 8! | 200 487) 112) 1! 164! 21) 71 1 ] ; 
sed., Pius went oe Ot tee ‘47| 1} 549| | 2\ { 150} 4| 340) | 80) 3 itl 3! 16] | 57 101 108! 1432 
pe., $1,060.00; DUS. Cpe., Oo, ctw i) sae | Montene 280) 5 | 9] 7| 237) 53 172] 
Se ee ee an ns aiss tee ‘a7! 208 | 3} a} onl taal i 38 3| 7a "3 i re ... 
cpe., $1,519.25; conv., $1,969.75; Com-| New Mexico ‘4a! | 120] oi , #0) om 18) | a 2a 3 T 12] a 2 
A Deluxe—4-dr. sed. a 850.75; 2-48. re — | a 146) 7| 68) 2} 7 38 | 444 4| { 23| 4| ia ti! 5 
sed., $1,819.25; spt. cpa, $1 us. | Texas 4 1798; 31) ~—s37) 654, ~«17)~«W5 10, 313) | 7%) 33) 4 | O11 
ee “mee, ow an. uome ‘47! 1| 1424] 13) 10; 630) 14) 968! cari 7) 459| 33 44| 04! st Byrd rt is, 
-dr. sed., _2-dr + | "37 States Reported "48| —«146| +=«214) (e801) 166) 640| 22) 7767) 294) 14435) 51, 14) 8803; 589) 778; 34) 3394) é| 760| 4171) PT i 
we al oes eee, te Date for March ‘a7i__ 248|_-192}_ 15374 | 594 245! 7353|__339/_ 11990) oat 32541 2481 61024831 7991211 aad) 7e2| 17991 17. $2802 
ILLYS — Stat. . $1,739.33: stat. ear *48|-659| +~—«825) 60728 180| 1224) 23166) , 13344 67| 28237| 24 | ] ba7) 200860 
Beg eee Ea |Your A A All SA 


WILL 
sed., $1,991.72. 




















le 


BB, 
per- 
om- 


deal- 
pro- 
buy- 
nest 
ed to 
nized 
s “a 
» the 


ches, 
have 
oard 
York 
ince- 


d in 
| Is- 


rious 
150 
ca- 
iesel 
duc- 


Va. 


Al- 
pen- 


ir., 
mily 
ring 
for 





















AUTOMOTIVE NEWS, MAY 17, 1948 





his is the market ] OM mad 


This is the market your cars made: the suburban market in which every family 
must have at least one car to lead its spread -out kind of suburban living. 





This is the magazine that goes to the market your cars made: Better Homes & 
Gardens is written 100%, ads and all, to husbands and wives in suburban homes. 


This is the way to reach your most dependable market: straight through Better 
Homes and Gardens, which goes to your own dependable repeat customers. 
They have incomes among the highest for all big magazines and take at 


| least one car for granted. 
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Chicago Assn. Launches 


Safe-Car Program 


CHICAGO. — A safety program 
designed to help remove broken- 
down jalopies from the streets has 
been adopted by the Greater Chi- 
cago Used Car Dealers Assn. 


Members voted at a recent meet- 
ing to take three positive steps to 
set the program into operation: 

1. Members of the association, in 
line with the program established 
by the Inter-Industry Highway 
Safety Committee and supported by 
the National Safety Council, will 
inspect all of their automobiles for 
safety features under the standards 
set up by these organizations, and 
when the automobile is found safe 
in these regards after a thorough 
inspection, the car will be so certi- 
fied by a sticker which will be 
placed on the windshield indicating 
“OK’d for Safety.” This sticker 
will also direct all purchasers to 
have the car put through the safety 
inspection lanes immediately on 
purchase. 

2. Every used-car dealer be- 
longing to the association will 
guarantee that each car which 
they sell to the public will prop- 
erly pass through the city inspec- 
tion lanes. Should any defect ap- 
pear in the car which fails to 
meet the requirements of the 
safety inspection lanes, the used- 





Permanent Theft Bureau 


Planned in Charlotte 


CHARLOTTE, N. C.—A branch 
of the Automobile Underwriters | 
Detective Bureau, which has been 
on the try-out in Charlotte, now | 
appears shaping up as a perma- 
nent branch of the law and order 
department of the city. 

Detectives J. B. Newell and C.| 
C. Hagler, part of a squad follow- | 
- ing up lacal automobile thefts, 
have been conferring with R. H. 
Booth and J. H. Clark of the At- 





lanta AUDB, studying the system 
and technique developed by that | 
agency in recovering stolen cars. 
A full-fledged auto theft bureau is 
now in the making in Charlotte, 
and the city council is to supply 
the personnel for such a unit 
* e = 


80 Indianapolis Lots 


Face Zoning Changes 


INDIANAPOLIS.—Eighty used- 
car lots have been charged with 
operating in direct violation of the 
city zoning ordinance. The situa- 
tion was disclosed following a con- | 
ference of Mayor Al Feeney and | 
the zoning board. 

The 80 operators of the used-car 
lots will be sent notices that they 
are in violation of the city’s zon- 
ing ordinance and that to con- 
tinue operation they must obtain | 
a zoning permit from the board at | 
a public hearing. 

Refusal to comply with these | 
terms will bring about prosecution 
under the ordinance which carries 
a maximum penalty upon convic- | 
tion of $300 for each day’s viola- 
tion, said Noble Hollister, execu- 
tfve secretary of the board. | 





Three Smith Brothers Buy 
Bartow (Fla.) Ford Deal 


Announcement of the purchase | 
of Alton Moore Motors, Inc., by | 
three Tampa (Fla.) brothers was | 
made by Ernest M. Smith, general 
manager of the company, which | 
will do business under the name | 
of Bartow Ford Co., Bartow, Fla. | 

Associated with Ernest Smith in | 
the venture are Paul H. Smith jr. 
and Virgil D. Smith. 





"49 Mercurys Wholesale 
For More Than $3,300 


WICHITA FALLS, Tex.—First 
resales of 1949 Mercurys on the | 
wholesale auction markets were 
reported here last week by H. 
W. Cook, auction operator, who 
listed a new sedan and a club 
coupe in his sale of Muy 5. 

The Mercury sedan. which 
has an advertised delivered 
price of $1,897.06, wholesaled on 
the free market at $3,210. The 
club coupe, which lists at $1,- 
976.01, wholesaled at $3,365. 





car dealer who sold the car will 
immediately rectify that situation 
and put it in proper condition. 


3. The third part of this safety 
program, which was unanimously 
adopted by the membership, pro- 
vides for the used-car dealer ob- 
taining a junking certificate from 
the secretary of state on any motor 
vehicle they deem unsafe and de- 
sire to junk. This, will permanently 
prevent that particular automobile 
from ever again being put back on 
the streets as a peril to the public. 

To obtain the maximum effec- 
tiveness out of this safety program, 
an educational drive will be insti- 
tuted by the members of the asso- 
ciation. This will be done in two 
ways: 

1. A newspaper campaign, ac- 
quainting the public with its own 
obligation and responsibility to the 
children of Chicago and to make 
certain that the public properly 


assumes this obligation by obtain- | 
ing a city safety sticker immedi- 
ately after purchase. 

2. By direct contact between 
the dealers and the public, where- 
in they will be informed of the 
safety pledge of the dealers and 
the protection offered by the 
“OK’d for Safety” sticker which 
appears on the windshield of the 
automobile being offered for sale. 


Edward Addison, association 
president, said Chicago used-car 
dealers “are cognizant of the fact 
that they, too, have a fundamental 
responsibility to the people and the 
children of Chicago.” 

“As fathers, it is our primary 
concern to eliminate the hazards 
which may arise to our children | 
by virtue of unsafe automobiles be- | 





FOR SPORTSMEN—Bowlus Service Co. (Nash), Canton, O., reports heavy showroom atten- 


dance with this sportsman exhibit. A large 


number of people driving competitive makes 


ing operated on the public streets. | asked Bowlus employes where they could buy similar convertible beds for their cars, he 


As businessmen, we have a funda- 
mental responsibility to the public 
to sell nothing but safe vehicles,” 
he said. 


Abel Motors 
WILLIAMSVILLE, N. Y.— Abel 
Motors Inc. has opened a used-car 
dealership at 5363 Main St. here. 
The firm is headed by Bryce Abel, 
who has been selling automobiles 
in the North Buffalo district for 





20 years. 


| declared. The Nash cars are specially designed to accommodate the bed, 


tional equipment. 


| Ohio Crackdown Opens 


On Unlicensed Vendors 


TOLEDO.—A drive against the 
practice of Toledo gas_ station 
operators selling used automobiles 
without a vendor's license and 


without collecting a sales tax has | 


been inaugurated by the Ohio bu- 
reau of motor vehicles. 
E. P. Welch, director of the To- 


which is op 


ledo Used Car Dealers Assn., said 
‘that more than 50 percent of the 
| used cars sold each month in Lucas 


|}county are being sold by un- 
| licensed individuals. He said the 
| state is losing a “tremendous” tax 


revenue in the by-passing of titles 
|}and failure to collect sales taxes. 
He estimated the loss to the state 
|at more than $1,000,000 a year. 
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In the Hopper 


Accident Report Amount 
Now $50 in N. Y. State 


New York state’s new iaw dou- 
bling the amount of property dam- 
age before motor vehicle accidents 
are “reportable” has gone into ef- 
fect. The minimum now for reports 
to the bureau of motor vehicles is 


$50 property damage, against the 
| 


old $25 figure. 

The new law is expected to re- 
duce the number of reports by 
about 100,000 a year, thus saving 
the bureau’s time and avoiding 
work on so-called “trivial” colli- 
sions. 


Another provision of the new law | 


boosts from $25 to $50 the amount 
of property damage involved be- 
fore the commissioner must sus- 
pend the driver’s license and car 
registration of those who fail to 
meet financial responsibility re- 
quirements or to satisfy a judg- 


ment within 10 to 15 days. No| 


change was made in the require- 
ment to report all accidents in- 


volving personal injury or death, 
regardless of property damage. 
+. + + 


'Propose 1% Payroll Tax 


In Louisville 

| A measure proposing a 1 percent 
|municipal income tax has been 
| proposed in the Louisville (Ky.) 
| board of aldermen. 

Called an occupational tax, the 
| measure would impose the levy on 
wages, salaries, commissions, bon- 
uses, or gratuities earned in the 
city, and on net profits of busi- 
ness, industry and _ professional 
men. The measure would repeal 
| the city’s present business-privilege 
| tax. 

* * «* 


|Minn. May Levy Sales Tax 
\If Vets’ Bonus Is OK’d 


| A soldiers’ bonus proposal, which 
|is to be voted upon in Minnesota 
at the November election, may lead 


| search committee voted to conduct 
a study to determine the effect of 








| to enactment of a state sales tax. | 
Minnesota's state legislative re- | 





FETES EMPLOYES—Batchelder Pontiac Corp., of Watertown, Mass., occupies this new 
building. C. C. Batchelder, the owner, was host at a banquet for employes, which also 
marked the successful conclusion of a customer labor sales drive which exceeded the quota 
by 30 percent. 
the proposed bonus on state fi- | Supervisor George C. Saffran to 
nances. | study city government costs at- 

The proposal to be submitted to|tributable to the widespread use 
the Minnesota electorate would | of automobiles. 
authorize but not instruct the state At th 

e same time it was dis- 
legislature to vote a bonus, with! closed that a special city commit- 
the amount and financing details | tee on finance and taxation soon 
left to the lawmakers. would consider a proposal to re- 

wee oe | Store the personal property tax on 


New Car Use Taxes Seen _motor vehicles. 
° ° : E Restoration of the tax, a step 
Likely in Milwaukee |that would require action by the 
In a move which may lead to| state legislature, would yield the 
new taxes against motorists, Mayor | city more than $4,500,000 a year on 
Zeidler has directed City BPudget|the basis of 160,000 licensed ve- 
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Gives extra margin of safety under toughest driving conditions! 


winter mileage. With today’s high-power motors 
and faster driving at higher cooling-system tem- 
peratures, anti-freeze must be able to “take it.” 
“Prestone”’ anti-freeze can “take it’! This supe- 
rior anti-freeze assures lasting rust and foam pre- 


“Prestone” brand anti-freeze has been the leader in 
the field for over twenty-one years! But we weren't 
satisfied to stop with that. Our scientists developed a 
formula to make “Prestone” 
best!” They developed a heavy duty rust and foam 
inhibitor that gives greater protection—lasts longer 
—adds a real plus value for your customers! 

New and improved highways, better highway 
maintenance, heated-car comfort—all result in more 


Frankly, there probably won’t be enough 
“Prestone” anti-freeze to meet all consumer de- 
mands. There are many reasons for this—more 
cars, increased purchasing power, an ever- 
growing demand for America’s Number One 
anti-freeze. We are continuing to expand our 
production facilities as quickly as possible, to 
keep pace with the increasing popularity of 
“Prestone” brand anti-freeze, 


anti-freeze ‘better than 


vention 
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NEW “tester 80-99 


Reliable! Sturdy! 


Tells the degree of protec- 
tion, quickly and reliably! 
Tests new 


anti-freeze,* “Trek” brand 
methanol anti-freeze, and 
ethyl alcohol anti-freezes. 


Packed with tester: Completely 


tem care. Developed by Soci- 
ety of Automotive Engineers, 


anti-freeze agent, 
*The freezing protection of 


changed — no new protection 
charts are necessary. However, 
specific gravity of ‘‘Prestone”’ 
anti-freeze has changed, which 
makes old testers read inaccu- 
rately with this new 

product. 


for both passenger cars and trucks — all 


winter long under tough driving conditions. Plus 
the sure, cold-weather safety “Prestone” anti-freeze 
users rely on, 













Easy to read! 
Accurate! 
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Prestone’ anti-freeze is un- 















|}of the 
H. B. Heberling, assistant general 


oh indicsaneseghessanieds citun steam 


hicles with an average value of 
$1,000. Taxes would be collected on 
the basis of the current tax rate 
of $29 for each $1,000 of value 

+ * 


Arizona Court Upholds 
State’s Fair Trade Law 


Constitutionality of Arizona's 
fair trade act, authorizing mini- 
mum resale price contracts be- 
tween manufacturers and retail- 
ers, has been upheld in an opinion 
handed down by Superior Court 
Judge Dudley Windes. 

Marking the first test of the 
law’s validity, the ruling was made 
in litigation by the Simmons Co. 
to restrain Traders Furniture Co. 
of Phoenix from selling Simmons 
mattresses and box springs at less 
than the ‘retail price set by the 
manufacturer. 

* + . 


R. I. Committee to Study 


Banning Diversion 
Gov. John O. Pastore has signed 
a resolution passed by the Rhode 
Island legislature, creating a com- 
mittee to study the advisability of 
restricting the amount of gasoline 
tax revenue that can be diverted 
to non-highway purposes. 
” * a 


Toll Bridge OK'd 


A bill providing authority for 
construction of a $30,000,000 toll 
bridge between Jamestown and 
Newport was given final passage 
by the Rhode Island legislature. 


Rusco Claims 
New Lining Is 
More Durable 







MIDDLETOWN, Conn.—A new 
type of brake lining, with a tensile 
strength said to be seven times 
greater than conventional linings, 
has been announced by Russell 


Mfg. Co. here. Important to car 
owners is the extreme durability of 
this new lining, the producer said. 

Unlike conventional linings, this 
new product, called Fused Fabric, 
is not woven, molded or wire back, 
it was stated. It is a completely 
new frictional material being espe- 
cially processed, for which patents 
have been applied. 

Russell reports that this process 
utilizes not only a greater number 
of strands of reinforced asbestos, 
but permits these strands to be 
completely permeated with more 
treatment than has heretofore been 
possible. When subjected to heat 
and high pressure, these permeated 
strands produce a uniform material 
with a density of 190 pounds per 
cubic foot. 

According to the manufacturer, 
claims made for this product have 
been justified by exhaustive tests. 
“Grab” and “fade,” characteristics 
of ordinary linings when wet or 
damp, are reduced to a minimum, 
it was claimed. 

This is due to the fact that Fused 
Fabric brake lining is water repel- 
lent, Russell said, and moisture re- 
mains on the surface where it is 
quickly absorbed by heat. Almost 
immediate braking recovery is said 
to take place. 

Fused Fabric brake lining is 
available now for Chevrolet, Ford, 
Plymouth, Dodge, DeSoto and 
Chrysler cars. Sets for other makes 
will be available shortly, according 
to Russell. 


N. Y. Police Get Fleet 
Of Plymouth Coupes 


NEW YORK.—The city police 
department has taken delivery of a 
fleet of 40 new Plymouth Deluxe 
three-passenger coupes. In charge 
order for Plymouth were 


sales manager, and W. E. Harri- 
son, special order engineer. 


Lowery Gets L-M Franchise 


|In McPherson, Kans. 


A Lincoln-Mercury dealership 


| will be established in McPherson, 


Kans., by A. L. Lowery, who an- 
nounced plans to construct a build- 
ing on S. Main St. 

According to Lowery, the struc- 
ture will run 142 feet deep and 
cost upwards of $50,000. He plans 
a showroom across the entire front 
of the building. 


Read A. H. Allen’s ‘‘FOB Factory’’ in 


AUTOMOTIVE NEWS each week for the 
latest on manufacturing trends 


XUI 
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Automotive Finance . . . 


Motors Outdistance 
Dow-Jones Index 


By Deery 
Staff Writer 

T= motor stocks, while lost in 
the headlines stressing the gains 
by the railroad and oil shares, 
again in April performed better 
percentagewise than the Dow- 

Jones industrial average. 

The Automotive News motor 
share index gained 3.6 percent 
against an increase of 1.1 percent 
in average covering 30 industrial 
issues. 


Only once since the first of the| 


year has the auto yardstiek failed 
to make a better gain or show a 
lesser loss than the Dow-Jones fig- 
ure. That was in January when 
the auto issues lost 11.3 percent. 
In that month the industrials kept 
their recession to 2.9 percent. 

At the beginning of the year, 
the auto shares average stood at 
24.19 and the Dow-Jones index 
at 181.16. 

On April 30 the auto stocks com- 


| posite was 22.64 compared with 
180.51 for the Dow-Jones figure. 


* * * 


JADIVIDUAL action by the moto: 
issues during April is shown in 
the following comparison cf prices 
on March 31 and April 30: 

Apr. 30 Mar. 31 


Charyaler .u......ccccccccccesee, SOM 60% 
are 6% 6% 
General Motors ............ 55% 54% 
NN Gd, ciiniventnsies . 19% 17% 
Kaiser-F raze .. 10% 10% 

RRs . 16% 15% 
Packard .......... . 4% 4% 
Studebaker .................... 22% 18% 
OID . vcadiivesss 0 douxes 9 8% 


Timken Reports Profit 
Of $1,915,335 in Quarter 


Timken-Detroit Axle Co. reports 
net profit for the three months 
ended March 31, 1948, after provi- 
sion for depreciation, income taxes, 
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The TIMES Bidg. The Chicago SUN-TIMES Russ Boker 

211 W. Wacker Orive 250 Park Avenue The SUN-TIMES Bidg. 
6, Uinois New York 17, N. Y. Chicago 6, lll. 


effectively. 
Chicago field in daily furniture and household advertising. 
March, The SUN-TIMES carried more daily furniture and household 


Chicago’s lowest page rate. 
today for details? 





Auto Stocks 
May10 May3 
Chrysler ......... 58% % 
CHORES cieccccccss 1% 6% 
General Motors... 57% 56% 
RD i vd04-0'0 02:0 18% 19 
Kaiser-Frazer ... 10% 10% 
Nash-Kelvinator.. 16% 16% 
Packard ......... 4% 4% 
Studebaker ...... 25 23% 
Willys-Overland .. 9% 9% 
Average for 
Nine Stocks ... 23.17 22.67 





operating reserves, etc., of $1,915,- 
335, equivalent to 88 cents per 
share on the firm’s 2,172,343 out- 
standing common shares. Sales for 
the same period amounted to $28,- 
623,995. 


The net profit for the nine 
months ended March 31, 1948, after 
provision for depreciation, income 
taxes, operating reserves, _ etc., 
amounted to $6,174,565, equivalent 
to $2.84 per share. Sales for this 
period amounted to $84,932,455. 


* * * 
Philco Nets $1.9 Million 
Sales of Philco Corp. totaled 
$58,661,000 in the first quarter of 
1948 as compared with $50,187,000 





Everyone in the family has a voice in choosing the new car... 
and it takes advertising in a family vehicle to influence their choice. 


In Chicago, The SUN-TIMES is a proved medium for reaching families 
For example, in February The SUN-TIMES led the 


advertising than any other two Chicago newspapers combinéd. 


The same “family influence”’ that profits furniture advertisers in The 
SUN-TIMES can equally stimulate point-of-family-decision response 


to your Chicago automotive advertising 


Why not call a SUN-TIMESman 


Cc H a 


°*SUN TIMES 


NEWSPAPER 


THE PICTURE 


REPRESENTED BY SAWVYER-FERGUSON-WALKER CO. AT 


San Francisco 
Russ Bidg. 
San Francisco 4, Calif. 


jand development 





Los Angeles 
645 S. Flower St. 
los Angeles 14, Calif. 








$100,000 SHOWROOM—Kay Motors, Inc. (Packard), St. Louis Park, Minn., is operated by 


Army veterans. Building 


has 250-foot frontage with 70-foot window display. 


arage has 


traveling crane with hoist that covers length of 200-foot-deep garage and has a built-in 


exhaust outiet with a suction drag twice what specifications call for. Basemen* has 
feet of storage space for oil, parts and grease. 


in the comparable period last year, 
it was announced by John Ballan- 
tyne, president. Net income in the 
first quarter of 1948 amounted to 
$1,958,746 after all taxes and 
charges including tax paid re- 
serves of $600,000 for inventories 
and $185,391 for future research 
work. Income 
was equivalent, after allowing for 
preferred dividends, to $1.24 per 
share of common stock on the 1,- 
495,343 shares now outstanding. 
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Atlanta 
22 Marietta St. Bidg. 
Atlanta, Go. 


«| Cost Warning 





3,500 


Is Sounded by 
Tide Water Oil 


The greatest number of stock- 
holders in the history of the com- 
pany were represented in person 
or by proxy at the annual meeting 
of Tide Water Associated Oil in 
New York. President William F. 
Humphrey presided. 

In reviewing the past year’s 
business, Humphrey told the 
stockholders: 

“The operations for the year 1947 
have been profitable, practically 
for all industry, and particularly 
for the petroleum industry. This 
| company’s earnings for that year, 
| already reported in number of dol- 
| lars, surpassed the most optimistic 
anticipation; and even surpassed 
the best earnings of other recent 
years. 

“However, it is realized that the 
earnings, while correctly and prop- 
erly reported, due in a measure to 
the greatly increased sales revenue 
|}and higher sales realizations will 
|not meet today’s replacement cost 
of facilities which is more than 
double the prewar costs. The re- 
|lationship between earnings and 
cash requirements has not changed. 

“An important factor in 1947 
| earnings was the increase in total 
| Sales quantities, which amounted 
|to 90,000,000 barrels of crude oil 
| and products during the year 1947 
as against the total of 76,000,000 
barrels in the year 1946, an in- 
crease of 18 percent. 

“In the 11 years since Tide Wa- 








| ter became a fully integrated com- 
| pany, its total assets, less liabilities 


other than funded debt, increased 
from $170,000,000 to $219,000,000, 
while the obligations senior to the 
common stock were reduced from 
$81,000,000 to $30,000,000. 

“It is apparent, therefore, that 
the earnings accumulated but un- 
distributed during the 11 years, 
plus $1,000,000 received from the 
sale of common stock, or a total 
of $101,000,000, were expended for 
additions of $49,000,000 to net as- 
sets, and in reducing senior obli- 
gations by $52,000,000,” he said. 
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The big strength of newspapers 
is in the fact that they are daily 
parts of each American commun- 
ity of families, Alfred Stanford, 





ed b 
. hes director of the Bureau of Adver- 
puilt-in tising, American Newspaper Pub- 


3,500 lishers Assn., said at the recent 
— session of the bureau in New York. 
“Newspapers today,” he _ said, 
“are increasingly able to help busi- 
nessmen challenge many of the 
blind or complacent practices of 
advertising. 

“Newspapers are helping busi- 
ness—in both retail and general 
fields—to take aggressive, affir- 





an, mative action in those parts of 
rson the advertising operation where 
ting there has been too little specific 
1 in knowledge, or where custom and 
1 EF. tradition allowed personal opin- 
ion to furnish the major guide 
ear’s to decision.” j 
the At the meeting, Thomas W. 
Walker, of Sawyer - Ferguson- 
1947 Walker, pointed out that all mar- 
cally kets are different, and that news- 
larly papers are the means to adjust the 
This differences. 
year, The advertiser's viewpoint was} 
dol- given by Robert J. Keith, adver-| 
istic tising director of Pillsbury Mills, | 
ssed and chairman of the newspaper | 
cent committee of the Assn. of National | 
Advertisers. 
the ‘ - 
rop- Dealers’ Choice 
e to Sports and news programs seem 
enue to be favored by auto dealers on| 
will the air. Webber Motors (Dodge), | 
cost Omaha, has launched an ambitious | 
han “Sportlog” over KOIL which will | 
re- cover everything from baseball to 
and marble tournaments. 
ged. Knobloch-Edwards Motors, New- | 
1947 port, Ky., is sponsoring the net- | 
otal work program, “Inside Sports,” on 
ited WCPO. 
oil Tranter-Williams Motors, Cin- 
L947 cinnati, sponsors the 6 p.m. editor 
,000 of “Bob Otto and the News.” 
in- Feld Chevrolet, St. Louis county, 
is bankrolling a you-namc-it con- 
Na- test on a five-day-a-week newscast 
»m- over KWK. The “it” to nome is a} 
ties cartoon sketch of a little man with 
sed a 16-inch plastic eye mounted on| 
000, a spring that moves with the wind. | 
the It is on a bleacher wall at Sports- | 
‘om man’s Park. 
hat Tie-in 
<n An unusual advertising tie-in 
the with the opening of the baseball | 
tal season was recently used by | 
iow Broadway Motors Sales Co., Min- 
ong neapolis, to plug its used cars. On 


>li- a full page in the Minneapolis 
Times, the firm used 18 panels 
a headlined with baseball lingo to 
take the reader into the copy. Each 
panel was illustrated by humorous- 
ly illustrated figures of ball play- 
ers, umpires and spectators. 
t 


Glare 


A lot of people are still un- 
convinced about that demonstra- 
tion which the auto makers con- 
ducted through AMA on Polaroid | 
lighting. The engineers were of 
the view that after considerable 


| 





STUDY ADS—MacManus, John & Adams 
Inc., advertising agency with headquarters in 
Detroit, was host to 45 officers studying pub- 
lic relations at the AAF special staff school, 
Craig Field, Ala. Account executives made 
a complete demonstration of the inner work- 
ings of a major advertising agency. Here 


are, kneeling: W. A. P. John, chairman, 
MacManus, John & Adams; Capt. P. H. 
Kramer, Col. K. R. Powell, commandant of 


the air university, and James R Adams, 


agency president. 
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~ . __Auto Advertising - a 


Newspaper Case... 
Dealers Like Sports 


By Bob Finlay 


testing the use of the anti-glare 
system was not practical at pres- 
ent. Several writers took issue. 
Latest is Harland Manchester in 
May ’48 magazine. The article is 
very much for the system. 


Olds Dealers Renew 


Renewal of the NBC television 
program, “Review of the News,” 
by Oldsmobile dealers in the met- 
ropolitan area of New York City 
has been announced by D. E. Rals- 
ton, general sales manager of Olds- 
mobile. The program is broadcast 
7:50 to 8 p.m. Eastern Daylight 
Savings Time, and will continue 
through July 25. 


Names 


Appointment of Vance D. Hicks 
as Detroit media director for 








| Young & Rubicam, Inc., was an- 
nounced last 
week by Elliott 
E. (Sam) Potter, 
vice - president in 
charge of the 
agency’s Detroit 
office. Hicks pre- 
viously was a 
space buyer in 
the media depart- 
ment of the 
agency’s New 

, ; York office. He 
Vance D. Hicks wil] handle media 
problems for Young & Rubicam’s 
principal Detroit accounts: Pack- 
ard; Parke, Davis; Stinson, and 
the Borden Co. of Michigan 


Ralph H. Harrington, advertising 
manager of General Tire & Rub- 
ber, has been reappointed to the 
Outdoor Advertising committee of 
the Assn. of National Advertisers. 
General Tire and its dealers and 
distributors are among the coun- 
try’s largest users of outdoor ad- 
vertising with 24-sheet poster cam- 
paigns scheduled in more than 
1,100 cities and towns in 1948. 


Whiting Hall has joined the copy 
department of Geyer, Newell & 
Ganger, Inc. Hall was formerly 
with Plymouth Motors in Detroit 


ence Tre ey ae 
Su 





DEALER ON RADIO—Shown during contract signing for the Webber Motors (Dodge- 
Plymouth) "'Sportiog” are, seated, Ernie E. Webber, president of Webber Motors, Omaha: 
standing, left to right, William J. Newens, manager of radio station KOIL: Don F. Paffen- 
rath, KOIL salesman, and C. Jack Anderson, account executive for Allen & Reynolds, 
advertising agency. The program will cover ali important sports events in the area. 


William Ullman, Washington correspon- 
dent, keeps AUTOMOTIVE NEWS readers 
up to date on political and economic trends 
in the nation’s capital every week. 


as copy chief and before that was 
advertising manager for the Amer- 
ican Bantam Car Co. 





In Prosperous SEATTLE 





Circulation exceeds 


200,000 Daily « 


7c SEATTLE TIMES 





Tue ONE RIGHT LURE, in the hands of a skilled 
angler, “does the business”. In Seattle the ONE right 
advertising medium also “does the business”. It's the 
SEATTLE TIMES. The TIMES goes into 3 out of 4 
homes in Seattle's rich Retail Trading Zone ... with 
nearly 750,000 population! Skilled advertising men 
know from experience the power, the prestige, the 
results The SEATTLE TIMES delivers. You can't 
sell Seattle without The TIMES... you will sell Seattle 
with The TIMES alone! 





230,000 Sunday 





Represented by O'MARA & ORMSBEE, INC., New York - Oetrot- Criceago Los Angeies Sen Francisco 
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Auto Tiana 


Coslow and Mautner 
Named Plomb Directors 


C. W. Coslow, vice-president in 
charge of manufacturing of the Los 
Angeles plant, and M. M. Mautner, 
vice-president and secretary, were 
elected directors of the Plomb Tool 
Co. at the annual meeting of the 
firm’s stockholders. 

* * *¢ 


2 Executive Posts Filled 
At Koppers Ring Division 


Appointment of Lenvik YlIvisa- 
ker as assistant general manager 
of Koppers’ Piston Ring division 
is announced by Allen W. Mor- 
ton, vice-president and general 
manager of the division. 

All manufacturing operations 
of the division, which makes 
American Hammered piston rings 
for automotive, aircraft, and in- 
dustrial use, are in Baltimore. 
Yivisaker will move from Pitts- 
burgh, where he has been assis- 
tant production manager for 
Koppers. Morton also announced 
the appointment of Dr. T. C. Jar- 








rett as manager of the engineer- 
ing and development department 
of the division. 


* * + 


Wallace Named to Head 
Fresh’nd-Aire Sales 


John W. Wallace has been named | 
of Fresh’nd-Aire | 


sales manager 
Co., Chicago, manufacturer of elec- 
tric air circulators and humidifiers, 
it is announced by H. Hartmann, 
general manager. 

Wallace succeeds the late D. B. 
Huggard, who was killed in a plane 
crash at Bryce Canyon, Utah. 

* + * 


Evans to Head Up 
Sales for Power-Pak 


William W. (Bill) Evans has been | 


appointed general sales manager of 
Power-Pak Products, Inc., Buffalo, 
Anthony L. Mikulec, president, an- 
nounced. 

Power-Pak manufactures a tire 
inflator- fire extinguisher unit; 
household and industrial fire ex- 


|emergency cases.” 


| nationally for the 20th Century 
| seatless valve for car heaters. 
| + * + 


Mercy Memorial 
| Nash Workers to Contribute 
For Long Project 


KENOSHA, Wis. — Workers at 
| the Nash final assembly plant here 
| have voted to construct an emer- 
gency first-aid room as a memorial 
to Harold E. Long, plant manager 
who was killed in a train-car crash 
Feb. 27. 

Employes agreed to contribute 
for the project in a vote conducted 
by the company, according to Omer 
B. Maphis, 
ministrator. 

Maphis said the Harold E. Long 





| memorial room would “greatly re- 
|duce the amount of lost 


time in 
|giving immediate attention to 

E. R. Moore jr. is chairman of 
the committee in charge of the 
memorial fund. Among the mem- 
bers are Claus Anderson, Nash per- 
sonnel executive; Walter Curtis of 
the company’s body plant in Mil- 
waukee; J. R. Tyrrell of the Nash 
parts and service division at Mil- 
waukee, and Richard Lindgren, 


tinguishers; tire spreaders; and is | president of Nash Kenosha Local 


also exclusive sales also exclusive sales representative | 





the time-tested plastic 





% WHAT IS MICRO-STYLING? 
MICRO-STYLING is the design of small but important automobile accessories for beauty and utility 


too. A sparkling tail-light lens . . 
and feels luxurious .. . 
help sell and re-sell your cars... 


. a handsome horn button... 


72 of the UAW-CIO. of the UAW-CIO. 


Kenosha hospital ad- | 





Bernard, Walker, 3 Others 


Get Mack Appointments 

C. T. Ruhf, president of Mack 
Trucks, Inc., has announced the 
appointment of Harry Bernard as 
chief engineer, succeeding W. M. 





Harry Bernard John Walker 
Walworth, resigned. Bernard first 
joined Mack’s employ in 1924. 

John Walker, a 30-year Mack 
employe, was named manager of 
off-highway and mining truck sales. 
Other appointments are C. F. Lar- 
sen, manager of general service; 
C. A. Slifer, Larsen’s assistant, and 
George McCall, manager of service 


engineering. 
* * + 


Schippacasse Joins K-F 
As Detroit Area Chief 


Appointment of B. J. Schippa- 
‘easse as district casse as district manager in the 





FLOOR-LIGHT LENS OF ‘‘LUCITE.’’ It’s a 
MICRO-STYLING possibility that could 


door service. 


make a fine impression. . h 
it’s designed for beauty and long-lasting 
service with ‘‘Lucite.”’ 





. especially when 


A SMART-LOOKING HOOD ORNAMENT of 
weather-resistant ‘‘Lucite.”’ One of 99 parts 
molded of ‘‘Lucite” now used on 17 makes of 
automobiles. Keeps its sparkling color and 
handsome design through years of hard out- 


Molded by Hoosier-Cardinal Corporation, 
Evansville, Ind.and Michigan Molded Plastics, 
Inc., Dexter, Mich. 


an ash-receiver handle that looks 
a host of little things aimed to impress the customer. MICRO-STYLING can 


to buyers who are becoming more and more style-conscious. 
. and that means Du Pont “Lucite”! 2 


But remember— it calls for the best in quality materials . 


ERE ARE some of the advantages 
that make ‘‘Lucite”’ your wisest 
investment for MICRO-STYLING: 


LONG-LASTING COLOR—'‘‘Lucite’’ comes 
in a wide range of color-fast hues, trans- 
parent, translucent, and opaque. They 
hold their beauty through years of 
weathering and hard They 
have since 1937. 


SPARKLING TRANSPARENCY—Smartly de- 
signed dial faces, lenses, etc., of crystal- 
clear ‘“‘Lucite”’ transmit up to 92% of 
light. “Lucite” can “‘edge-light”’ and 
“pipe”’ light around curves. 


LUXURIOUS SMOOTHNESS — You'll notice 
right away the soft, smooth look and 
feel of knobs and handles made of 
‘“Lucite.’’ And it withstands sharp 
knocks. . . it’s not brittle. 


service. 


OUTSTANDING DURABILITY — Pieces made 
of ‘“‘Lucite” last for years and years... 
retain full beauty and utility even in 
exposed parts. In normal use, it is not 
damaged by gasoline, lubricants, or by 
many common solvents that cause craz- 
ing in lessdurable plastics. And ‘“‘Lucite”’ 
is readily molded and machined. 


FROM EVERY ANGLE, ‘‘Lucite”’ is the prac- 
tical plastic for giving your car the 
MICRO-STYLING touch that means 
so much .. . that will help to sell your 
car again and again. 


WRITE FOR FREE LITERATURE on ‘‘Lucite”’ 
and other Du Pont plastics. No obliga- 
tion. If you wish, Du Pont technical 
men will be glad to consult with you in 
confidence and advise on applications 
of Du Pont plastics to help your 
MICRO-STYLING plans. ‘Address 


E. 1. du Pont de Nemours & Co. (Inc.), 
Plastics Dept., Room 215, Arlington, 
New Jersey. 


Tuneinto Du Pont'“‘CAVALCADE OF AMERICA,” 
Monday nights— NBC coast to coast. 


Pa 


BETTER THINGS FOR BETTER LIVING 
THROUGH CHEMISTRY 





| Detroit region is announced by C. 
HL Bruestle, supervisor of regions 
for Kaiser-Frazer Corp. 

Schippacasse served with Ford in 
sales work 10 years. In his new 
position, he will work with J. E. 
Whalen, K-F regional manager in 
Detroit offices in the National Bank 
building. 


Nelson Stud Welding Corp. 
Bought by Morton-Gregory 


Purchase of the manufacturing 
| assets and patent interests of Nel- 
| son Stud Welding Corp., Lorain, O., 
and its associated companies, de- 
velopers and leaders in the stud 
welding field, by the _ recently- 
formed Morton-Gregory Corp. of 
Michigan is announced by Henry 
J. Morton of Detroit, president, and 
George E. Gregory, Toledo,’ vice- 
president and general manager of 
the new firm. 

Acquisition of the stud welding 
business by Morton-Gregory, which 
has established executive and sales 
offices in the Manhattan building, 
Toledo, broadens its established ac- 
tivities in the electrical specialty 
field to embrace construction, rail- 
road, automotive, shipbuilding and 
| other metal-using industries’ in 
| which the range of stud welding 
| applications is rapidly expanding. 


ceiaiate '3 Divisional ¢ hiefs 


‘Named by ‘Three M’ 

| Election of three divisional vice- 
| presidents has been announced by 
| Minnesota Min- 

|\ing & Manufac- 

|turing Co. of St. 


You can’t beat = LUCITE,” 


Paul, Minn 

Bert S. Cross 
Iwill head the 
Scotchlite divi- 
sion; J. A. Bor- 
den, the Scotch 
tape division, and 
J. C. Duke, the 
“3M” coated 
abrasives divi- 
sion. Cross joined 
the firm in 1926; 
'and Duke in 1921. 


Sagetewes > 





Bert C. Cross 
Borden in 1925, 





J. A. Borden J. C. Duke 


* 


Fish Reslected; Holders 


Drop Plans to Sell Out 


J. Robert Fish was _ reelected 
president of Fish Carburetor Corp. 
|of Agawam at the recent annual 
| meeting of stockholders and direc- 
tors at the plant. The shareowners 
decided that they want to proceed 
| with the sale of the self-feeding 
| carburetor through conventional 
channels rather than to sell out to 
| some major manufacturer. 

Reports given to the stockholders 
on the way in which carburetors 
now in service are performing were 
termed most pleasing. Fish said one 
bus company plans to equip its 
whole fleet within a few weeks, 
having first tried out one installa- 
tion to its satisfaction. 

The meeting, attended by about 

100, elected as directors: Fish, Louis 
B. Breed, Ralph Thomas of Fall 
|River (named board chairman), 
| Benjamin Simons of Philadelphia, 
| Wendell Bailey of Wellesley, Harry 
Boyd of Medford, Henry Martinelli 
Springfield, ‘Frank Clark of 
| Southington (Conn.), Herbert Ste- 
[fred B. of Pottsville, Pa., and Al- 
fred B. Fish of Springfield. 


* * * 


Cumpston Joins General 


Ray Cumpston, veteran of 26 
years in the tire business, has 
| joined General Tire & Rubber Co. 
|as a truck and bus tire salesman. 
| He will cover the New York-Penn- 
| sylvania-Ohio territory, with head- 


quarters in Erie, Pa. 
* + * 


District Manager 
Ralph Young of Plymouth, N. H., 
has been promoted to district man- 
ager of Garwood Industries, Inc. 
io territory includes Maine, New 
| Hampshire, Quebec and the Mari- 
| time provinces. 





| of 


+ 


B-W Names Pa 
Appointment of Robert W. Mur- 
phy as general counsel of Borg- 
| Warner Corp. is announced by C, 
|S. Davis, president. 
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FIRST WITH YOUNG MOTHERS—The CoMPANION leads 
the entire women’s service field in the percentage of 
families with younger children. That’s proved by the 
1947 Starch figures. The CoMPANION has the special 
appeal that attracts youthful parents in the most 
active buying period of their lives! 


WOMAN’S HOME 
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Bee Ma Io, 


Bootleg dentistry got a set-back 
... because women acted! 


DENTAL STANDARDS MUST BE RAISED — That 
was the demand of thousands of stirred 
women readers of recent COMPANION article 
“Will You Be a Victim of Bootleg Dentis- 
try?” Requests for more than 45,000 re- 
prints poured in from individuals and civic 
organizations who were determined that ex- 
isting conditions must be improved. And 


FIRST IN VISIBILITY —The 1947 Lloyd Hall Editorial 
Reports show that the CoMPANION has the greatest 
percentage of editorial material in the women’s serv- 
ice field. No wonder the Starch reports put the 
CoMPANION at the top of its field in “noted” adver- 
tising visibility of the major space units! 


COMP 


i Monthly Circulation More Than 3,750,000 


leading newspapers in every part of the 
country pressed this drive when they gave 
publicity to the article in their news columns. 
A consistent ability to arouse intense 
reader interest and action makes the Com- 
PANION outstanding in the women’s field. 
And here is more striking proof of the 
dynamic editorial vigor of the COMPANION! 
Photograph by Beattie-Watts 


FIRST — WHERE MOST IS SPENT —In the women’s service 
field the COMPANION has the greatest circulation per- 
centage in those areas which lead the country in dollar 
volume retail sales. That’s what the 1947 Consumer 
Market Data Book shows. COMPANION readers have 
more to spend—and they spend it! 


ANION 


THE MAGAZINE OF PERSONAL SERVICE, HOME SERVICE, PUBLIC SERVICE 
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ACCESSORIES... Gare ae 


, Auburn, Ill; William H. 
42 in Post-Grad 
Aral 









Pa.; Donald A. Urquhart, Prichard, 
Ala.; Eugene H. Vogel, Arcadia, 
Wis.; Albert G. Wahle, Detroit; 
Marlo L. Webb, Farmington, N. M.; 
Baumont W. Whitaker jr., Frank- 
fort, Ky.; Hubert R. Bourgault, 
Sturgeon Falls. Ont.; Charles W. 
Demick, Parry Sound, Ont.; Fred- 
erick T. Jenner, Red Deer, Alta. 







Elmer G. Scofield, Tarpon Springs, 
Fla.; Willard H. Shelby, Lebanon, 
Ind.; Gifford M. Smith, Norwich, 
N. Y.; Glenn F. Stauffer, Scranton, 


Ol E As 


‘a Pe. oat. 


bes t 


Ramsey, 
Reid, Springfield Gardens. N. Y.; 
Loren G. Robinson, Detroit; Ray- 
Dealer Course 
DETROIT.—A total of 42 stu- 


mond L. Savageau, Yuma, Ariz. 
dents are currently enrolled in the 
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THEY’RE BETTER 






“Protecto 


GRILLE 
GUARDS 





..+ 13 gauge steel 


GRAVEL 
DEFLECTORS 


FOR ALL CHRYSLER MAKE CARS 


LIST PRICE 


@ Extra Large for Protection 





@ MORE DURABLE © BETTER LOOKING 


They‘re in demand, because they're better—and bigger! Handsomely designed— 
1% inch diameter! 


ALSO—EXTRA HEAVY GUARDS FOR CHRYSLER CARS, 1% inch diameter... with 








Chevrolet Post-Graduate School of 
Modern Merchandising and Man- 
agement. 
group brings to 716 the number of 
dealer sons and dealer employes 
who have studied under the Chev- 
rolet faculty in the 10-year life of 
the institution. 

Two Canadian provinces and all 
sections of the U. S. are represent- 
ed in the classes now underway. 
The enrollment follows: 

Roy R. Abell jr., Ralls, Tex.; John 
B. Anderson, Norway, Mich.; Frank 
W. Bass, Madisonville, Tex.; Bury] 
A. Bloomfield, Canal Fulton, O.; 
Melbourne C. Browning jr., Phila- 
delphia; James E. Campbell, Wil- 
liamsville, N. Y.; Harvey H. Car- 
row, Kinston. N. C.; William H. 
Carter, McCamey, Tex.; Wayne R. 
Chitwood, Hot Springs, Ark.; Merle 
G. Dibble, Pipestone, Minn. 

Mack M. Gatlin, Jonesboro, La.; 
John G. Hammond, Greenwood, 
8S. C.; Richard W. Hill, Iowa 
Park. Tex.; Milton A. Lewis, Chi- 
cago; Arthur §. Little jr.. New Lon- 
don, N. H.; William F. McCoy, 
Washington C. H., O.; John H. Mc- 
Graw, St. Clairsville, O.; Charles D. 
McKinney, Marshall, Mo.; Walter 
F. Meyers, Hawthorne, N. J.; Ray- 
mond C. Moore, Shenandoah, Ia. 

John W. Morgan jr. Redford, 
Va.; Richard S. Munsen, Story City, 
Ia.; Frederick Nelson, Seattle; Rob- 
ert L. Nelson, Roseau, Minn.; Pete 






Service Forum 





it is announced. The 


G. Paulos, Magna, Utah; Larry P. 


Sere any eee Cotter m $Q20 To Be Feature 
®@ Heavy Gauge Steel, Chrome Plat 
A fost moving item, one that sells on sight, Carefull ee Of Ind. Parley 

one on t. Y DELIVERY FRENCH LICK, Ind.—A service 
engineered to fit perfectly to fenders, its heavy gauge , i ill be the f - | 
steel sonstvoction ee years of service — 4 — = aru =Tts of the iith annual conven- 
plated chrome really stand: up. fight —to sell quickly. tion of the Automobile Dealers | 


Assn. of Indiana, which will be | 
held here May 21-22. 

Symposium participants will in- | 
clude E. L. Harrig, national direc- | 


IMMEDIATE DELIVERY... WIRE OR WRITE TO 


ROP-LOC PRODUCTS CO. 


1401 WEST NINTH ST. + CLEVELAND 13, OHIO 


Advertise in AUTOMOTIVE NEWS, the Newspaper of the 
Industry, going to better than 34,000 satisfied customers. 


Quantity 
PRODUCTION 


\f 
J 


GREY IRON CASTINGS 


ONE OF THE NATION'S 
l AND MOST MODERN 
PRODUCTION FOUNDRIES 


THE WHELAND COMPANY 


FOUNDRY DIVISION 


RIN¢ 


ATTANOOGA 2, TENNESSEE 


aie 








tor of service for Chevrolet; Ralph 
A. Shelly, manager of manufactur- 
ers service sales for Perfect Circle 
Corp.; 
truck editor of Automotive News, 


of AvuTomotivs News 

Other speakers will be Henry G. 
Weaver, vice-president in charge 
of customer research of General 
Motors; Paul Jones, president of 
American Security Co. and first 
president of the American Finance 
Conference, and John W. Stokes, 
tax attorney and accountant. 


Studebaker 


(Continued from Page 1) 
cal accessibility and driver com- 
fort. 

Engine accessories, he reported, 
and other elements are placed for 
convenience and ease in servicing 
and replacement. All electrical wir- 
ing and instrument gauges, he said, 
=. accessible from beneath the 


* * * 


DSON cited cab comfort as 

one of the most impressive fea- 
tures of the ’49ers, calling attention 
to what he termed “an ingenious 
ventilating system.” 

He explained that the system 
employs “air scoops” located at 
the grille, which pick up fresh 
air and pass it under the hood 
through insulated metal tunnels 
built into the fender aprons. 

In developing the new trucks, 
Hudson said, it was the purpose 
of Studebaker engineers to lessen 
the work of operating a commer- 
cial vehicle. 

To that end, he claimed for the 
49ers a softer ride through the 
use of longer and more flexible 
springs. 

The new truck models offer a 
radiator grille which appears 
more heavily constructed to offer 
greater strength, and blended 
fenders are heavier as well as 
wider. 

Structural frame changes, Hud- 
son said, have brought the cab 
lower, making it easier for occu- 
pants to hold them in open posi- 





on. 

(Full details of the 1949 line, plus 
other photos, will be published in 
the Truck section of Automotive 
News, May 24.) 


Jack Weed, service and | 
and John O. Munn, dealer editor | 








this affernoon on 


UNITED’S DC-6 
MAINLINER 300, 


arrive in Los Angeles 


leave af 1:15 p.m. 
at 7:25 p.m. tonight! 


Spend the morning in Detroit, board United’s DC-6 DE 
Mainliner 300 at 1:15 p.m., reach Denver at 4:05 p.m., Ford 
arrive Los Angeles at 7:25 p.m. cole 
SAN FRANCISCO-OAKLAND—Leave at 8:45 p.m., ar- os 
rive Denver at 12:35 a.m., reach San Francisco- Mc 
Oakland at breakfast time. = - 
wi 

PHILADELPHIA—2 HRS. 5 MIN. NONSTOP, NEW YORK— come 
3 HRS. 10 MIN. ONESTOP—The only nonstop service to = 
Philadelphia. Two flights daily, at 9:10 a.m. and 6:20 Abes 
p.m., serving Philadelphia and New York. bodie 

are | 





Flights operate on Standard Time 


FLY UNITED'S DC-6 MAINLINER 300... 
NOTHING FASTER, NOTHING FINER! 


@ Unsurpassed in speed yet cruises at only 55 per cent 








power for greater on-time performance. ' = 

@ Pressurized, luxuriovs twin-compartment cabins with : ot ¢ 
stroll-about spaciousness. Po 

© World-famed Mainliner service including finest meals aloft. = 
KNUD 

Beasie 

1243 WASHINGTON BLvD. or CONCOURSE—GENERAL postpa: 
Motors BupG. Call Randolph 5330 or an authorized AUTO: 
travel agent. = ae 
| mecha 

UNITED AIR LINES | = 
' guidan 

| Van 1 

| Twe b 

PASSENGERS ¢ MAIL ¢ EXPRESS © FREIGHT | <a 

| DETR 

the Main Line Airway takes you nearly everywhere Malet 
car bu 

| FABOU!I 

A stor 








“An organization dedicated to and 
specializing in the Insurance require- 
ments of Financial Institutions.” 


INSURANCE FOR FINANCED AUTOMOBILES 


MERIT CAN 


AUTOMOBILE RISKS 


INCORPORATED 


16 Liberty Street 


New York 5, New York MARK M. HART 





















400 


at Illinois Parle 





Permanent Contracts 


Opposed by 


Wright 


(Continued from Page 3) 


either go backward or forward, and 
backward means out of business. 
Competition in our business is too 
keen to allow anyone to stand still. 
That applies to our factory as well 
as ourselves. We expect factories 
to meet competition, and they, too, 





Hudson Discusses 
New Sales Plan 
With Field Men 


DETROIT. — Representatives of 
Hudson Motor Car Co. from all 
over the country are convening in 
Detroit this week for a three-day 
meeting with factory executives 
led by George H. Pratt, vice-presi- 
dent in charge of sales. 

Purpose of the meeting is to 
discuss Hudson’s expanded direct- 
dealer operation, through which 
Hudson cars, parts and accessories 
for 94 percent of the U. S. will 
be distributed by 20 strategically 
located zones and parts ware- 
houses. 

N. K. Van Derzee, domestic sales 
is presiding at the meet- 

gs. 


Ford to Stage 
Truck Show 


In Des Moines 


DES MOINES, Ia.—The largest 
Ford truck and special equipment 
exposition ever conducted in this 
area will be held in Machinery Hall 
= = state fair grounds here May 

More than 100 types and models 
of new Ford trucks fitted with a 
wide variety of special bodies and 
equipment available through Ford 
dealers will be displayed in an area 
200 feet wide by 450 feet long. 
About 100 manufacturers of truck 
bodies and equipment of all kinds 
are participating. 


AUTO BOOKS 


That Should Be in 
Every Dealer's Library 








Crouse. A comprehensive anud basie course | 


; 


8 
i 
2|& 


A story of Carl Fisher, early pioneer of 
the automotive industry. $3 postpaid. j 


PASTEST ON EARTH. By Capt. George 
Byston. Complete history of every land 
speed record from 1808 to the present. 
Paper-bound, $2; cloth-bound, $3. 


FLOYD CLYMER’S MOTOR SCRAP- 
BOOKS. Order Edition No. 1, 2, 3 or 4 in 


paper cover, $1.50 each. eloth- 
bound, $2.50. Steam-car edition, $2 or 
cloth-bound, $3 postpaid. 

HENRY FORD—HIS LIFE, HIS WORK, 


HIS GENIUS. By Wm. A. Simonds. Re- 
printed oala. Floyd Clymer. Deluxe edition, 





PLOYD CLYMER’S INDEPEXDENT TEST 
REPORT OF KAISER-FRAZEK CAKS. 
Deluxe edition, $2.50 each. Paper-bound, 
$1.50 postpaid. 


BOOK DEPARTMENT 


AUTOMOTIVE NEWS 
DETROIT 36, MICH. 


have a right to expect us to meet 
it today and do our part locally. 

“Let’s be honest about this sub- 
ject: it’s a two-way street. Fac- 
tories have kicked many thousands 
of dealers upstairs compared with 
the very few downstairs. They have 
invested millions of dollars in build- 
ing up a dealer organization, and 
they don’t want to tear it down 
without dué cause. 

“Changing conditions of market- 
ing and competition make it neces- 
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sary for factories to keep changing. 

“What can or should IATA or 
NADA do about it when a mem- 
ber dealer gets in trouble? What 
position have we a right to take? 

“If anyone signs an agreement 
that is not to his liking, then he 
should not have signed it in the 
first place. Dealers, of course, have 
no contract. They have a right 
only to operate a franchise that 
can be canceled by either party 
under certain conditions. 

“There have been many indica- 
tions that factories are improving 
their agreements. Also, some day 
competition for better dealers may 
see franchises much improved, and 
there is room for improvement. 

“I don’t believe any trade as- 
sociation can or should perpetuate 
any dealer’s franchise in any line 
of goods or commodities. That 
would be a monopoly,” Wright 
declared. 

Praising the capabilities of fac- 











IN THE SUNNY SOUTH—The new home of Daniels Chevrolet Co., Swainsboro, Ga. This 


buildin 
trimme: 


tory top executives, Wright said 
there is “room for distortion and 
misunderstanding” on the part of 
some of their subordinates who 
carry out the policies. He added 
that “jealousies, dislikes and clash- 
ing of personalities often play too 
prominent a part; that is why some 


contains more than 12,000 square feet and is built of glazed ivory brick and 
in blue glazed brick and glass blocks. 


top executives have organized deal- 
er councils, advisory and complaint 
boards” in their efforts to “elimi- 
nate inequities wherever possible.” 


Bob Finlay's ‘‘Auto Advertising’’ colump 
gives the latest deveiopments in dealers’ 
and manufacturers’ plans for winning pros- 
pects and influencing 





EXTRA PROFITS 
ON EVERY CAR 
YOU SELL! 


ST4S 
SS AUTO DEALERS 


HAVE ALREADY TESTED THIS 


EASY, PROVEN WAY 


MAKING EXTRA PROFITS 


Our idea of fitting that empty luggage compartment 
of cars you sell, with nationally advertised 
MAXIMILLIAN Matched Luggage is sweeping 

the country. Auto dealers everywhere have found 
this an easy, quick way of making EXTRA PROFITS. 


Display a set in your showroom . 
““travel-minded” customers will do the rest! 


ORDER NOW ...a small investment will put you 
in business with a top-profit accessory line. 


MAXIMILLIAN LUGGAGE 
COSTS YOU LESS 
BECAUSE YOU BUY 
DIRECT FROM 
THE MANUFACTURER 


THE FIELD EXECUTIVE... 














Men's 2-pc, set consisting of 2-Suiter and 
Overnighter, Top-Grain Aniline Cowhide or Imported Pigskin. With ex- 
clusive removable Suit-Pac feature in the 2-Suiter. Dealer's Cost: $81.00. 


OF 


.. your 


eee a ee = = 


MEN’S FITTED 
DRESSING CASE 


An essential travel accessory. 10 fittings including 2 pure 
bristle brushes. Hand turned Top-Grain Aniline cowhide 
with solid brass zipper closing. Dealer's Cost: $10.00. 


# 1—2-pc. FIELD EXECUTIVE Set 


Matching 30” Oversize Family Bog 
(not illustrated) 


#2—Men's Fitted Dressing Case T 
#3—3-pc. LADY VOYAGER Basic Set 
Matching Victoria Train Case 


ZIPPER LUGGAGE COVERS; 


2-pe. FIELD EXECUTIVE Set 





3 
: 


ORDER DIRECT FROM THE MANUFACTURER . 


FIRMAN LEATHER GOODS “CORP., 137 E. 25th ST., NEW YORK 10, N. Y. | 
Please ship following: 


SETS FOR MEN AND WOMEN 
IN TOP-GRAIN ANILINE COWHIDE * 


“Accepted by the U.S. Tanners Counci! 

@s the finest quality cowhide. 

© The utmost in style, quality of 
materials, and fine 


ship. 
© Scientifically designed for light- 


weight, wrinkle-free packing. 
© Hand-polished solid brass 
hardware. 


YOUR 
QUANTITY DEALER'S COST 
















fine craftsman- 


® Stitched leather handles. 
© All workmanship fully gvar- 
anteed. 






LADY VOYAGER 
Ledies’ 3 Pc. Set, 21” 
Overnight, 21” Ward- 
rebe, 26” Puliman. Dis- 
tinctive leng-beund 

T Aniline 


Cowhide. Rayon lined, . 
shirred pockets, tie 





Dealer's Cest: $106.00 

Set. Also shown: 14” 
Victoria Train Case. 

Dealer's Cest: $28.50 









. TODAY! 


ADVERTISED 
CONSUMER PRICE | 
INCL. FED. TAX 









$161.48 | 
$107.94 


_$ 24.00 _ 
$211.68 

















FIRM NAME 


city 


BUYER'S SIGNATURE. 


Eee 
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Used Car Auction Prices 





LOS ANGELES a 
(California Automotive Dealers Wholesale 
Auction, Frank Taylor, manager Sales ‘40 
twice weekly. Prices are for week of | ‘3% 
April 26.) 
(Tendency to rise. Retail and demand ‘47 
also up. Supply getting short all lines. | ./° 
Fewer late models, Convertibles scarce. | 44 
Ninety-six cars sold out of 210.) 142 
BUICK ‘41 
‘47--RM convertible, 1, $2,890. 
'47—RM sedanette, 1, $2,680. ‘41 
‘41—-Special sedanette, 1, $1,125 
'40—Super convertible, 1, $1,245 } ‘42 
‘40—Super sedan, 1, $910; 1, $850; 1, $695 
'37—Sedan, 1, $420; 1, $340 ‘16 
CADILLAC 46 
‘46—(62) sedan, 1, $3,275. | "42 
*42—(62) sedan, 1, $1,405. “41 
CHEVROLET ‘a9 
17--FM convertible, 1, $2,235 : 
‘47—FL sedanette, 1, $2,150 
‘46-—SM sedan, 1, $1,580. 1 
'42-—-SD sedan, 1, $810 ‘ 
*41—Convertible, 1, $1,265 } 
*41—Sedan, 1, $805; 1, $715; 1, $875; 17 
1, $795. 42 
CHRYSLER ‘41 
‘42—-Saratoga (8) sedan, 1, $910 “40 
‘39 —Royal (6) sedan, 1, $745 
*37—Royal (6) sedan, 1, $340 42 
DE SOTO 41 
‘46--Custom sedan, 1, $2,035; 1, $2,090, “40 





DODGE 
Custom sedan, 1, $1,090; 1 
1, $760. 
Sedan, 1, $790 
Sedan, 1, $195 
FORD 
SD convertible, 1, $2,100 
Deluxe sedan, 1, $1,580; 1, $1,540 
SD station wagon, 1, $1,870 
SD sedan, 1, $1,755 
Sedan, 1, $910 
Convertible, 1, $790 
HUDSON 
(6) club coupe, 1, $475 
LINCOLN 
Limousine, 1, $940. 
OLDSMOBILE 
(66) convertible, 1, $2,145 | 
(78) sedan, 1, $2,300; 1, $2,200 
(66) sedan, 1, $925; 1, $920 
(66) club coupe, 1, $950; 1 
1, $810; 1, $735. 
(60) sedan, 1, $600 
PACKARD 
(110) sedan, 1, $775 
(115) sedan, 1, $320 
PLYMOUTH 
SD business coupe, 1, $1,750 
SD convertible, 1, $1,040 
SD coupe, 1, $985; 1, $890 
Sedan, 1, $800 
PONTIAC 
(8) sedan, 1, $1,210 
(6) sedanette, 1, $1,095; 
(6) club coupe, 1, $850. 


$925; } 








sae 


2, $800 


'47—Champion sedan, 1, $2,025; 1, $1,895; 


34 


every Wednesday. Listings are for sale of 
May 5.) 
BUICK 
‘48-—RM sedan, 1, $3,475 
‘48—Super sedanette, 1, $3,325. 
‘47—RM sedanette, 1, $2,510 
‘47—Super convertible, 1, $2,500 
CHEVROLET 
'48-—FL aerosedan, 1, $2,577; 1, $2,550. 
‘48——Half-ton pickup, 2, $1,950 
‘47—SM sedan, 1, $1,695 
'46—FM sedan, 1, $1,680. 
CHRYSLER 
‘48—Club coupe, 1, $3,200 
16—Windsor sedan, 1, $2,150 
DODGE 
48-—-Custom sedan, 1, $2,735 
‘48—Club coupe, 1, $2,795 
FORD 
‘48—SD sedan, 1, $2,180; 1, $2,250; 
1, $2,140 
417—-SD sedan, 1, $1,775 
'46—Convertible, 1, $1,580 
‘46—Club coupe, 1, $1,670 
GMC 
48-Two-ton pickup, 1, $2,375 
‘48—%-ton pickup, 1, $2,135, 
MERCURY 
19--Sedan, 1, $3,310. 
‘49—Club coupe, 1, $3,365. 
‘48—Club coupe, 1, $2,310. 
‘41—Club coupe, 1, $990. 
PLYMOUTH 
18 SD sedan, 1, $2,330; 1, $2,270 


—Dictator sedan, 1 


WICHITA FALLS, TEX. 


(Wichita Falls 


STUDEBAKER 


1, $1,810 
$65 


Auto Auction Co. 


1, $2,275. 


dest yuh wait tL git me 
rhet FORO FORTY WINER ! 
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THIS BOOK 


you in solving problems arising 
above N.L.R.B 


Edited by Floyd L. Hoffman, Certified Public Accountant 


Price, $10.00 Complete 


will 
as a 


assist 


result of the 


AUTOMOBILE DEALERS BOOKKEEPING & ACCOUNTING SCHOOL, INC. 


30 North LaSalle St. 


We will 


mail C.0.D 


3 ake a ne 


ZZ I'll BE ‘THE CAR OF THE YEAR’! 


Copyright 


ruling 


Send Check and This Ad to 


1047 





Now for the first 
time, and condensed 
in one book for the 
retail automobile 
dealer, is a manage- 
ment guide and op- 
erating dictionary 
enabling the dealer 
to eriodically 
check operating ef- 
ficiency and to set 
up functions and 
responsibilities for 
all jobs within his 
own organization. 


(16) 


. 


Chicago 2, Ill. 


in United States and purchaser pays all postage 





Sales 








47 
'42—Club coupe, 1, $825. 
PONTIAC 
'48—-Sedanette, 1, $3,125; 1, $2,975 
'47—Sedanette, 1, $2,350 
11—-Sedanette, 1, $900. 
INDIANAPOLIS 
(Ken Schaefer, Inc. Auction every 
Thursday. Col. R. V. Martin, auctioneer 
173 cars sold. Partial listing for May 6.) 
BUICK 


18 
47 
‘47 
42 
41 


47 
16 


48 


41s 
"48 
47 
‘47 
47 
"46 


17 
‘47 
42 


41 
“48 
‘48 
"46 


(Tom Hewitt Auto Auction Sale 
|} every Friday. 


30.) 


—8D club coupe, 1, $2,140. 


RM sedan, 1, $3,190. 
Super convertible, 1, $2,700; 1, $2,640 
Special sedan, 1, $2,310. 
Sedan, 1, $1,100. 
Special sedan, 1, $1,230; 1 
CADILLAC 
(61) sedan, 1, $3,200. 
(62)-sedan, 1, $2,950. 
CHEVROLET 
FL aerosedan, 1, $2,500; 1 
1, $2,410. 
SM sedan, 1, $2,215. 
Sedan delivery, 1, $1,720. 
FL aerosedan, 1, $2,180; 1, 
FM club coupe, 1, $1,850. 
SM sedan, 1, $1,775; 1, $1,700. 
FL aerosedan, 1, $1,900; 1, $1,840 
CHRYSLER 
Town & Country sedan, 1, $2,100 
Windsor sedan, 1, $1,985. 
New Yorker sedan, 1, $1,030 
Royal sedan, 1, $905. 
DE SOTO 
Convertible, 1, $2,860. 
Suburban, 1, $2,725. 
Convertible, 1, $2,100. 
DODGE 
Sedan, 1, $2,360. 
Sedan, 1, $2,170; 1, $2,100. 
FORD 
$2,245; 1, $2,090; 


$1,030 


$2,460; 


2,050 


SD sedan, 1, 
1, $2,050 

Half-ton pickup, 1, $1,675. 

Sedan, 1, $1,850; 1, $1,830; 1, $1,800. 
Sedan, 1, $1,600; 1, $1,475; 1, $1,445 
Army cargo, 1, $500. 

Sedan, 1, $770; 1, $715. 

HUDSON 
Sedan, 1, 


Sedan, 1, $1,505. 
LINCOLN 
Club coupe, 1, $2,625. 
Sedan, 1, $975. 
MERCURY 
Club coupe, 1, $2,190. 
Sedan, 1, $1,780; 1, $1,600 
NASH 
Sedan, 1, $1,530. 
OLDSMOBILE 
(68) convertible, 1, $2,820 
(98) convertible, 1, $2,425 
(78) sedan, 1, $2,075. 
Sedan, 1, $895. 
PACKARD 
1, $2,000. 
PLYMOUTH 
SD sedan, 1, $2,310; 1, $2,290; 
1, $2,140 
Sedan, 1, $1,575. 
PONTIAC 
Sedan, 1, $2,905. 
Sedan, 1, $2,310; 1, 
Sedan, 1, $1,890. 
Club coupe, 1, $950 
-Club coupe, 1, $1,050. 
STUDEBAKER 
LC sedan, 1, $2,850 
Champion sedan, 1, $2,410 
LC sedan, 1, $2,370 
Champion sedan, 1, 


VALDOSTA, GA. 


Sedan, 


$2,160 


$1,625. 


(Plenty of buyers but need Cadillacs, 


Oldsmobiles, Buicks, Pontiacs, Stude- 
bakers in late models. Clean used 
stocks still bringing good price. Sold 


132 cars out of 250.) 


‘48 
"46 
‘41 
"39 


"40 


"40 


(Concord 
Monday. 
(Prices 


—Sedan, 1, 


BUICK 
Super sedan, 1, $3,200 
Super sedan, 2, $2,100; 1, $2,175 
Sedan, 2, $1,000; 1, $970; 1, $950 
RM sedan, 1, $610. 
CADILLAC 
Sedan, 1, $3,050. 
CHEVROLET 
FL aerosedan, 1, $2,425. 
FM sedan, 1, $1,800; 1, $1,860; 
1, $2,150; 1, $2,175. 
FL aerosedan, 1, $1,800 
FL aerosedan, 1, $1,120 
SD sedan, 1, $1,075. 
Sedan, 1, $610; 1, $500; 1, 
CHRYSLER 
Sedan, 1, $2,850 
Sedan, 1, $1,800; 1, 
Sedan, 1, $1,075. 
DODGE 
Half-ton pickup, 1, $1,300 
Sedan, 1, $1,690. 
Coupe, 1, $800. 
Coupe, 1, $350. 
FORD 
SD sedan, 1, $1,900; 1, $1,950; 
1, $2,000; 1, $2,055; 2, $2,075; 
1, $2,200. 
SD sedan, 1, $1,650; 1, $1,710; 
1, $1,825. 
SD convertible, 1, $2,125. 
—S8D sedan, 1, $1,215; 1, $1,375; 
1, $1,450; 1, $1,510; 1, $1,605; 
1, $1,650. 

Sedan, 1, $800; 1, $775 
Sedan, 1, $500; 1, $640; 1, 
HUDSON 

$2,475. 
$1,377 
$450. 
KAISER 
$1,800. 
$1,500. 
MERCURY 
Convertible, 1, $2,300; 1 
Club coupe, 1, $2,050 
Sedan, 1, $980. 
Sedan, 1, $610. 
OLDSMOBILE 
1, $2,240 
PACKARD 
1, $2,900 
PLYMOUTH 
SD sedan, 1, $2,310 
SD sedan, 1, $1,805; 
SD sedan, 1, $1,600 
Sedan, 1, $900. 
PONTIAC 
Convertible, 1, $3,030 
Sedan, 1, $2,860 
Sedan, 1, $2,225. 
Sedan, 1, $800 
STUDEBAKER 
Land Cruiser sedan, 1, $: 
Champion club coupe, 1, 


$495 


2,250 


$750 
Sedan, 1, 
Sedan, 1, 
Sedan, 1, 


-Sedan, 1, 


$2,280 


Sedan, 


Sedan 


1, $1,900 





Champion club coupe, 1, $2,300; 
1, $1,850 
WILLYS 
Jeep station wagon, 1, $1,750 


Sedan, 1, $290 


CONCORD, MASS 


Auto Auction, Inc 
Prices are for May 3.) 
on new models holding firm. 


Auction 
Prices are for sale of April 


Sale every 


'48—(98) sedan, 
'47—(98) convertible, 1, $2,800. 


Clean old pieces in good demand and 
bringing fancy prices. New cars scarce 
in New England with demand great. 
Sold 116 cars out of 187 offerings.) 


BUICK 


| 48 -Super convertible, 1, $3,385 


47—-RM sedan, 1, $2,800. 
CHEVROLET 


‘48—SM sedan, 1, $2,185. 
‘48—FL aerosedan, 1, $2,410. 


47—FL aerosedan, 1, $1,935; 1, $2,035; 
1, $2,100; 1, $2,000 


17-—-FM convertible, 2, $2,235; 1, $2,105 


‘47—FL sedan, 1, $2,015 
'47—SM sedan, 1, $1,700; 1, $1,800; 


1, $1,785. 
17—-FM station wagon, 1, $1,800. 
DE SOTO 
Custom sedan, 1, $2,825. 


48 
*47—Deluxe sedan, 1, $2,050. 
*47—Custom convertible, 1, $2,535 


DODGE 


'48—Half-ton pickup, 1, $1,610; 1, $1,600 
'47—Deluxe sedan, 1, $1,775; 1, $1,950 


| FORD 
'48—F-2 %-ton pickup, 1, $1,775 
417—-SD sedan, 1, $1,700; 1, $1,810; 
1, $1,765. 
'46-——-SD sedan, 1, $1,500; 1, $1,410. 


*41—-Sedan, 1, $1,340. 
‘25—Model T sedan, 1, $200 


FRAZER 


‘48——-Manhattan sedan, 1, $2,300 
‘47—Manhattan sedan, 1, $1,950 


MERCURY 


| +48-—Convertible, 1, $2,360. 
‘47—Sedan, 1, $1,900. 


NASH 
16 600° coupe, 1, $1,515. 
OLDSMOBILE 
1, $3,550; 1, $3,485. 


PONTIAC 


'48—-Streamliner (8) sedan, 1, $2,825 


| '47—(8) convertible, 1, $2,550. 


‘47—Streamliner (8) sedan, 1, $2,350 


(Continued on Page 33, Col. 1) 





FACTS 


Facts are needed by thought- 
ful automobile men for the in- 
telligent management of their 
business—but how is one to get 
at the facts? 

Here is a suggestion. Get the 
habit of reading AUTOMOTIVE 
AND FINANCE FACTS month- 
ly. Prepared by the AMERICAN 
FINANCE SERVICE and cir- 
culated privately to the top men 
in the automotive and finance 
industries, AUTOMOTIVE AND 
FINANCE FACTS is the 
monthly summary of what you 
MUST know about the ever- 
changing trends that affect your 
business. 

You will welcome intelligent 
aid in the period just ahead. 
Because our business is fore- 
casting automobile value trends 
for automotive and finance com- 
panies our reports give you the 
fastest possible warning of any 
trend that may affect your busi- 
ness. 

Reports, no matter how com- 
plete, are of very little value if 
not properly interpreted by 
competent men, with decisions 
based on an able interpretation 
of what is taking place. You 
will find the AMERICAN FI- 
NANCE SERVICE specialists a 
source of information to keep 
you advised on every new de- 
velopment. 

AUTOMOTIVE AND FI- 
NANCE FACTS is available 
only to members of the AMER- 
ICAN FINANCE SERVICE and 
membership gives you access to 
our business advisory and de- 
velopment service on request. 
Our resources are always at 
your disposal to help in the 
solution of your business prob- 
lems. 

Of special interest to automo- 
bile dealer members; this 
month’s issue contains a quick 
appraisal guide which was de- 
veloped at the request of many 
dealer members who have re- 
cently started retailing their 
own trade-ins, and have found 
it mecessary to change their 
appraisal policy when trading 
for cars to offer critical retail 
buyers. 

Servicing memberships and 
circulating AUTOMOTIVE AND 
FINANCE FACTS is a non- 
profit activity of the AMERI- 
CAN FINANCE SERVICE. AU- 
TOMOTIVE AND FINANCE 
FACTS is distributed solely for 
the information of our members 
and has no business program of 
its own to promote. 

Mail your check for ten dol- 
lars to the address below today. 
You will receive the current 
issue by return mail and any 
special bulletins that may be 
issued by the AMERICAN FI- 
NANCE SERVICE during your 
years membership. As a mem- 
ber, all our facilities for infor- 
mation will be available to you 
upon request. 


American Finance Service 


Serving Auto Sales and Finance 
Companies 


Miami 1, Florida 


P. 0. Box 71 
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(Continued from Page 32) 


46—(8) convertible, 1, $2,075. | 
| 


'48—FL aerosedan, 1, $2,515. 


46—(8) sedanette, 1, $2,000. '47—FM sedan, 1, $1,875; 1, $1,900; 
STUDEBAKER 1, $1,925. 
47—-Champion sedan, 1, $1,750. | '47—FL aerosedan, 1, $2,095; 1, $2,075; 
WILLYS | 1, $2,100; 1, $2,130. 
18——%-ton pickup, 1, $1,450 | '47—Convertible, 1, $2,250. 
i8—Jeep, 1, $1,300. | '46—SM business coupe, 1, $1,535; 
i7—Jeep, 1, $900. 1, $1,650, 
MISCELLANEOUS ‘41—MD sedan, 1, $775. 
48——International (KB-1) %-ton pickup, | '40—Sedan, 1, $815; 1, $875. 
a 1, $1,560; 1, $1,555; 2, $1,525. | '39—Sedan, 1, $625. 
47—GMC 2-ton truck, 1, $950. CHRYSLER 
*48—Town & Country sedan, 1, $3,110. 
TOLEDO '47—Windsor sedan, 1, $2,485. 
(Doc Greiner Sale. Auction every Thurs- | 46—Royal Cem, 5, $1,875. 
) day. Prices are for sale of May 6.) . s CROSLEY 
(Sixty-six cars sold out of 97 offer- | '458-—-Station wagon, 1, $800. 
ings.) DE SOTO 
BUICK ‘48—-Seven-passenger sedan, 1, $2,660 
48—Super convertible, 1, $3,375 ‘41—Custom sedan, 1, $815. 
16—Super sedan, 1, $2,095. DODGE 
16—Super convertible, 1, $2,310 '41—Sedan, 1, $695; 1, $880 
41 uper sedan, 1, $855. FORD 


CADILLAC 
'47—(61) sedan, 1, $3,025; 1, $3,000. 
"42—-(61) sedanette, 1, $1,560. 
*41—(61) sedan, 1, $1,435. 

CHEVROLET 
‘48—SM club coupe, 1, $2,310. 
‘48-—-F'M sedan, 1, $2,300. 


"48 
‘47 








COMMERIAL SHELVING 


ey eS Mea ee 


Ss WAYS 


El PROVIDES MORE FLOOR SPACE 
SPEEDS ORDER FILLING 
MAKES STOCK CONTROL EASY 


Hope Commercial Shelving is simple, 
sturdy and adaptable for many storage 
purposes. Shelving consists of posts, 
shelves, and braces. Shelves have all 
four edges flanged down. All shelves 
adjustable on 11%" centers for flexible 
set-up. Shipped knocked down — easy 
to assemble. Hope Shelving is fur- 
nished in various shelf strengths. It can 
be made to fit your sizes or specifica- 
tions. Choice of colors: olive green, 
light gray, dark gray or buff. Special 
colors at slight additional cost. Make 
your storage facilities a paying invest- 
ment — write for sizes and capacities 


today. EARLY DELIVERIES. 


METAL PRODUCTS, INC. 


1507 ROCKWELL AVE. 
CLEVELAND 14, OHIO 
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'48—Convertible, 1, $2,320. 

-Deluxe sedan, 1, $2,035. 

(6) sedan, 1, $1,600; 1, $1,650; 
1, $1,675. 

'46—SD sedan, 1, $1,640. 

'40—Deluxe sedan, 1, $750; 1, $700 

'39—Sedan, 1, $775. 
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Now Available 


“The Last Billionaire— 
Henry Ford” 


“An informal portrait of an indus- 
trial genius who was also a most 
unpredictable human being.” 


By William C. Richards 


“Writers have painted Ford in all colors —from darkest black to 
purest white. Richards, a top-flight newspaperman, knew Ford 
intimately, and his colors are much more mixed.”—Bob Finlay, 


Feb. 16, Automotive News. 
$3.75 per copy, Postpaid 


AUTOMOTIVE NEWS 
800K DEPARTMENT PENOBSCOT BLDG. 


DETROIT 26, MICH. 











‘47 


48 


MERCURY 
Sedan, 1, $1,890. 
NASH 
“A00"’ sedan, 1, $2,030. 
OLDSMOBILE 
(98) sedan, 1, $2,205 
-(66) sedan, 1, $1,910. 
PLYMOUTH 


‘47—SD business coupe, 1, $1,675. 


16 
16 
| 47 
| ‘ 


1, $1,780. 
| '46—SD sedan, 1, $1,625; 1, $1,630 
| '42—SD sedan, 1, $1,000. 
| '41—Sedan, 1, $780. 
‘40-—Sedan, 1, $900 
PONTIAC 
| '47—(8) club coupe, 1, $2,250 
| '46—Streamliner sedan, 1, $2,065 
| '41—(6) convertible, 1, $1,110. 
} STUDEBAKER 
| '48—-Land Cruiser sedan, 1, $2,835 
‘47—Champion sedan, 1, $1,810 
*41—Champion sedan, 1, $830 
BUFFALO 
(Simple Simon Buffalo Auto Auction 
Sales held every Tuesday. Prices are for 


May 4.) 


(Buying ts off. 


dise went unsold. 


new stuff, especially °48s. 


—SD sedan, 1, $1,855; 1, $1,795; 


Lots of good merchan- 


A noticeable unwill- 
ingness to pay current high prices on 


Buyers re- 


sisted any increases in 46s, '47s. Deal- 


ers are said to 


be alert for sudden 


BUICK 


break.) 
*48—Super sedan, 1, $3,140. 
‘46—RM convertible, 1, $2,740. 
| "46 


| '46- 





"41 


"48 


48 
"47 
47 
‘47 
"46 
"46 


‘47 
‘47 
"36 


"46 
‘47 


‘47 
“41 


‘48 
"48 
47 
"46 
"46 


| 41 


"46 
"46 


‘41 


*46- 


Super sedan, 


—Special sedan, 1, $2,010. 
1, $1,925. 


-Special sedan, 1, $870. 


CADILLAC 
-(62) sedan, 2, $4,975. 
CHEVROLET 
-FL sedan, 2, $2,350. 
-FL convertible, 1, $2,275. 
FL sedan, 1, $2,025; 1, $1,800 
FM sedan, 1, $1,710. 


-FL sedan, 1, $1 


770. 


Pickup, 1, $1,160. 
CHRYSLER 

Town & Country convertible, 1, $2,270 

(8) club coupe, 1, $2,350 


Sedan, 1, $180. 
DE 


SOTC 


Custom sedan, 1, $1,810; 1, $1,770 
DODGE 

Custom club coupe, 1, $2,060 

Custom sedan, 1, $1,175. 


Sedan, 1, $675. 
F 


Convertible, 1, 
Sedan, 1, $1,466 


‘ORD 


—S8D sedan, 1, $2,050. 


$2,370 
). 


SD sedan, 1, $1,530; 1, $1,500 
Half-ton panel, 1, $1,100 


Stake, 1, $600. 
HU 


DSON 


Club coupe, 1, $1,160 
Super Six sedan, 1, $1,240 
MERCURY 


-Sedan, 1, $930 
N 


ASH 


—(4668) sedan, 1, $1,530 


OLDSMOBILE 
'42—(66) sedan, 1, $700. 
*41—(78) sedan, 1, $940. 
*41—(98) sedan, 1, $780. 
*40—(90) club coupe, 1, $500 
PACKARD 
'48—Convertible, 1, $3,325. 
*48—Sedan, 1, $2,660. 

PLYMOUTH 


‘'46—SD sedan, 1, $1,425; 1, $1,330 
*39—Sedan, 1, $450 
PONTIAC 


*48—(8) sedan, 1, $2,900. 
*48—(6) club coupe, 1, $2,975 


*31—(6) sedan, 1, $150. 
STUDEBAKER 
*47—Commander sedan, 1, $2,050 
Ty 
LOUISVILLE 

(Auto Auction § Sales. Auction every 
Tuesday. Prices are for May 4. Fred Mil- 
ler, manager. R. V. Martin, auctioneer.) 


(Prices steady, 
was strong through whole sale. 


volume off. Bidding 


Sev- 


enty-seven sold out of 144.) 
BUICK 
'48—RM sedan, 1, $3,200. 
‘47—RM convertible, 1, $3,050. 
'47—Super sedan, 1, $2,510. 


'42—-Sedan, 
'41—-Sedan, 
'40—Sedan, 


'48—FL aerosedan, 1, $2,500; 1, 


1, $910. 
1, $625. 


1, $1,160. 


CHEVROLET 


‘48—Club coupe, 1, $2,275 
‘47—FM sedan, 1, $1,980; 1, $1,880; 


1, $1,890. 


2,425 


'42—-Sedan, 1, $1,045; 1, $995; 1, $1,165; 


1, $965 


'41—Sedan, 1, $895; 1, $1,010. 
CROSLEY 


"47 


*40— 


‘46 


41 


| "40 


40 


"48 
41 


(Tim 


Sale 


—S8D sedan, 


—Sedan, 
-Sedan, 1 


-Sedan, 1, $420. 
DE 
-Sedan, 1, 


SOTO 


$2,725. 


FORD 


SD sedan, 1, $2 


100. 


-SD sedan, 1, $1,850; 1, $1,830 


1, $1 
Convertible 
1, $660 
$610 

HL 
Sedan, 1, 


Sedan, 1, 
Sedan, 1, 


**600’ sedan, 1, 


550; 1 
1, $1,060 


DSON 


$1,450 


, $1,555 


OLDSMOBILE 


Sedan, 1 


Sedan, 1, $960. 


$1,150 


PACKARD 


Sedan, 1, $610 


$1,22 
$765. 


Sedan, 1, 
Sedan, 1, 





PONTIAC 


$850: 
$875 


Sedan, 1, 
Sedan, 1, 


1, $1,260; 1 


PLYMOUTH 


J 


$1,225 


STUDEBAKER 


Land Cruiser, 
Champion sedan 


1, $2,750 


1, $545 


ALBANY, N. Y. 


Anspach's 


every Monday 


of May 3.) 


(Prices about 


week, Forty-six cars sold 


offerings.) 


Dealer 
Pric 


steady 


JICK 


Auto 
are 


Auction 
es for sale 
with previous 
out of 93 


'48—Super sedanette, 1, $3,000. 


"48 
‘47 
46 
"42 
‘41 


1, $ 


-Super convertible, 1, $3,350 
-RM convertible, 1, $2,900; 1, 
-—Super sedanette, 1, $1,920. 
-—Special sedanette, 
Limited limousine, 


$2,800 


1,110 


1, $1,310 


CADILLAC 
(61) sedanette, 1, $3,200 


(62) convertible, 


1, $1 


.780. 


CHEVROLET 
1, $2,450 


FL aerosedan, 
One-ton truck, 


1, $1,700 
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| 
| 
} 


| MERCURY . 
'48—Convertible, 1, aa StS its new building at 1629 High St. 
'47—Station wagon, 1, $2,225 May 1 in an open house cele- 
'46—Sedan, 1, $1,630; 2, $1,570 bration. 
NASH 
'46—‘'600"' sedan, 1, $1,520 The modern § structure was 
OLDSMOBILE 




























































47—SM club coupe, 1, $1,825 PONTIAC 
'47—%-ton pickup, 1, $1,635 18--FS8PB sedanette, 1, $2,800. 
46—SM sedan, 1, $1,590 17-—P6MA convertible, 1, $2,500. 
10—Sedan, 1, §710 16-—P6MA sedan, 1, $1,680. 

DODGE 46--PSLB sedan, 1, $1,890. 
16—-Custom sedan, 1, $1,610 STUDEBAKER 
41—Custom sedan, 1, $920. 48-—Regal Deluxe sedan, 1, $2,600. 

FORD 47—-Champion business coupe, 1, $1,660 
48—F3 pickup, 1, $1,750. 47—-Champion club coupe, 1, $2,220 
48—1'%-ton cab and chassis, 1, $1,875 17—-Commander sedan, 1, $2,350. 
47—SD sedan, 1, $1,700; 1, $1,710; 12--Commander sedan, 1, $925. 

1, $1,800 ‘> ~-Hearse, 1, $310. 

46—SD convertible, 1, $1,660 - ——— 
16—SD sedan, 1, $1,290; 1, $1,510 ° 
16—Deluxe sedan, 1, $1,530 McRae Opens New Building 
41—SD sedan, 1, $810; 1, $980 , 
41—SD convertible, 1, $1,190 In Portsmouth, Va. 

HUDSON 


McRae Motors, Inc. (Packard), 
Portsmouth, Va., formally opened 


‘48—Commodore (8) sedan, 1, $2,600 
46—Super Six sedan, 2, $1,400 


| Open from 8 a.m. to 10 p.m. for 
| inspection with personnel of the 
firm acting as guides. John T. 
McRae is president of the firm. 


'47—(78) sedan, 1, $2,375 
*46—(98) convertible, 1, 
'46—(98) sedan, 1, $1,825 

PACKARD 
(120) sedan, 1, $960 | 
(110) sedan, 1, $570. | 

PLYMOUTH | AUTOMOTIVE NEWS production and 
‘41—Deluxe sedan, 1, $910; 1, $930 | registration figures tell the story of output 
‘40—Deluxe sedan, 1, $840. | and sales every week. 


JACK UP YOUR PROFITS 


RU ML Aol a Me MCU d ba loliloL 


PRO-TEX Zipper 


2,390 


‘41 
"40 







EVERY €AR NEEDS 





HOLDS BUMPER JACK, 
TIRE PUMP AND ALL 
OTHER TOOLS! 














list 
Price 
DEALER'S PRICE $2.50 







Measures — 37 in. x 9 in. 








Here’s an ‘“‘extra’’ you'll have no 
trouble selling. Car owners, tired 
of tools rattling around loosely, im- 
mediately see the advantage of keep- 
ing them neally stowed and easy to 
locate. Pack a pouch with a set 
of tools and see how it gives its 
own sales talk . . . how its large 
capacity and sturdy construction im- 
press prospects . . . how it actually 
sells itself! 
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DAUNNED 


AUTO-TURNTABLE 


For car showrooms 
and lots. 
Supports 10 TONS 
















C0. 


MICH ‘as 



















ASSEMBLE IT YOURSELF AND 
TURN YOUR CAR...ANYWHERE 


Ne pits...no holes ...no anchor bolts... just set it up in 
your showroom window or lot... plug it in and run... 
24 consecutive hours a day. Here’s top flight 

showmanship at an amazing low price. 


NEW SAFETY FEATURE 
Once more Brunner brings new advancement to 
the turntable field. 1. A safety factor... stop 
it while in full motion by the pressure of your 
hand. It starts again... AUTOMATICALLY. 
2. One big bearing that supports 10 tons. 
Can be financed if desired. WRITE NOW for 
full details on the new 1948 model to 
BRUNNER SALES COMPANY 


358 EAST CENTER STREET +» GENERAL MOTORS TRUCK BUILDING 
MANCHESTER, CONNECTICUT 

































USED CAR DEALERS, here is the ONLY way to display used cars. BRUNNER 
avto-turntables run 24 hours a day (without attention) in ANY kind of weather. 
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U. S. Eyes New 


Talks to Break 
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Wage Deadlock ... 





Chrysler Holds Door Open for Peace 


(Continued from Page 1) 
duced after the strike call—at the 
new San Leandro (Calif.) plant, 
as yet by the UAW. 
Pickets were marching Thursday 
at 12 Chrysler plants in Michigan, 
three in Indiana and the Los An- 
geles assembly unit 
* & * 

RMING the strike “unfortu- 

nate,” Weckler declared in a 
prepared statement that Chrysler 

Corp. “apparently had been select- 
ed as the target of the union’s 
third-round inflationary wage cam- 
“Employes of Chrysler Corp. are 
called upon to make the sacrifice 
for the union's 
larger stakes in 
other companies 
and other indus- 
tries,” he said. 
Weckler was 
referring to the 
fact that neither 
the steel nor the 
electrical indus- 
tries have grant- 
ed their CIO 
workers 1948 
wage hikes. The 
UAW has also received no wage 
offers from General Motors, Nash, 
Packard or other auto companies 
currently in wage negotiations. 

It was disclosed that CIO Pres- 
ident Philip Murray, angered by 
his failure to win a pay boost 
for the steel workers, had given 
UAW chiefs the “green light” to 
strike Chrysler. 

Norman Matthews, the UAW’s 

national Chrysler director, breath- 
ed defiance as he sent out the 
strike orders. Matthews told re- 
porters that the union “will give 
Chrysler the . fight it ever 
has had.” 


* * . 

VERALL director of union 
strike strategy was Emil Ma- 
zey, secretary-treasurer and acting 
' president —s the hospitaliza- 
tion of Walter P. Reuther. Mazey, 
a veteran of many stormy labor 
uprisings, said Reuther had been 
notified of the walkout decision in 
the hospital room where he is re- 
covering from the recent shotgun 

attempt on his life. 

Mazey disclosed that another $1 
strike assessment would probably 
be levied soon on the union’s 950,- 
000 members. The Chrysler locals 
have $800,000 in their strike fund 
as the result of last month’s $1 
coe ent on the membership, he 


Weckler stated Chrysler nego- 
tiators had pointed out to the 
union “that wage increases at 
this time would benefit nobody; 





R. W. Conder 


fect of the two previous rounds 
of wage increases since 

He estimated that Chrysler’s 6- 
cent offer would cost the company 
$10,000,000, inferring that the cor- 
poration’s car prices might have to 
be raised to cover e increase. 
The union’s 17-cent demand would 
add $28,000,000 a year to Chrysler’s 
labor cost, according to Weckler. 


* * * 


. 
‘T= WOULD seem like an easy 
matter for us to say yes to an 
exorbitant wage demand and to 
pass on the increased costs to the 
public in higher prices for our 
products,” Weckler asserted. “We 
do not see our responsibility in 
that casual light. 


“The Chrysler representatives 





have told the union and federal 
and state concil- 
iators that we 
still are willing 
to discuss this 
situation and to 
arrive at a rea- 
sonable settle- 
ment. And that is 
our position re- 
gardless of the 
call to strike.” 
The UAW de- 
fied threats of 
legal prosecution | 
in ordering the walkout. Philip 
Weiss, director of the Michigan 


Weckler 


(Continued from Page 1) 


two previous rounds of wage in- 
creases since 1946. 
+ * > 

HE strike will inflict needless 

and heartless suffering on em- 
ployes and their families. The 
union has not complied with the 
request of the state authorities to 
hold a state conducted strike vote 
among the employes. The contract 
forbids a strike. 


It is difficult to escape the con- 
clusion that it is not wages, but 
rather issues entirely apart from 
Chrysler Corp. and its employes 
which determine the union’s action. 

Chrysler Corp. apparently has 
been selected as the target of 
the union’s third round inflation- 
ary wage campaign. Employes of 
Chrysler Corp. are called upon to 
make the sacrifice for the union’s 
larger stakes in other companies 
and in other industries. 


Under the contract with Chrysler, 
the union was entitled to open the 
question of wage rate adjustments 
only, and the negotiations of the 
last 10 weeks have been confined 
to that issue. 

The company has pointed out re- 
peatedly that wage increases would 
inevitably contribute to another 
rise in prices, another rise in living 
costs, and consequently would not 
accomplish any in e in em- 
ployes’ purchasing power. 

. + * 


= union, on the other hand, 
resorted to misrepresentations 
of facts and figures, to abuses of 
personalities in the management 
and refused to take into account 
the every day experiences that em- 
ployes and people generally have 
had with prices and living costs as 
a result of wage increases since 
the end of the war. 

It will be regrettable if the em- 
ployes allow themselves to be mis- 
led by these general misrepresenta- 
tions and irresponsible statements. 

The management of Chrysler 
Corp. has a responsibility in this 
situation, not only to its employes 
and its stockholders, its dealers and 
its customers, it also has a re- 
sponsibility to the country. 


It would seem like an easy 
matter for us to say yes to an 
exorbitant wage demand and to 
pass on the inereased costs to 
the public in higher prices for 
our products. We do not see our 
responsibility in that casual light. 


The Chrysler representatives have 
told the union and the federal and 
state conciliators that we still are 
willing to discuss this situation and 
to arrive at a reasonable settle- 
ment. And that is our position re- 
gardless of the call to strike. 





DeSOTO DEALERS OUTLETS FOR CARE—Twenty-three Detroit DeSoto-Plymouth dealers 


are now outlets for 


CARE, non-profit organization which transmits food and clothing ge 
lenn 


es to Europe. Shown, left to right, are Jack Rose, Louis Rose Co.; Glenn Walker, 


a 
Walker inc.; C. H. Harrison, C. H. 
Rumford, George Rumford Motor Sales Co., 


re executive director, Detroit CARE Comm 


ngemnen See ¥ ne Se 
a jour, ckey- . 
ittee, dist ~ ue, 


Co.; Eugene Wallace and Soares 
e 
tributed CARE promotional material 


ple ards to the dealers at a group meeting. 








state labor mediation board, had 
repeatedly warned union officials 
that a shutdown of Michigan 
plants would violate provisions of 
the state’s Bonine-Tripp labor law. 

This law specifies that a state- 
conducted strike vote must be held 
in advance of any strike. The 
UAW ignored this requirement in 
staging the Chrysler strike. 

Matthews said the union would 
fight any legal action taken by 
the state as a test case of the 
law. The state statute does not 
apply because Chrysler is an in- 
terstate business, he maintained. 

Weckler had sent a letter to all 
Chrysler employes three days be- 
fore the negotiations collapsed, in 
which he observed that “a strike 
seldom, if ever, gets any more for 
the employes than they can get 
without striking.” 

“A strike does nobody any good,” 
he wrote. “Everybody suffers—the 
employes, their families, the com- 
pany, the dealers, the people who 
wish to buy cars and trucks, and 
the communities in which we all 
live and work.” 

+ * a 


AuUtHOUGE Chrysler does noi 
have a union shop, virtually 
all hourly-rated workers heeded 
the strike call and stayed there- 
after on “the street side” of the 
picket lines. Several thousand 
UAW-affiliated office workers and 
engineers also walked out. 

Weckler and Conder charged 
that the UAW had distorted Chrys- 
ler profit figures in a series of 
pre-strike ads which the union 
published in daily newspapers. A 
Chrysler spokesman pointed out 
that the company’s net profit was 
at a rate of only 4.4 percent of 
sales in the first quarter of this 
year, compared to as much as 10 
percent for some other auto com- 
panies. 

Conder, who has been Chrys- 
ler’s labor chief since 1941, simi- 
larly denied a union claim that 
the company had estimated a 17- 
cent raise would restore employe 
purchasing power to the level 
after the second round of wage 
increases was granted a year ago. 

“We never made such an esti- 

mate,” Conder said. “They have 
been getting all their purchasing 
power data from the dubious cal- 
culations of the U. S. Bureau of 
Labor Statistics.” 


Negotiations were terminated at 
7:20 p.m. last Tuesday night after 
all-day sessions in the Detroit of- 
fices of the Federal Mediation and 
Conciliation Service. Wages had 
been the sole topic of conversation 
since the negotiations were opened 
on Feb. 27. 

+e + + 
(CHRYSLER CORP. plants affect- 
ed by the strike are as fol- 
lows: 

Detroit area: Kercheval Ave. 
(DeSoto and Chrysler bodies); Jef- 
ferson Ave. (Chrysler assembly); 
Dodge Main (Dodge car assembly 
and the company’s largest plant 
with 25,000 workers); Dodge Truck 
assembly; Amplex (powdered met- 
al parts); Dodge Forge; DeSoto 
assembly; Highland Park engineer- 
ing division; Plymouth assembly; 
John R. Ave. parts warehouse; 
Lynch Road (sub-assembly). 

Marysville, Mich.: Chrysler’s 
biggest parts plant. 

Indiana: Parts and sub-assembly 
plants at New Castle and Koko- 
mo; Plymouth assembly plant at 
Evansville. 

Los Angeles: Assembly plant for 





GM Ordered to Bargain 


On Group Insurance 

DETROIT. — An NLREB trial 
examiner ruled last week that 
General Motors must bargain 
with the UAW-CIO on a group- 
insurance plan for employes. J. 
J. Fitzpatrick, the examiner, 
said refusal to negotiate on the 
plan constituted a violation of 
the Taft-Hartley law, pointing 
out the full NLRB recently 
ruled pensions were also a prop- 
er subject of collective bar- 
gaining. 

A union charge that General 
Motors had coerced workers 
into signing up for its insurance 
plan was dismissed. The cor- 
poration announced it would 
appeal the decision to the full 
NLEB. 








AWARDS GALORE—Nash dealers of Chicago held a 
cently for what is believed to be the first 





metropolitan dealer meeting re- 


mass distribution'' of Nash Motors’ select 


dealer awards. The 23 dealers of Cook county are all second-time holders of the 10-point 
award. The dealerships include Beverly Nash Motors, Inc.; Blue Island Nash Sales; Nash 
Northside, Inc.; Chicago Nash, Inc.; Jenson Nash Sales, Inc.; Cicero Nash Sales & Service 


Inc.; Collignon Nash; H. 
Hauser Nash 


D. Maggio Nash Co.; Haeger Nash Sales, Inc.; Pulver Nash, Inc.; 
Sales, Inc.; Isaacson Garage & Motor Sales Co.; Logansquare Motors, Inc.; 


Northtown Nash, Inc.; Barrow Brothers, Inc.; Sherman Nash Co.; Suburban Nash Sales Co. 
Inc.; Roseland Nash Sales, Inc., South Racine Nash Sales; Iversen Nash Sales, Inc.; South- 
town Nash Sales, Inc.; Tourist Motor Sales Co., and Austin Auto Mart, Inc. 





Obituaries 


Ex-GM Research Chief, 


Dr. Clements, Dies at 73 

WESTERVILLE, Mich. — Dr. 
Frank O. Clements, 73, former di- 
rector of General Motors Research 
Laboratories, died May 7 at his 
home here. He was a pioneer in 
the development of chemical en- 
gineering. 

Dr. Clements was_ graduated 
from Otterbein college in 1898, later 
becoming an instructor at Ohio 
State university, where Charles F. 
Kettering was one of his students. 
Dr. Clements joined Kettering as 
technical director of GM’s new 
laboratories, remaining until his 
retirement eight years ago. 

* * 


Matthews Dies Suddenly; 


Headed Packard Federal 


NEW YORK.—Funeral services 
for Albert S. Matthews, 64, presi- 


Dodge and Plymouth cars and 


forces of executives, 
foremen and “white collar” work- 
ers were allowed to cross the picket 
lines Thursday at only three plants, 
a Chrysler spokesman reported, in- 
cluding the Highland Park admin- 
istration offices. Such employes 
were barred altogether from three 
other plants, he said, while only 
handfuls of top executives were 
permitted to enter offices in seven 
other plants. 

A company spokesman estimated 
Thursday that the 75,000 strikers 
were losing $900,000 a day in wages. 

In other labor developments 
last week, Nash assembly and 
body workers in Wisconsin ap- 
proved strike action should pres- 
ent wage negotiations in Detroit 
end in a deadlock. 

General Motors locals also were 
taking strike votes last week. The 
UAW has notified GM that it would 
consider their contract as void if 
@ new accord is not agreed upon 
by May 28. 

The union’s strategy calling for 
“blockading” one auto maker at a 
time in a strike dispute seemed 
to preclude, however, the possibil- 
ity of shutdowns of Chrysler com- 
petitors. 

This technique, first introduced 
by Reuther in the GM strike two 
years ago, is designed to exert all 
possible economic pressure on one 
producer while letting other com- 
panies continue to build and sell 
cars. 

Meanwhile, Libbey-Owens - Ford 
and Pittsburgh Plate Glass agreed 
on a year’s extension of their CIO 
contracts without a wage increase. 


dent of Packard Federal Corp. of 
New York and pioneer in oil and 
automotive fields, were held May 
6. Mr. Matthews died unexpectedly 
at his Riverside Drive home May 
5. He had worked as usual the 
day preceding his death. 


* * + 


Bowden Duff 
COLUMBIA, La.—Bowden Duff, 44, loca! 
automobile dealer, was drowned in a pit on 
the river side of the levee about a mile 
north of Columbia, Apr. 


* * . 


W. B. Parkhouse 
NEW ORLEANS.—W. B. Parkhouse, 75, 
retired New Orleans automobile dealer, died 
here Apr. 20. A native of Devonshire, Eng- 
land, he came to this country as a boy and 
was for many years head of the Parkhouse- 
Franklin agency. 
. . 7 
O. K. Upchurch 
GREENVILLE, 8. C.—O. K, Upchurch, 
72, former president of Upchurch Motor 
Co. here, died May 2 following a long 
illness. 
. . . 
Fred A. Law 
HARTFORD, Conn.—Fred A. Law, 80, 
believed to be the designer of the first 
gasoline automobile built in the U. 8. along 
European lines, died Apr. 30. In 1891, 
Mr. Law assisted in the production of an 
automotive gasoline-type engine at the 
plant of National Machine Co. here. At 
that time Mr. Law was head of the mode) 
room of the Pope Mfg. Co., and was in 
charge of the development of the Columbia 
gasoline and electric vehicles. 
. . . 


Floris M. Nichols 
NORTH WOODSTOCK, N. H.—(UTPS) 
—Floris M. Nichols, 69, head of F. M. 
Nichols & Son (Hudson) for many years, is 
dead here. He was a native of Lunenburg, 
Vt., and had served North Woodstock as 
street and water commissioner, fire warden 

and chief of the fire department. 

> 


Ernest Stenmark 
GLENDIVE, Mont. — Ernest Stenmark 
(DeSoto-Plymouth) died of a heart afflic- 
tion while riding on a bus between Terry 
and his home city of Glendive. 
. 


Joseph H. Martlew 

SYRACUSE, N. Y.—Joseph H. Martiew, 
60, retired automobile dealer, died May 3 
in Onondaga general hospital after a six 
months’ illness. For many years he had 
operated a Ford dealership on W. Genesee 
St. and in 1940 was named manager of the 
used-car department of Cook Motors, Inc. 


Willys Goal in 1948 


Is 190,000 Vehicles 


CHICAGO.—Willys-Overland Mo- 
tors has set a goal of 190,000 Jeeps 
and jeepsters this year, James D. 
Mooney, president and chairman, 
said here last week at a press con- 
ference in advance of the first 
public showing of new Jeep and 
Jeepster models at the Stevens 
hotel. 

Also in advance of the public 
unveiling, Mooney was host at a 
luncheon meeting to a group of 
prominent Chicago businessmen. 
Dealers gathered in the evening 
for a dinner meeting sponsored by 
Butler Motors, Inc., distributors. 





GRADUATES OF THE FORD merchandising school from the Midwest region held the first 


of a series of get-togethers recently in Chicago. The meeting opened wit 


and the afternoon was spent 


» in discussing mutual problems and exchangin 
experiences in application of knowledge obtained throu 


@ noon luncheon 
ideas and 
d school. Followin 


gh the 
dinner, the group attended a boxing show. ae with he graduates were members o 
: e 


the regional st 


district managers and three dea 
Kelly, merchandising school director, was among the quests. 


rs who served as counselors. Crosby 
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Shift to South and West 
New Auto Standings Show California 
Leading by Half Million 


(Continued from Page 2) 


with 51.67, Mountain 41.67, Pacific 
41.63, West North Central 31.64, 
East North Central 28.30, Middle 
Atlantic 27.16, New England 25.28 
and West South Central 24.08. 
Present standings on total 
registrations in cars show the 
East North Central region still 
with 7 

Then comes the Middle Atlantic 
with 56,495,142; Pacific, 3,973,730; 
South Atlantic, 3,506,020; West 
North Central, 3,455,458; West South 
Central, 2,649,739; New England, 
1,992,854; East South Central, 1,502,- 
974, and Mountain, 1,120,762. 

* t * 


N TRUCKS, here’s the 1947 line- 
up: East North Central, 1,122,- 


Attorneys Admit 
Eaton Was Client 
In K-F Fiasco 


DETROIT.—Threatened with con- 
tempt-of-court proceedings, Marvin 
C. Harrison and Allan Hull, Cleve- 
land attorneys, last week revealed 
that Cyrus Eaton, head of Otis & 
Co., was the client for whom they 
acted in the Kaiser-Frazer stock 
fiasco. 

Harrison had previously testified 
at an SEC hearing that he had 
numerous conferences with Eaton 
over the years, but refused to say 
whether he talked over a stock- 
holder’s suit with Eaton prior to its 
being filed Feb. 9. 

Hull admitted at the same hear- 
ing that he visited Detroit Feb. 9 
in the interest of a “client” to as- 
certain whether a stockholder’s suit 
would be filed against Kaiser- 
Frazer Corp. 

Prior to a show-cause hearing 
last week, both attorneys refused 
to identify their client, on the 
grounds of privilege between client 
and attorney. 

During the hearing, Harrison ar- 
gued that the whole SEC investiga- 
tion of the K-F stock deal was void 
because not a single member of the 
investing public lost money on it. 
He branded the investigation as 
being “one-sided” and all against 
Otis & Co. 

The stockholder’s suit filed against 
K-F Feb. 9 by James Masterson, 
Philadelphia lawyer, in Michigan’s 
Wayne county court was one of 
the reasons given by Otis & Co. 
for backing out of K-F’s recent 
stock offering. 

Meanwhile, today (May 17) in 
Cincinnati SEC officials will explain 
to a federal judge why it is at- 
tempting to subpena the telephone 
records of the Portsmouth Steel 
Co., Ohio supplier to Kaiser-Frazer. 

Eaton is a director of Ports- 
mouth, which has an injunction 
pending against the Ohio Consoli- 
dated Phone Co., restraining it 
from turning over any record of 
calls. 


Freedom-Valvoline 


Ups Johnston 


FREEDOM, Pa. — Election of 
Harry I. Johnston as a director 
and vice-president in charge of 






Harry I. Johnston 8. J. Dunmire 


sales for Freedom-Valvoline Oil Co. 
is announced by Earle M. Craig, 
president. Johnston succeeds C. J. 
Lerouz, who entered business for 
himself. 

Johnston, formerly manager of 
sales under Lerouz, will be suc- 
ceeded in that post by Harold J. 
Dunmire. Johnston has been with 
_ a for 27 years and Dunmire 
or 18. 


Benson Ford Back 
DETROIT.—Benson Ford, direc- 
tor of the Lincoln-Mercury divi- 
sion, returned to work last week 
following a three-week illness. 


638; Middle Atlantic, 954,831; West 
North Central, 861,720; South At- 
lantic, 853,798; West South Central, 
795,503; Pacific, 728,227; East South 
Central, 470,933; New England, 369,- 
893, and Mountain, 363,926. 
Combined car and truck reg- 
istrations for 1947 leave the 

East North Central up in front 

with 8,176,427. 

Middle Atlantic is second with 
6,449,973; Pacific, 4,701,957; South 
Atlantic, 4,360,818; West North Cen- 
tral, 4,317,178; West South Central, 
3,445,242; New England, 2,362,747; 
East South Central, 1,973,907, and 
Mountain, 1,484,688. 


* * * 


H= ARE the comparative reg- 
istrations for the regions: 

East North Central—Cars, 7,053,- 
889 in 1947, 7,004,931 in 1941, for a 
gain of 48,958; trucks, 1,122,538 in 
1947, 874,967 in 1941, for a gain of 
247,571. 

Middle Atlantic—Cars, 5,495,142 
and 5,539,441 for a loss of 44,299; 








GOODYEAR MEN HONORED—P. W. 
presents the Paul 


W. and Florence 8B. Litchfield Awar 
assistant district manager at Los Angeles, as “best ‘A’ store manager’’ for | 





Litchfield, Goodyear Tire & Rubber chairman, left, 


medal to Clarence A. Wheeler, 
947. Others 


honored are, left to right, Walter B. Allen, store manager, Erie, Pa, ‘‘best ‘C' store man- 
ager," and Philip K. Coe, manufacturers sales, Detroit, ‘best domestic wholesale salerman."’ 





trucks, 954,831 and 750,855 for a 


gain of 203,976. 

Pacific—Cars, 3,973,730 and 
3,487,918 for a gain of 485,812; 
trucks, 728,227 and 514,168 for a 
gain of 214,064. 

South Atlantic—Cars, 3,506,020 
and 3,230,955 for a gain of 275,065; 
trucks, 853,798 and 562,935 for a gain 
of 290,863. 

West North Central, 3,455,458 and 
3,484,442 for a loss of 28,984; trucks, 
861,720 and 654,614 for a gain of 
207,106. 

West South Central—Cars, 2,649,- 


739 and 2,475,029 for a gain of 174,- 
710; trucks, 795,503 and 641,123 for 
a gain of 154,380. 

New England—Cars, 1,992,854 and 
1,872,144 for a gain of 120,710; 
trucks, 369,893 and 295,259 for a 
gain of 74,634. 

East South Central—Cars, 1,502,- 
974 and 1,391,290 for a gain of 111,- 
684; trucks, 470,933 and 308,451 for a 
gain of 162,482. 

Mountain States—Cars, 1,120,762 
and 1,037,939 for a gain of 82,823; 
trucks, 363,926 and 256,877 for a 
gain of 107,049. 





Ward Reports 
Shop Expansions 
Are Paying Off 


PONTIAC.—The Pontiac service 
operation is in high gear, L. W. 
Ward, general sales manager, re- 
ported last week following an in- 
tensive survey trip through the 
South and West. This latest excur- 
sion brought to more than 35,000 
the miles traveled by Ward on 
inspection trips during the last 
year. 

“Dealers who have improved 
their facilities—and I find them in 
the majority—are obtaining sev- 
eral times the increase in customer 
labor, repair orders and parts sales 
made by the dealers who have not 
expanded,” Ward said. “One dealer 
I met on my most recent trip 
doubled his space and raised cus- 
tomer labor sales 66 percent. Most 
Pontiac dealers not only are add- 
ing to facilities but are training 
or hiring additional manpower and 
going after “plus” business. 

“Most equipment manufacturers 
now seem to be able te provide 
dealers with needed time-saving 
equipment. This equipment obvi- 
ously increases the owner’s confi- 
dence in the dealer’s service.” 





Choice territories open 


Fast sales ...nice profits on the 


hor hor 


BRAKE RELINER 


18” YORE with 
UNIVERSAL 


12” YOKE with 
UNIVERSAL \ 


Here’s your chance to get in early on a brand new market . . 


RIVETLESS 







ON EACH SIDE 


QUICK ACTING 
OGG 


Le TIMING 





EQUALIZING 
PRESSURE BAND 





rivetless brake relining! 


The Hot Shot Brake Reliner quickly and easily bonds brake 
lining to brake shoes without rivets. That means more brake sur- 


face... less drum scoring . . . longer brake life. 


ADJUSTABLE LOCATING STOPS 
OF STANDARO 


crocs 
AOPTIONAL £0U-",) 


OPERATING LIGHT 


~ o%) 11% ano 12” anviis 






ess), 3 





ree ee 


EASY TO SELL 


yy Bonds the lining to the brake 
shoe—no rivets! 


Bonds in 1 minute (hot proc- 


minutes (cold). 


3% to 5c an hr. to operate 
Lessens grit or dirt scoring 

Up to 30% longer brake life 
10% more brake surface 


Averages 75% reduction in 
brake lining inventories 


Best of all, the Hot Shot accommodates 95% of all passenger car 
shoes; uses heat, pressure and phenolic cement. It’s easy to 
operate, fast and economical. It’s a natural profit maker for 
any service shop. Retails at only $375.00, F.O.B. Plymouth, 
Mich. (Timing clock at extra cost). 


All this means there’s a natural market 
for distributors . . . with quick turn- 
over and high profits. Find out how 
you can get yourself an exclusive 
territory. Send the coupon TODAY! 


Spanich Manufacturing Co. 


Detroit 26, Michigan 


# 


NorGuor 
BRAKE RELINER | “~~ 


ce 





NEEDED BY ALL AUTOMO- 
BILE DEALERS, GARAGES, 
SERVICE STATIONS, AND 
FLEET SERVICE STATIONS 


3406 Union Guardian Building 


Please send me complete information on the profit-making Hot 
Shot Brake Reliner and territories that are open. 
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509 Terminal Sales Bidg., 
Portiand 5, Oregon 














UNIVERSAL UNDERWRITERS plans your orotec- 
tion. 


Specialized . . . planned insurance coverage is the 
sound answer to the unusual fire hazards that 
threaten automobile dealers. 


Gasoline, paint spraying, welding—these are unusual 
hazards ... additional dangers! 7 demand addi- 
tional protection! 


Universal Underwriters protects you against finan- 
cial loss by basing your coverage on twenty-six 
years of experience in providing protection for 
thousands of automobile dealers. 


Include Universal Underwriters in your plans—we 
include you in ours. 


FREE! 





New, illustrated booklet. 
How authorized automobile 
dealers have saved $7,000,000 


Fire. 
di 
Wradeteren through specialized insurance 
protection. Write today! 
and 
Allied 
Insurance 





1205 Natl. Bank of Commerce 
Bidg., Norfolk, Va. 





AERO-TON 


3-WAY 


® Rear Alone 





| to tl units—33/,% 


write for further details. 
12 or more—40% 
Terms: 2% on cash with order 


Dealers 
ONLY js 50 
List 
C.0.D. Shipments F.0.B. Detroit 


Discounts: 
JOHNNY MOTOR SALES, Inc. 


FOR YOUR 


PROTECTION 








1000 R. A. LONG BLDG., KANSAS CITY 6, MO. 


204 South Beverly Drive, 
Beverly Hillis, Calif. 


REAR SEAT 
SPEAKER 


CONTROL 


® Front Alone 
® Both Together 


DOUBLES Auto Radio Pleasure! 
ELIMINATES Front Seat Blast! 


Offer your customers complete auto radio reception 
with the most modern, acoustically engineered, beau- 
tiful chrome design rear-seat speaker on the market. 
Fits ALL cars—each unit is complete — easily and 
quickly installed—fully guaranteed. Order direct, or 


| ‘Three-million-volt 


; heavy currents harmlessly around 
| passengers. 


| 


| inches above the engineer’s head 


}as he sat in the car, he did not 





cost parts makers more than 12%: 


worked last year—an increase of 
38% percent over the previous year. 

These figures were compiled by 
the Automotive & Aviation Parts 
Manufacturers, Inc., in a survey on 
the so-called “fringe benefits” 
granted by its members. 


Among the “hidden payroll costs” 


Big Three Make 
Bait for Some 


K-F Dealers 


Some Kaiser-Frazer dealers are 
blazing trails in merchandising out 
of necessity. 

Inasmuch as K-F is a newcomer 
to the auto industry, dealers na- 
turally meet more sales resistance 
than in other lines. As a result, 
they are facing the problems of 
merchandising sooner than dealers 
in other makes. 

Some of the dealers have folded 
| up. Others have risen to the chal- 
lenge. 

Those who are making a go of 
it are finding that the used-car 
market offers them an excellent 
selling tool. 








are active in the used-car business 
|}and carry a good stock of late 
|model popular cars. A customer 
| comes in, attracted by a used “Big 
Three.” The dealer makes no at- 
tempt to sell him a Kaiser or a | 
Frazer at first. 

He gives him a good demonstra- 
tion of the used car, a sales talk, 
and then goes into the price. 

Seemingly as an after-thought, 
he says something like this: 

“Say, while you're here, you 
might try a ride in this new Kais- 
er that just came in.” 

Of course, Kaisers and Frazers 
;}are big, well-made cars, and as 
| the dealers tell it, the customer is 
; sold at once, for he can get a new 
“Big Three” used car. 

And even if it doesn’t work, the 





r ik A [ dealers still make money in’ the 
used-car business. 


Ford of Canada 
‘Adds 4 Officers 


WINDSOR, Ont. — Four newly- 
created offices were filled at a meet- 
ing of the board of directors follow- 
ing an annual meeting of share- 
holders of Ford Motor Co. of Can- 
ada, Ltd., last week. Rhys M. Sale, 
vice-president, was elected to the 
new office of executive vice-presi- 
dent. Robert S. Bridge, director of 
manufacturing; J. M. Cochrane, di- 
rector of purchasing, and Gregory 

'G. Kew, treasurer and director of 
| finance, were elected as vice-presi- 
| dents. 

| Douglas B. Greig was re-elected 
| president of the company; Frank 
|G. Batters as secretary and assist- 
| ant treasurer, and Gordon G. Dewar 
as assistant secretary. Members of 
the board of directors are Ernest 


| R. Breech, executive vice-president | 


| of Ford Motor Co. of Dearborn, 
Mich.; Bridge, Cochrane, Henry 
| Ford II, Greig, Kew and Sale. 


1, No Need 1 to : Cow 


| Tests Prove Cars and Planes 
Safe in Lightning 
TRAFFORD, Pa.—Recent tests 
at the Westinghouse laboratory 
here offer reassurance to those 
| who must drive or fly through se- 
| vere electrical storms, it was an- 
|}nounced last week. 
lightning 
| strokes produced by a giant surge 


|} generator were fired at a _ steel- 
|topped automobile while an engi- | 
|meer sat at the wheel and at a/| 


model Constellation airliner Both | 
automobile and airplane acted as | 
lightning-proof cages diverting the 





Although “lightning” struck 





Rising Costs of Fringe 


Survey of Parts Makers Shows ‘Hidden Payroll 
Rose 38% Percent Last Year 


DETROIT.—The “hidden payroll” | 






For instance, many K-F dealers | 


Kaiser or Frazer for the price of a} 
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or “fringe benefits” included in the 
association’s survey were vacation 


cents ,an hour for every manhour | payments; Christmas or other spe- 


cial bonuses or profit-sharing plans; 
payments for holidays not worked; 
legally-required payments such as 
federal social security and state 
unemployment compensation, pen- 
sions and hospitalization insurance. 

Although the 1947 overall aver- 
age cost of 12% cents was based 
on 163 reports from 198 plants, 
the association said last year’s 
data failed completely to reflect 
the whole increase properly 
chargeable to 1947 negotiations. 

“Where companies first granted 
pay for unworked holidays,” it 
pointed out, “from one to five of 
the frequently recognized holidays 
had passed when negotiations were 
completed and this item of cost 
will increase substantially and au- 
tomatically in 1948.” 

The companies reporting in the 
survey furnished nearly 360,000,000 












|manhours of work to factory em- 


ployes in 1947 and paid out in ex- 
cess of $45,000,000 for the collateral 
payroll costs in addition to general 
wages. On the basis of 2,000 man- 
hours of work per year, this total 
“fringe” expense approximated 
$250 per worker. 

A breakdown of returns by areas 
showed an overall average “fringe” 
cost of 13.6 cents an hour for De- 
troit; 11 cents for Michigan plants 
outside Detroit; 12.2 cents for the 
Midwest and West, and 12.9 cents 
for the East. 

One company’s collateral costs 
ran as high as 35.1 cents an hour, 
the association reported. Other 
instances of such above-average 
costs usually reflected operation 
of profit-sharing or similar vol- 
untary plans which yielded large 
benefits to workers. 

Of the 198 plants surveyed, 135 
give paid vacations while 61 pay 
a bonus in lieu of vacations. Sixty- 
five grant Christmas or other spe- 
cial bonuses or profit-sharing pay- 
ments, while 124 compensate their 
workers for non-worked holidays. 

Twelve plants reported they are 
operating pension plans, while 84 
have life insurance systems; 26, 
medical or accident insurance, and 
28, hospitalization insurance 








WORMAN 


ALUM 


N UM 


JEE-CAB 


CARRIES THE MAIL 





Designed for Rural Letter Carriers 





The Worman Mail Carrier 
Jee-CAB affords protection 
for the rural letter carrier 
and his mail load in all 
kinds of weather. 

The aluminum Jee-CAB 
mounted on a Jeep does 
not change the Jeep’ s cen- 
ter of gravity or reduce the 
Jeep’s carrying capacity. 
< The front doors feature 
a finger tip control for low- 
ering and raising the 
SAFETY GLASS windows. 
A full size maximum win- 
dow opening (1114x19in.) 
provides ample space for 
servicing rural mail boxes, 


Dealers contact your Willys-Overland Distributor or write to 


LAUREL C. WORMAN, 


INC. 


1621 MADISON AVE., TOLEDO, OHIO 








service business and parts sales 
house organ service plan 


“CHIEF CHATS* ... 


... Best Sales and 
Cood-Will Promotion Yet!”’ 


Yes, house organs sent to customers and employees by auto dealers are proving 
most successful sales and good-will promotion. 
ized house organ service to dealers everywhere. 
write today for details of our individualized 


Wm, C,. Stanlik, Vice-Pres. and Gen’! 
Mer., Franklin-Weber Motors 


We offer a complete individual- 
Increase customer good-will .. . 





*Name of Franklin-Weber Motors’ house organ 


CHARLES S. TEMKIN 





12040 Jos. Campau 


| feel the slightest tickle. There sae | 


Detroit 12, Mich. ||| ° 4@mage to the car or the plane 


except for a small scorched spot 
'on the metal top of the car. | 





189 W. MADISON ST. 


Automotive Advertising 





CHICAGO 2, ILL. 
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Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 
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SALES MANAGER 


CLASSIFIED WANT ADS 





Kindly Acknowledge 


Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise al! respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 
AUTOMOTIVE NEWS 


HELP WANTED 


SOUTHERN CALIFORNIA DEALER in 


popular car and truck line needs top- 
notch general manager, capable super- 
vising accounting and taxes of this cor- 
poration; also control parts, service and 
sales departments. This dealer is also 
willing to sell part interest in dealership, 
to one acceptable with financial back- 
ground and definitely must have the 
above experience and qualifications. Box 
2333, c/o Automotive News, Detroit 26. 


-1 SERVICE MANAGER WANTED — 
Chrysler - Plymouth dealer established 
same location 13 years in city with good 
housing conditions wants volume-minded 
service manager. Have 10,000 square feet 
devoted to service. Nine twinpost lifts. 
Clayton analyzer. Bear equipment. Ale- 
mite oil bar, new Alemite equipment. 
Service department completely equipped 
with best modern equipment. Service 
manager must be thoroughly sold on 
Pennzoil Follomatic Customer Follow Up 
System, must have thorough knowledge of 
Chrysler-Plymouth cars, must have thor- 
ough knowledge of parts department per- 
taining to service. Brand new parts de- 
partment with complete line of Mopar 
parts and accessories. Service manager 
must know factory procedure and how to 
handle customers. Right man will have 
complete authority over service opera- 
tions. He must know service. We are 
looking for above man. Can you qualify? 
Do not want cheap man. We are pre- 
pared to pay salary and percent of service 
department profits. If you know you can 
ualify, write or apply in person to The 
ohnson Motor Company, 119 North Main 
Street, Middletown, Ohio. Phone 2-6501. 


with minimum of five 
years’ experience. Must be a man of 
action and results, having the ability to 
train and direct a future sales force of 
15 men. Excellent pay with incentives. 
To be located in a Middle Atlantic state 
with a Kaiser-Frazer distributor. Box 
2338, c/o Automotive News, Detroit 26. 


CADILLAC SERVICE MANAGER. Large 


mid-western distributor wants man 33-45, 
experienced in Cadillac service. Must have 
ability to operate and increase business 
in shop now doing 15 to 17 thousand 
monthly. Salary and commission. Excel- 





(U. 8S PRODUCTION ONLY) 
Week Week dan, 1 dan. 1 
Ended Same Ended Total to to 
May 15, Week May 8, May, Mayi7, May 15, 
1948 1947 1948* 1948* 1947* 1948* 
CHRYSLER 5,030 4,348 11,258 16,288 270,994 298,287 
Chrysler 743 2,401 3,144 36,991 438,326 
DeSoto 592 a 1,819 2,441 27,591 32,932 
Dodge ..... 1,583 407 4,496 6,079 76,328 86,488 
Plymouth 2,112 3,941 2,512 4,624 130,084 135,541) 
FORD ...... 5,195 =: 115, 116 4,658 9,853 282,215 183,776 
Ford : 1,984 11,925 1,592 3,576 222,198 140,861 
EE ete A 874 643 866 1,740 11,784 7,282 
MOONE: ods bce caer: 2,337 2,518 2,200 4,537 48,233 35,633 
GENERAL MOTO 24,258 24,992 17,875 42,1383 519,595 582,583 
Ey on wee soos «=O ER 1,548 5,576 8,988 92,235 102,746 
SES 5 Shas teaeaes 1,512 1,028 1,569 3,081 21,061 20,150 
Chevrolet ....... 14,667 11,997 2,003 16,670 253,694 290,812 
Oldsmobile ....... 2,158 3,425 3,916 6,074 71,333 72,658 
EE oie cules is 2,509 3,994 1,811 7,320 $1,272 96,217 
KAISER-FRAZER 4,380 2, 4,483 3,863 32,350 68,178 
Frazer ..... 1,627 1,348 1,715 3,342 15,360 25,918 
Kaiser ... 2,753 892 2,768 5,521 16,940 42,260 
CROSLEY Wi 317 733 1,474 6,553 10,821 
HUDSON 2,896 2, 3,090 5,986 47,087 49,727 
a ere 2,801 2,043 2,798 5,599 45,380 50,526 
PACKARD ... 2,382 624 2,379 4,761 17,274 30,615 
STUDEBAKER 3,230 2,456 3,279 6,559 46,639 60,325 
WILLYS}t .......... 546 681 564 1,110 12,278 13,750 
Total Cars, U. 8S. . 51,509 55,478 51,117 102,626 1,280,325 1,348,588 | 
‘Station wagons. *Revised. 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week dan, 1 Jan. 1 
Ended Same Ended Total to to 
May 15, Week May 8, May, May 17, May 15, 
1948 1947 1948* 1948" 1947* 1948* 
CHEVROLET ..... 7,914 357 7,404 15,318 120,731 147,290 
CROSLEY .... 41 119 33 74 859 1,366 
DIAMOND T ...... 234 326 216 450 6,458 5,336 
83 a s6coo 0a 0a 1,674 3,573 3,731 5,405 69,470 65,444 
FEDERAL 113 75 124 237 3,439 2,354 
FORD —. 6,268 7,501 15,062 118,333 126,476 
EE hots eek ok koe bis 1,504 1,417 1,489 2,993 26,047 30,633 
a... a ay 126 ee as 2,011 shales 
INTERNATIONAL 3,644 3,265 3,633 T2977 55,921 68,639 
Se 251 494 217 468 7,757 5,368 
OS eer ee 312 4385 285 597 9,187 6,192 
STUDEBAKER ....... 640 1,335 5AA 1,184 25,298 22,490 
I  s. sas be oh o's 274 339 275 549 7,290 5,487 
WILLYS ......... 2,412 1,923 2,537 4,949 33,462 45,996 
MISCELLANEOUS 416 339 416 832 7,242 7,923 
Total Trucks, U. S. . 26,990 20,491 28,405 55,395 493,503 540,994 
Total Cars, Trucks 
ae a Ase be aneeese 78,499 75,969 79,522 158,021 1,773,828 1,889,582 
Total Cars, Trucks 
Canada tS 5,094 4,764 5,418 10,512 94,388 89,649 
Grand Total, 


Cars and Trucks 


U. S. and Canada .. 83,593 80,733 = 84,940 = 168,533 1,868,216 1,979,231 


*Revised. Miscellaneous includes Autocar, Corbitt, Diveo, Marmon H.. 
Brockway, Four-Wheel Drive, Sterling, etc. 


Output Hits New °48 Low 
As Chrysler Goes Out 


(Continued from Page 1) 





ering from the steel crisis more 
rapidly than expected. Indica- 
tions were that, despite the strike 
at Chrysler, this week’s vehicle 
output might show an appreci- 
able upturn at other plants. 

General Motors officials reported 
that its divisions were in a much 
better material position than had 
been anticipated although the situ- 
ation was still “far from healthy.” 
Spokesmen were optimistic that 
GM would be able to continue in 
the coming weeks without further 
cutbacks in schedules. 


* + * 
( pPTDsM among independent 
vehicle makers was _ slightly 


more enthusiastic. 


Packard officials said they had 
enough steel coming in to con- 
tinue present high schedules well 
into July and that further in- 
creases might be forthcoming 
after that. 

Nash, Hudson, Studebaker and 
Willys show no sign of having to 
curtail schedules that have been at 
a postwar high for the past few 
weeks. 

Reports last week were that Gen- 
eral Motors, Chrysler and Ford 
were registering complaints with 
steel suppliers about preferential 
customer treatment. 

* * * 

ILLYS-OVERLAND even found 

it possible last week to begin 
production of assembly-line pilot 
models of its new sports phaeton, 
the jeepster. Willys expects to turn 
out 500 of these models in June. 

Meanwhile, the steel industry 
made another stride toward ad- 
vancing production to pre-coal- 
strike level. Its operations last 








week were at 94 percent of ca- 
pacity. 

Steel officials expected further 
improvement this week, but not as 
sharp as in the two weeks previous. 


It was the opinion of automakers, 
however, that no matter how fast 
the steel industry recovers from the 
coal strike, the vehicle production 
lost during recent plant shutdowns 
was lost forever. 

* * * 

= some of the larger steel 

firms were forced to curtail 
operations because of the coal 
strike, it was explained, it meant 
a loss of semi-finished output. Many 
auto builders had been receiving 
this type of material and having it 
converted into finished steel by 
other companies. 

Such operations were affected 
seriously, it was said. 

Apparently the steel production 
that was lost cannot be made up, 
and therefore the resulting loss of 
car and truck output can be called 
“gone,” too. 

The walkout of coal miners 
March 15 broke in upon one of the 
steel industry’s most active periods 
for the shipment of its products, 
the American Iron & Steel Institute 
reported last week. 

If the same high rate had been 
permitted to continue through the 
balance of the year, it was said, 
total shipments in 1948 would have 
exceeded the wartime record of 
1944. 


Scoggin-Dickey Buick 
An amendment to the charter of 
the Scoggin-Dickey Motor Co. in 
Lubbock, Tex., permitted the com- 


pany to change its name to 
gin-Dickey Buick Co. 













ACCOUNTANT 


Scog- | 


lent opportunity for right man. Write 
Box 2318, c/o Automotive News, Detroit 
26, Michigan. 


EXCELLENT OPPORTUNITY FOR THE 
RIGHT PERSON EXPERIENCED in 
Chrysler motor parts. References re- 
quired. Layman Motor Company, 317 
Jackson Street, Fairmont, West Virginia. 


GENERAL MANAGER for Dodge-DeSoto 
sales and service operation. Pacific north- 
west. Excellent location. Three quarters 
to one million volume, Wonderful oppor- 
tunity. Applicant must be thoroughly 
experienced, have perfect record and not 
over 46. Investment will be permitted if 
desired. Give full details history with 
photograph. Information will be held in 
strictest confidence. Write Box 2328, c/o 
Automotive News, Detroit 26. 


CHOICE TERRITORIES and key cities 
now open to salesmen calling on new 
and used car dealers. You can make 
go00d money selling tow bars full time or 
side line. Tow Bar Sales Company, 100 
South Clinton Street, Chicago. 


WANTED 
service department in Chevrolet dealer- 
ship in Northern Ohio college town. Mod- 
ern building and equipment. Experience 
necessary. Reference required. Write 
Box 2323, c/o Automotive News, 
troit 26. 


BOOKKEEPER-OFFICE MANAGER want- 
ed for Dodge and Plymouth automobile 
and truck sales and service agency. 
Man or woman interested in permanent 
position who has had Chrysler Corpora- 
tion bookkeeping experience, to take 
complete charge of general ledger and 
financial statement werk. Victor L. 
George, Inc., 1900 Block North Saginaw 
Street, Flint 5, Michigan. 








SALESMEN to represent large eastern tire | 


manufacturer. Best money-maker in the 


business. Some choice protected terri- 
tories open. Write: J. J. Rochlis, Capi- 
tol Tire Company, i6th and Indiana 


Ave., Philadelphia 32, Pa 

WANTED First-class mechanic to take 
over shop in established garage. Small 
town of 1,000 population This garage 
has agency for first line cars and the 
best truck agency in the county. For the 
party who qualifies, arrangements can be 
made for nice living quarters, Good sal- 
ary and pleasant working conditions 
Please answer in own handwriting, giving 
qualifications and experience Box 829, 
Ashland, Kentucky. 

SERVICE MANAGER wanted to assume 
complete charge service operation pres- 
ently employing 15 men, including body 
and paint department, lecated in town of 


45,000 in Eastern Pennsylvania. Salary 
and bonus plan. Earnings will exceed 
$4,000 per year. Box 2330, c/o Automo- 


tive News, Detroit 26 
SERVICE MANAGER. Hudson distributor 
wants a fully qualified man who can 


handle men and customers. State age 
past experience in detail and range of 
previous earnings Hudson Harrisburg 
Motors, Box 265, Harrisburg, Pennsyl- 
vania. 





POSITION WANTED 


To encourage this classification for the 
benefit of our employing readers, Posi- 
tion Wanted ads are accepted at half 
regular rates, namely: 74% cents per 
word for one insertion or two Iinser- 
tions ef the same copy at 12% cents 
per word. Cash in advance. 





Fourteen years' experi- 
Motors, Chrysler, income 
c/o Automotive News, 


ence; General 
tax. Box 2331 
Detroit 26 


| POPULAR NEW 
— Service manager to operate | 


De- | 
| DISTRIBUTORSHIP for popular 








MATTOON (ILLINOIS) AUTO AUCTION 


(For Rates, Etc., See Next Page) 


POSITION WANTED 
ASSISTANT MANAGER or director of 
service. Capable of taking complete 
charge of service and parts. Fifteen 
years’ experience all phases dealer oper- 
ations. Age 39, married. Best references. 
Available June Ist. 
Automotive News, 


Detroit 26. 


AUTOMOTIVE EXECUTIVE, NAPA, dealer 
experience; management, accounting. sys- 
tems, controls. taxes; knowledge parts; 
sales-service minded. 
Reliable, ambitious, capable. A-1 per- 
formance assured congenial firm. Hous- 
ing important. Salary $90-$100. Please 
address Box 3622, Philadelphia 25. 

SALES OR GENERAL MANAGER or can 
do both jobs in medium-sized dealership. 


17 years’ automotive experience with 
Chrysler, Ford, some G.M., dealers. 
branches and _ factory. Familiar with 


merchandising of parts, accessories, serv- 
ice, used cars and trucks. Able to handle 
personnel and training and, more impor- 
tant, can produce profits in all branches 
Prefer Pacific Coast area; contract on 
commission basis; will also buy into busi 
ness to insure permanency if desired 
Best references from banks, finance com- 
panies and past employers. Write M. C 
Long, 400 Granada Bidg., Santa Bar- 
bara, California. 


ACCOUNTANT-CONTROLLER with diver- 


sified factory-dealer experience, including 
budget and expense controls, desires 
change in Los Angeles area. Capable, 


conservative, assume heavy responsibility. 
Confidential inquiries solicited. Box 2332, 
c/o Automotive News, Detroit 26. 


OFFICE MANAGER, ACCOUNTANT, thor- 
oughly experienced all phases of dealer 
operation, office, sales and service, ca- 
pable of taking charge of any size dealer- 
ship, references, New York area. Box 
2324, c/o Automotive News, Detroit 26. 


OFFICE MANAGER AND ACCOUNTANT 
with dealership in Detroit vicinity. Sev- 
eral years’ experience in dealer opera- 
tions with General Motors Corporation. 
F. L. Shotwell, P.O. Box 1006, Allen 
Park, Michigan, Tel. Warwick 8-5335. 


ACCOUNTANT-OFFICE MANAGER: Thor- 
oughly familiar with all phases of dealer- 
ship operation. Preparation of financial 
statements, all tax returns, daily operat- 
ing control, account analysis and inter- 
pretation. College graduate. Box 2325, 
c/o Automotive News, Detroit 26. 


SERVICE MANAGER DESIRES position 
with Oldsmobile or Pontiac dealership in 
southern zone at once; 45 years old, 20 





years’ experience. College and G.M. 
school. Box 2335, c/o Automotive News, 
Detroit 26 


DEALERSHIP WANTED 

GENERAL MOTORS DEALERSHIP pre- 
ferred. Location important——city of 20.- 
000 to 75,000 desired. Location should 
be in California, Oregon or Washington, 
on or near coast. All replies will be held 
in strict confidence. Cash for right deal. 
Box 2336, c/o Automotive News, De- 
troit 26. 

HAVE QUALIFIED with General Motors. 


Chrysler and Ford factories. Desire to 
purchase dealership of 400 cars or larger 


for cash. Replies will be held in strict 
confidence. Box 1920, c/o Automotive 
News, Detroit 26 


CHEVROLET OR G.M. DEALERSHIP 
WANTED—Can qualify with Genera! Mo- 
tors. 200 to 600-car franchise. All re- 
plies strictly confidential. Box 2300, c/o 
Automotive News, Detroit 26. 


DEALERSHIP FOR SALE 
CAR DEALERSHIP in 
town of 50,000 in Lower Michigan in 
good agricultural district. Includes mod- 
ern building two years old, equipment 
and large used car lot adjoining. Box 
2337, c/o Automotive News. Detroit 26. 
BUSINESS OPPORTUNITIES 


Complete line. Over 75 county area. In- 
cluding excellent parts and service opera- 
tion. Showing profit return in excess of 
100% on investment. Located in city 
above 200,000. Will sell all or any part 
to experienced operator who can qualify 
with factory. 
operate account of other interests. 
is a real money maker. 
Automotive News, Detroit 26. 


NEW CARS WANTED 
NEW 1948 HUDSON. dark blue with radi 
and heater William Monroe Layton 


This 


P.O. Drawer 88. Washington 4. D. C 


NEW CADILLAC sedan or 
wanted 
Anderson Auto, Peoria 


Price no object. 
Illinois. 





PACKARDS WANTED 


1948 Convertibles, Station Sedans, 
Customs and all body types. Also 


clean ‘46 and '47 models 


Pueblo Motor Company 
12th and Santa Fe 


Phone 1208 





USED CARS FOR SALE | 





Modern building, 
Coles County Auto 


every Friday noon. 
acres of parking. 
Auction. 


AUTO BUYERS — Best wholesale dea! at 


LEO ADLER, INC., DeSoto-Plymouth. 
3000 Fenkell, 7 blocks east of Livernois, 
Detroit, Mich. UN. 3-740. 


convertible | 
Wire or phone | 


Pueblo, Colo. | 


Write Box 2334, c/o | 


South preferred. | 


trucks. | 


Present owner unable to | 


Box 2329, c/o | 








1660 F 


USED CARS FOR SALE 


FOR SALE FOR $3,500—2% litre Daimler 
4-door sedan. Fluid flywheel, automatic 
Wilson gear box transmission. Aluminum 


body, leather upholstery. The aristocrat 
of all small cars. Actual mileage less 
than 8,000 miles. Shipped to U. S. in 


1940, never driven on highway until Feb 
ruary, 1947. In tip-top condition through 
out. Current 1949 models list F.O.B 
New York City—about $7,400. Will take 
in trade new Lincoln or Cadillac con- 
vertible. Richard H. Haynes, 2139 Book 
Building, Detroit, Mich. CAdillac 9085 





AUTOMOBILE 
AUCTION 


28 MILES FROM CHICAGO LooPr 


Ye Mile East of Lilinols State Line 
(nm Route 30 


EVERY FRIDAY 1) \.u. 
Kunning Over 150 Cara Kach Sale 
Strictly Wholesale 
Dealers Buy—Dealer. Seti 


Buyers coming in by plane or train 
call—we will meet you. Hotel accom 
modations available, transportation fur 
nished. Call early for reservations 
Transports available to move cars. 

Geo, Lawson—Owners—Bud Fennema 


DUTCH STEWART, Auctioners 


Dyer Auto Auction 
Phone 4111-4061 Dyer, Ind. 


Res.: Chicago Heights, TM, 5268V3 
and Lansing 173-M 





WHOLESALE 


1948-47-46 AUTOS 
IMMEDIATE DELIVERY 
ALL MAKES AND MODELS 


SPECIAL PRICES TO 
QUANTITY BUYERS 


Also Large Stock of Convertibles 


IRVIN SACHS 


“‘Philadelphia’s Largest Used Car Dealer’’ 
4539 Chestnut St. Philadelphia, Pa. 
Wire or Phone ALiegheny 4-4450 








Austin’s Auto 


Auction 
Every Thursday 1:00 P.M. 


We serve the central New York area 
Clean Cars Low Mileage 
Dealers Only 


Austin 


Sales & Exchange, Inc. 


WALTON, NEW YORK 
For reservations call Walton 125-W, 
8:45-5:00 








AUCTION 


(Auto Dealers Only) 


EVERY WEDNESDAY 


JOHN CORRIGAN 
Auctioneer 


GEO. CASSIDY 
Manager 


Sale Starts at 12:00 Noon 


CHICAGO AUTOMOTIVE 


AUCTION, INC. 
1060 Bast Sist St. Chicago, Iii. 
‘Chicago Is the Place to Bay Your Cars"’ 





AUTO AUCTION 


(WHOLESALE ONLY) 


Every FRIDAY --- 11 A.M. 
RAIN OR SHINE 


WHEELING, ILL. 


25 Miles North of Chicago on 
Route 45, Milwaukee Avenue 
% Mi. No. Route 68, Dundee Rd 


e BRING CARS TO SELL 

e BUY CARS YOU NEED 

e LOW AUCTION FEES 

John W. Corrigan, Auctioneer 


WHEELING AUTO AUCTION CO. 



















WHOLESALE 


100 USED CARS for Wholesaler 
at ALL TIMES 


FAST ACTION 
Phone, Wire, Write—Call in Person 
FITZPATRICK MOTORS 
Main St Waterbury 71, Conn 
Phone Waterbury 4-484! 
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USED Cc ARS RS FOR SALE 





DANVILLE, PA. 
AUTO AUCTION 
Every 
WEDNESDAY 


at Noon 


Our Danville, Pa., auction 
is now operating in full 
swing. Looks like it’s go- 
ing to reach the magnitude 
of our Horse Heads, New 
York, auction. 

This auction was designed 
to accommodate Pennsyl- 
vania, Maryland and New 
Jersey dealers. 


New-car dealers are taking 
advantage of our auction, as 
it does away with used-car 
departments, thus eliminating 


that “guarantee” headache to 
retail buyers. Be smart: Clean 
your stock every Wednesday. 





DANVILLE, PA. 
AUTO AUCTION 


RONALD D. WEST—Owner 


Joe E. Johnson - Tex Richard 
Auctioneers 


Danville, Pa., is located 
on Route 11 between Harrisburg 
and Wilkesbarre, Pa., near 
Bloomsburg, Pa. 
SS 
oo hs 


LARGEST PENNSYLVANIA 


AUTO AUCTION 


EVERY FRIDAY NOON 


In the Heart of Lancaster County 
Low Mileage, Clean Cars 
FOR DEALERS ONLY 


Located 6 miles North of Lancaster, Pa. 


MANHEIM AUTO SALES 


& AUCTION, INC. 
Phone 202-W4 








AUTO AUCTION 


DEALERS ONLY 


Sule Starts at 11 A.M. (C.S.T.) 


Every Thursday 


MANEY MOTOR CO. 


. Murfreesboro, Tenn. 








Ken Schaefer's — 100% Wrater 
“AUCTION | 


Comfortabée Building, Every | 
inside a MORSDAY 
R hable— Pair Honbet—Protecive Service | 
" Right in HEART of 
INDIANAPO INDIANA 
“The Great Mid- West Market"’ 
915 N. Mlinols St. Phone Lincoln 5383 


ee 





AUTO AUCTION 


TIM ANSPACH 


Albany, N. Y. 


(Fer Dealers Only) 
KVEKY MONDAY... 


12 NOON 








LT 


vy . y 
AUCTION 
THURSDAY 12:00 NOON 
Most cars entered are brought !: 
by new car dealers 
Cot, Marker, Auctioneer — 

We Need Buyers Over 150 Cars 
Offered Eath Week 


DOC GREINER 
The Flying Dutchman 
1701 Madison Ave. Adams 6397 
Toledo, Ohio 


oO 


| 


USED CARS FOR SALE 


WE WHOLESALE 


Detroit’s 





Largest 


Wholesaler 
SID SAVAGE 


15999 Livernois UNiversity 4-2600 
9850 Livernois HOgarth 8400 


DETROIT 





WHOLESALE!!! 


It will pay you to see or call us. We 
always have a large selection of clean 
low mileage 1946's, 1947's, 1948's and 
1949's for immediate delivery. Trans- 
portation arranged to all points. Wire 
or call us for hotel reservations. 


6619 Euclid Avenue 


Cleveland 3, Ohio } 


Phone UTah 1-2277 


1701 State Street 


| 
Cuyahoga Falls (Akron), Ohio | 
| 


Phone WAlbridge 2145 








CORRY AUTO AUCTION | 


Every Saturday 
12 Noon (D.S.T.) 


Recognized from Coast to Coast 
Send for Weekly Prices 


Aikens Motor Sales, Inc. 
CORRY, PENNSYLVANIA | 
30 Miles Southeast of Erie, Pa. 


j Harvester Dealer, Ardmore, Pennsylvania. 











AUTO AUCTION 
(Dealers Only) 


Every Wednesday (indoors), 1 P.M. 
8 Miles West of New York City 
Highway No. 6 Lodi, New Jersey 








AUCTION SALE MOTOR CARS 
DEALERS ONLY 


A 
| EVERY MONDAY—BSale Starts 11:00 A.M. 
INSIDE HEATED Sales Arena for 300 cars. 
AURORA AUCTION SALES 
Phone Aurora 8711 or 7877 
‘Dutch’ Stuart, Auctioneer 











DODGE TRUCKS: Wanted by franchise 
dealer. All models. Will buy only from 
franchised Dodge truck dealers. Worden- 
Young, Inc., 3229 Pulaski Highway, 
Baltimore 24, Maryland, Broadway 1300. 


WE NEED LATE MODEL used trucks and 
used cars. Will pay top dollar. Go any- 
where. Let us know what you have, also 
the price. Call Estebrook 2660 or write 
to Fred Bedford, 534 No. Cicero Ave., 
Chicago 44, Illinois. 


TRUCKS FOR SALE 


IMMEDIATE DELIVERY. New 1948, Inter- 

national model KBS 12, 161 inch wheel- 
11.00x20 tires, 5-speed transmission, 
brakes. New 1948 
Macks (2), model E.F. - L.W.B., 5-speed 
transmission, 8.25x20 tires. Priced right 
Write or call Bill Fishel, 
717 8. Vande- 
Phone 


base, 
2-speed axle, air 


for quick sale. 
Vandeventer Auto Sales, 
venter, St. Louis 10, 
Franklin 1750. 


| 
TRUCKS WANTED 
Missouri 





FOR SALE. Wrecker "1947 Ford C.0.E. 
134"’ W.B., 100 H.P., 7,559 miles, Holmes | 
Traffic King power crane and body | 
mounted. Fully equipped. McDowell Mo- | 
tor Co., Elizabeth City, North Carolina. | 


| FOR SALE—New 1947 Reo tractor. Model 
25 T, fully equipped—$4,700. 1947 Reo | 


dump. Model 25 BL. six-yard box, 7,000 
miles. $5,800. New Linden Garage, 
227-31 Linden Ave., Ithaca, New York. 
BOYERTOWN merchandiser model M-11 on 
new 1947 1%-ton 134” Ford chassis at 
| cost. Phone: Hammonion 777, Ford | 
Dealer. Hammonton, New Jersey 





| 
| 


| NEW 


SAM GREENFIELD CO. || 


| FOR SALE-—-WRECK TRUCK. 
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_ TRUCKS FOR SALE _ 


1948 


PARTS FOR SALE 


CHEVROLET PARTS—Front fenders, fen 
der skirts, running boards, hood panels 
cowls, face bars, grilles, headlamps 
1947-48 %-%-1 ton trucks. Oisar Chev 
rolet Co., 16220 Kinsman Road, Shaker 
Heights, Ohio. 

FOR SALE—One part No. 1191703 differ- 
ential and carrier assembly for Dodge 
WJ 2%-ton, 6.80 to 1 ratio. $200. Mc 
Nutt Motor Company, Maryville, Tenn 


OLDSMOBILE 
PARTS AT WHOLESALE 








The Largest Oldsmobile Parts 
— Depot in the United States 





FOR SALE: Truck tractor and tank 
trailer. 1942 Chevrolet two-ton tractor 
with 1946 high 
with Westinghouse air brakes, 8.25x20— 
10-ply tires, two-speed axle and extra 
heavy duty rear springs. Tank trailer, 
1946 Heil, 2,000-gallon capacity, two 
compartments (900 gallons front, 1,100 
gallons rear) with control valves oper- 
ated from rear compartment which con- 
tains a Briggs & Stratton gasoline motor 
and pump. Hose reel with 100 feet of 
one-inch rubber hose with control nozzle 
and Neptune Print-O-Meter with auto- 
matic on-off control. Trailer equipped 
with 100x20-—10-ply tires, air 
and full floating axle. This unit is in 
excellent condition. Has only been used 
one season for the delivery of fuel oil, 
Price $3,600. If interested, write Box 
349, Roanoke, Virginia. 


DODGE — WHAX — 1947 new, Truckatell 
Conversion, 16050 Eaton, 2-speed axle, 
trailing axle 900/20, 10 ply tires, deluxe 
cab, dual long arm mirrors, radiator 
grille guard, running lights, color red, 
built for ten ton payload to meet high- 
way load limits. Bailey-Smith, Inc., 421 
8. Capitol Ave., Lansing, Michigan. 


ATTENTION: immediate delivery on new 
and used trucks. All makes and models, 
% to 10 ton. We can also supply new 
cars. Write or call Bill Fishel, Vande- 
venter Auto Sales, 717 8. Vandeventer, 
a 10, Missouri. Phone: Franklin 
1 





1947 International Tractor K12— 
F55C -—- 161"' wheelbase, 11x22 — 12-ply 
tires, standard cab, 28,500 pound rear | 
axle, ratio 7.84xl. Direct and 5th gear 
transmission. Asking price $5.650. Chu- 
lew Motor Sales, Inc., 222 W. Boston 
Post Road, Mamaroneck, New York. 


| DISCOUNT $1,500--NEW TRACTOR AND | 


TRAILER. New Chevrolet tractor, deluxe | 
cab, saddle tanks, 2-sp. axle. 8.25x20, 
10-ply tires. Supercargo 26’ van trailer, 
curb and rear doors. Ready to go. Con- 
tact M. E. Wyatt and Son, Meadville, 
Pennsylvania. 


1947 Chev- 
rolet wreck truck. Dual wheel L.W.B. 
Color white, 2,000 miles, equipped with 
Holmes traffic king equipment complete, 
heater and defroster, 7.50x20, 10-ply 
tires near 8-ply front, heater upholstery. | 
The whole unit looks and drives like | 
new. Price $3,500. Phone Holsopple, Pa. | 
19, Terrace Chevrolet Co., Jerome, Pa. | 


BUSES FOR SALE 


| SCHOOL BUS—1945 Ford with Hicks 46 


passenger body. This bus looks like new. 


In perfect mechanical condition. Will | 
pass rigid Illinois requirements. Will | 
sacrifice for $2,000. Rad-Mor Motor 


Company, Centralia, Illinois. 


1—REO SCHOOL BUS, pusher type, used, 
46 passenger, genuine leather, clean, good 
mechanically and tires, high head room. | 
$2,600. 


John J. Parson, International 


Mack, model CQ. Per- 

Ready to roll. Rear en- 

Centre Motor Company, Nor- 
folk, _ folk, Virginia. Phone Phone 24655. 

| NEW 45-passenger sc 45-passenger school bus. Dodge 
WF-36-s chassis, completely equipped. 
Price $3,250. Deakins Motor Co., Inc., 
Johnson City, Tenn. 


FOR SALE: One practically new 1947 Ford 
school bus, 21-foot body, genuine leather 
inter-city bus seats. Sam P. Hale, Ford 
Dealer, Ardmore, Oklahoma. 


PARTS WANTED 


FREE VIRGINIA HAM, I will send as a 
reward to anyone advising me where I 
may secure one right front and one left 
front fender for a 1940 Ford. You ham- 
eaters let me hear from you. Tom Frost, 


Warrenton, Virginia, 


ONE new or used leit front fender for ‘39 
deluxe or '40 Ford. Western Slope Auto 
Company, Grand Junction, Colorado. | 


PARTS FOR SALE 


WHOLESALE Pontiac parts. Large stocks 
of hard-to-get parts. Body and fender 
parts for all models. Fast service. Lib- 
eral discount. Walter H. Schultz Pontiac, 
16-20 Passaic Street, Trenton 8, New 
Jersey. 

FORD PARTS shipped anywhere. Cail, 
write, phone. Tranter-Williams Motors. 

Cincinnati 9. 


FOR SALE-~-Bus, 
fect condition. 
gine drive. 











Inc., 4016 Allston Ave., 
Ohio. Melrose 7275-6-7 


FORD BODY PARTS. 
Indiana. C. T. Foxworthy Co., 
Washington St., Indianapolis, 
Phone FRanklin 2525. 


OLDSMOBILE 


And All General Motors 
PARTS AT WHOLESALE 


Largest supply in 
819 East 
Indiana. 





Grilles Hydramatic Parts 
Hub Caps Shock Absorbers 
Fenders Distributors 

Gas Tanks Carburetors 
Trunk Lids Steering Wheets 
Fuel Pumes Cluteh Parts 


SELMI MOTORS, INC. 
LARGEST OLDSMOBILE PARTS 
DEPOT IN EAST. 


3431 N. 15th St. . Pa. 
Telephone SAgamore 2-5568 





torque motor equipped | 


brakes | 














PARTS FOR SALE 
— —| INCLUDING SHEET METAL, FRAMES. 
BELOW COST —G. I. parts, substantial | HOODS, DOORS AND 
number for GMC, Chevrolet, Dodge and HARD-TO-GET PARTS 


International. Inventory 7 request. . + : . 
Bargains. Madison Truck & Equipment HYDRAMATIC an: SERVICE: 


Co., Jackson 36, Mississippi. 
Mail Your Order or Wire Us Collect 
SHIPMENTS MADE PROMPTLY 


KAISER BROTHERS 


Prospect 2331 
1540 S. Figueroa St. 





FORD 
GENUINE PARTS 


Buy a little or a lot of scarce items 
at attractive trade discounts. 


Prompt Service 


BOULEVARD MOTOR CORP. 
—— Distributors 


Boulevard 
Jersey City, New Jersey 
Delaware 3-3400 


Los Angeles 15 








Attention! Export Buyers! 


$800,000 
NEW WAR SURPLUS 
AUTOMOTIVE PARTS 

50% to 75% off List 


GMC, CHRYSLER, FORD 
and JEEP PARTS 


Send for Complete List 


BALFOUR SALES CORP. 


3633 MICHIGAN AVENUE 
DETROIT 16, MICHIGAN 
Phone: TAshmoo 5-1640 








CADILLAC-OLDSMOBILE 
PARTS = ACCESSORIES 
Orders Fi Filled Day lon Received 
DISCOUNT TO DEALERS 


RUND MOTORS, INC. 
3725 Grand River Detroit 8, Mich. 


TEmple 1-3700 





HORSE HEADS AUTO AUCTION 
EVERY FRIDAY AT NOON 
Horse Heads is located 4 miles north of Elmira, N. Y., on Route 
17. The airlines and 3 railroads stop at Elmira. Hotel accommo- 


dations at famous MARK TWAIN HOTEL are the best and very 
reasonable. 


Call for one of our courtesy cars when you 


arrive or better yet, wire us in advance. 





Horse Heads Auto Auction is no doubt the outstanding Auction 
in the East. Always lots of cars and lots of buyers. We bend over 
backwards to please everybody. We treat buyer and seller alike. 

We are centrally located, drawing cars from a wide area. Horse 
Heads is only 4 miles north of Elmira, New York, on Route 17, 
about 200 miles southeast of Buffalo, N. Y., 100 miles southeast of 
Rochester, N. Y., 250 miles east of Cleveland, O., 235 miles north- 
—— of New York City and about 250 miles north of Philadelphia, 

‘a. 


Make It Your Business to Spend Next Friday With Us at Horse 
Heads. The meeting place of the Auto Dealers from the East 


and West. One trip will convince you. 





HORSE HEADS AUTO AUCTION 
RONALD D. WEST, Owner 


Johnson, Rickard, Metcalf and West—Auctioneers 





In the Heart of the Nation—Fort Wayne, Ind. 
ll A Sale will be held at same old location in new 

. * heated building, only one block from Court House 
and Hotels. Call us for Reservations. Bring your cars or send 


them Monday, Monday Nite or Tuesday A.M. We never close... 
we are here to serve you. Our guarantee: You must be satisfied. 


AUTO AUCTION EVERY TUESDAY 


FORT WAYNE AUCTION CO. | 


(WEBSTER-MARKER MOTORS) 


Owners: CARL E. MARKER - DENZIL V. WEBSTER 
COL. CARL E. MARKER, COL. LEE DRAWHORN, Auctioneers 
324 W. MAIN ST. FORT WAYNE, IND. 





ON. 


AUTO AUCTION EVERY FRIDAY 
AT COLUMBUS, OHIO | 


12 O'CLOCK NOON — DEALERS ONLY 
Car Reservations Held Till 11 o’Clock 


Greater Columbus Auto Mart 


Gladden Read and Northwest Bivd. Celumbus, Ohio 
Drive West 900 numbers on Goodale St.. Turn right two blocks 


2312 
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AUCTION OF AIRPLANES 


Will be held at Montpelier, Ohio, Airport. 


Sales start at 1 p.m. (E.S.T.) Saturday, June 5. Will be 
held first Saturday of month thereafter. Sellers should have 
planes at airport Friday or early Saturday a.m. Hundreds of 
owners have requested us to promote an auction of this kind 
and we expect buyers from most parts of the U. S. (A small 
commission will be required from consigners.) (A good place 
to buy or sell.) 


TERMS—Bring cash or certified travelers or cashiers checks. 
(All types, kinds of aircraft will be represented.) 


NOT RESPONSIBLE for accidents. This applies to sellers, 
buyers and spectators—everybody and everything. 


Buyers can arrive on Wabash R.R., by plane and U. S. 
Highway No. 20. 


Airport operated by Ross flying service. Sales conducted 
by Woodruff, Jenkins and Drake Auction Company, Partners, 
Montpelier, Ohio. Address all correspondence to Auction Com- 
pany. We are an old and established auto auction firm, con- 
ducting automobile sales on Monday throughout the year We 
have never missed. 






BUY AND SELL 


WITH “THE LIBERAL SCOTCHMAN” 
(Archie McClelland) 


Doc Miller, Auctioneer 
AUCTION 


EVERY THURSDAY (1 P. M., E.S.T.) 
(DEALERS ONLY) 
CHARLIE “WHEEL AND DEAL” McCARTY 
(PROMOTER) 





H. C. Turney Auto Sales 


156 E. CENTER ST. 
AKRON, OHIO 
Phone BL. 3127 






STUART & RAMP, INC. 
AUTO AUCTION 


EVERY WEDNESDAY 
The Finest Auto Auction in the Country 


AT THEIR NEW LOCATION 
HOOSIER AIRPORT 


On State Road 52 
INDIANAPOLIS, [INDIANA 


BU Y—SELL—TRADE 
Fly or Drive to 
\ STUART & RAMP, INC. 


INDIANAPOLIS, INDIANA 


Phone HI. 5368 






EVERY THURSDAY—12 NOON 
WHOLESALE ONLY 


AUTO AUCTION 


(For Dealers Only) 


AT EARL A. SCHOTTS 
2300 READING ROAD CINCINNATI, OHIO 


Tel.: Woodburn 3060-0892 
Auctioneer: Pat Pattersen 
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TIRES WANTED 
CASH WAITING for surplus change-over 
tires and tubes. Any size, any quantity 
Tires must have mold marks. Box 2407. 

. Philadelphia, Pennsylvania. 


TIRES FOR SALE 

TIRES—NEW GOODYEAR §super-cushion 
7.10—15 (replaees 6.50—15) whitewall, 
$22.50; black, $18.65. Your cost and 
10% off, plus $1.22 tax. Factory seconds 
but guaranteed. Royal Sales Company, 
1003 Spring Garden Street, Philadelphia. 
Pa. Phone Pennypaeker 5-9048. 


ACCESSORIES FOR SALE _ 


! 





AUTO SEAT COVERS SPECIALIST 
Custom Built to Order. Any Year Car. 


Catalogue and Materials sent on request. | 


Distinguished Creations over 20 Years 
TRY US! 
BOSTON BIG BUCK PRODUCTS Co. 
278 Cambridge Street 
Boston, Massachusetts 








AUTO EQUIPMENT FOR SALE 








RED ARROW BARS—$42.43 
TOW PILOT—$17.50 
ADAPTOW COUPLERS 
(For Tow Pilot) Per Set, $7.50 
e 
IMPROVED '48 MODEL 
AUTOMATIC BraKinG 
TOWBAR Complete With 
Brake Hook-Up and 
Controlled Steering Guide Cables 
“KING OF THEM ALL,” $54.45 


APPROVED BY ICC 
Call, Write or Wire for 
FREE DESCRIPTIVE LITERATURE 


Tow Bar Sales Company 


Exclusive Factory Distributors 








Velvac Tow Brakes, $35 
Call or Write 
A. C. PEATROSS 


2409 Fairfield Avenue, Shreveport, La. 





TRUCK EQUIPMENT WANTED 
WANTED—A 1947 Chevrolet cab complete 
for 1%-ton truck. Wire price collect. 
Hill Chevrolet Company, Huntsville, 


TRUCK EQUIPMENT FOR SALE 


TWO 1944 LIT Mack tractors, one with 
winch. 11:00x24 tires. 90%. Guaranteed 


boards. One 1945 Fruehaui 
32°’ tandem trailer, 50’’ side door, 20’' 
rubber. Above four units, $17,500. Terms 
arranged. Box 2309, c/o Automotive 
News. Detrot: 24 


ST. PAUL 12 cubic yard hydraulic dump 
body. New, never mounted, 12x8 feet, 
4 foot sides. Suitable 5 or 6 ton 6x6. 
$7.50, f.0.b. Norfolk. City Motor Com- 
pany. Norfolk, Virginia. 


TWO-AXLE DRIVES! Never been used! 
Grico ‘‘ Bogies’’ 
R. 1100 axles. 34'’ frame width. 
have three of these Grico ‘‘Bogies’’ 
ing at $1,395 each. National 
Equipment Company, Phone 3363, Wau- 
kesha, Wisconsin. 


SHOP EQUIPMENT FOR SALE 


FOR SALE—Used 5 H.P. air compressor. 


Compressor just overhauled. Pohl Bros., 
St. Johns, Michigan; Phone 3. 

ONE PAR four-post free-wheel electric lift, 
perfect condition. Dual Chicago brake 
riveter and one Alemite electric grease 
un. Must sell this week. Randall, 
Mansfield 6766, Chicago. 


SPECIAL OFFERING—Ruger one-ton hy- 
draulic floor cranes. Regular price $345, 
now 15 only at $235. Brand new. Guar- 


anteed. A few extension beams at $10 
each. All subject to prior sale. FOB 
Saginaw. Starkweather and Company. 


P.O. Box 275, Saginaw, Michigan 
75-galion, 
; 165-gallon, $9.95 Free pictures. 
Auto Parts. T Street, Merced, 
California. 
WHEEL BALANCING can be a means of 
quick, easy profit. A new quality wheel 
balancer, only $24.50. Send for free in- 
formation. Clinton Sales Company, Box 
577, Rochester 2, N. Y. 


ANTIQUE CARS FOR SALE 


FOR SALE—1915 Ford T in perfect con- 
dition. All new upholstery and top. Buy 
this in time for new Ford showing. Tom 
Frost, Warrenton, Virginia. 


WILL TRADE 


BOAT TRADE. 1948 Richardson 25-foot 
express cruiser, Chrysler motor. Will 
take new or late model car in trade. 














Kenneth May, 5260 Center Avenue, Pitts- 
burgh, Pennsylvania. 


AIRPLANES FOR SALE 














LATE ‘46 Aeronca Chief, *$1,050. Lee 
Braxton, Whiteville, N. Car. eee 22 2 oat 
MISCELLANEOUS 
ENGINE REBUILDING — Crankshaft 

grinding and _  wmetalizing. John 


Hughes Motor Co., Inc., 800 Commerce, 
St. Lynchburg, Virginia. 


MIMEOGRAPHING — SPECIALIZING in 
sales letters and 1c government postcards. 





Mackie, 81 Dales, Jersey City. New 
Jersey. 

FOR SALE—Funeral coach, ‘37 Cadillac, 
black, low mileage, side-opening. clean 
Albers Motor Company, Wisner, Ne- 
braska. 


FOR SALE—Three (3) White Mule Bars, 


like new. $25 each. Tow Bar Sales Com- 
pany, 100 South Clinton. Chicago 





| 








HARD-TO-FIND 
OLDSMOBILE PARTS 


We are the largest Oldsmobile Dealer in the World 
and operate in the Home of Oldsmobile. 


$200,000 Stock 


We carry the largest stock of slow-moving, hard-to- 
get parts. 


Up to 40% DISCOUNT 
Fast or Slow Moving, We Have Them in Stock. 
Order Today by Wire, Phone or Mail 


TREVELLYAN OLDSMOBILE, INC. 
315 S. Capitol Phone 2-1127 
LANSING 25, MICHIGAN 


The Home of Oldsmobile 





treet Address 


een csksaiactioasie 


Car Dealer [ 


DID YOU KNOW that each Friday, rain or shine, 
one of the largest and best automobile auctions in 
the world today is held at Joplin, Missouri, the Cross 
Roads of America, where the East meets the West? 
We also keep six buyers on the road at all times. If 
you have any new automobiles or new trucks for 
sale, contact Hi-Dollar Joe at Joplin, Missouri. He 
will have one of his men call upon you at an early 
date. We need new automobiles and trucks, lots of 
them. We are not interested in anything except new 
merchandise. 


JOPLIN AUTOMOBILE 
AUCTION COMPANY 


1610 E. ith STREET JOPLIN, MISSOURI 
Phone 4600 


Two Curtiss C46 Commando Type 
Cargo Aircraft For Sale 


Manuofactured February, 1945, Fully Equipped 
Total Time 662 and 686 Hours 


These ships are in perfect condition. Original cost over $300,000. 
My price, $35,000 each, or $63,000 for both. Will take 12 tons of 
cargo or five jeeps to a load. Powered with two Pratt and Whit- 
ney 2800-75 engines. 


WIRE 
STEVE RICHARDS 


Burlington, Vermont 


NEW SUBSCRIPTION ORDER: 


Send Automotive News to Address Below 
for One Year $6 [_] or Two Years $10 [_] 
for which check is attached [[] or send bill (_] 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


5, Is cats ctevechcme dass 


TRADE CONNECTION: 
Truck Dealer () 
Insurance (7 Financial [1] 


Jobber [— Supplier [| 


Manufacturer [) 








Good news travels fast... and the talk of every town these days is 


the new Futuramic Oldsmobile! From border to border and coast 


to coast, people everywhere are passing the word along about this 


spectacular new 1948 model. Wherever it goes, people just naturally 


gather ‘round for a better view. It’s the Futuramic appeal of this 


exciting new Oldsmobile! They like its new “Futuramic” look the 


dramatic sweep of its ultra-modern lines . . . the striking simplicity 


of its interior design. And they go for its Futuramic performance, too 
. thanks to Hydra-Matie Drive’s “no-clutch, no-shift” driving ease 
and the thrill-flled action of WHIRLAWAY. Oldsmobile dealers 


enjoy all these exceptional competitive advantages—plus the extra 


benefit of word-of-mouth praise about this brilliant new car. For 


everywhere the Futuramic goes, everybody “goes for” the Futuramiec, 


That’s another big reason why—It’s SMART to Be with Olds! 


awe 
OLDSMOBILE| 
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